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Theoretical framework
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Cultural sustainability
“(…) refers to the preservation and continuation of
cultural heritage and traditions in a way that is
consistent with the principles of sustainability.
This includes the preservation of cultural sites,
artifacts, and practices, as well as the
maintenance of cultural knowledge and skills.”
(Järvelä, 2023)

(Hyper-)Commodification
• “(…) (means) that process by which an object or social
practice acquires an exchange value or market
centered meaning. Commodification is (…) an ongoing
one, often involving the gradual entry of market logic
to the various elements that constitute the object or
social practice under consideration”. (Giulianotti 2002)
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Hypotheses

 1st : We assume that due to different cultural contexts

the number of eponyms and sponsor names as an

indicator of traditional naming practices is distributed

differently from country to country.

 2nd : We suppose that the evolution which we measure

by the number of stadium name changes varies

significantly due to a different culture of remembrance.

 3rd : We claim that the league affiliation, the attendance

capacity, the year of construction, the ownership, and

the language family significantly influence the naming

practice of stadiums.
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Case selection

Germany
•1. Bundesliga (18)

•2. Bundesliga (18)

France

• Ligue 1 (20)

• Ligue 2 (20)

Netherlands
•Eredivisie (18)

•Eerste Divisie (20)

Romania

• SuperLiga (16) 

• 2. Liga (20)
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Top-League
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Romance Languages
Germanic Languages
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Naming Country League
affiliation

European
league 

affiliation

Capacity
(categorical)

Year of 
construction

(categorical)

Stadium
owner

Language
family

Germany = 

25/36

1. BL=15/18 

2. BL=10/18
Top League 

= 19/38

< 30.000 = 

25/109

< 1945 = 

8/45 

Club = 

13/32

Germanic 

language = 

41/74

France = 

6/40 

Ligue 1=4/20  

Ligue 2=2/20
Underdog 

league = 

7/34

> 30.000 < 

50.000 = 

14/25

> 1945 < 

2000 = 

19/55

Town / 

District = 

13/84

Romance 

language = 

8/76  

Romania = 

2/36

SuperLiga=1/16

2. Liga=1/20
> 50.000 = 

10/16

> 2000 = 

22/50

Company = 

23/34

Netherlands 

= 16/38 

Eredivisie=6/18
Eerste 

Divisie=10/20

In total 49/150 49/150 26/72 49/150 49/150 49/150 49/150

Pearson's

χ2

χ2 (3) = 

41.383

p = <.001

χ2 (7) = 

46.197

p = <.001

χ2 (1) = 

6.728

p = <.009

χ2 (2) = 

17.355

p = <.001

χ2 (2) = 

7.543

p = <.023

χ2 (2) = 

31.114

p = <.001

χ2 (1) = 

34.333

p = <.001

V-Cramer = .525 

p < .001

= .555 

p < .001

= .306 

p < .009

= .340

p < .001

= .224

p < .023

= .455

p < .001

= .478

p < .001
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Conclusion & Outlook

 1st Hypothesis: The national context largely determines the naming practice. In

France, particular importance is attached to local personalities, especially

mayors and / or (war) heroes, while in Germany and the Netherlands former

toponyms are (often) pragmatically replaced by sponsor names.

 2nd Hypothesis: The evolution of commemorative stadium names varies also

largely supposedly due to national differences in the ‘culture’ of

commemoration. While in France, eponyms of local personalities are extremely

stable, in Germany alternating sponsor names for stadiums without (almost)

any commemorative purpose dominate, especially in the first division.

 3rd Hypothesis: All variables tested individually - - are highly significant. In

addition, the logistic regression confirms that the overall model including the

variables – country, year of construction and the ownership – is also

significant and predicts correctly nearly 80% of all cases.

 Further research questions to explore …

 How to integrate traditional naming practices in the cultural sustainability concept?

 To what extent supporters influence the traditional naming practice?

 To what extent a changing social / political environment influences the traditional?
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