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ALCOHOL MISUSE: A PUBLIC HEALTH ISSUE IN FRANCE

e 23.6% of people aged 18 to 75 exceed the accepted consumption guidelines (spf, 2020

* More exposed populations (mildeca, 2021):
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La consommation d'alcool a risque Les Alcoolisations pl?nctuel_les_importantes g 4 1 . 5 % Of h ig h SC h OO | St u d e nts H E D
(API) ou «binge drinking»
(OFDT, 2022)

AP : consommation d'au moins 6 verres en une seule occasion
Parmi la population active occupée : Parmi la population active occupée :

?¢a® "¢ * 2" cause of preventable deaths

(Bonaldi et Hill, 2019)

19,8% d’hommes et 8% de femmes 27,5% d’'hommes et 11,5% de femmes connaissent Y /
ont un usage dangereux de l'alcool des épisodes d’API au moins une fois par mois 4 1 OOO d e at h S ye a r

Les catégories d'age et les CSP les plus Part des salariés concernés par une APl au moins (Bona Idi et Hill. 20 19)
concernées par un usage dangereux d’alcool : une fois par mois en fonction de I'age : ’

18-35 ans employés ouvriers fg;‘:ﬂrpeis 18-35 ans E‘r:\tSI'g 33:5 PSISS;;? ° SOCia | CO St i n F ra n Ce : 102 bi | | iO n €/yea r

‘An .? A’il n Aﬂ m an (Kopp, 2023)

30,7% 12,9% 229% J 22%d  10,7% Nn4% 51% 8,6% 33%  75% 31%

WHAT MEASURE TO CURB THIS TREND?

Consumption guidelines, drunk-driving policies, sales ban to minors, mass media campaigns,
marketing regulation (Evin Law), labeling, etc.




CURRENT FRENCH ALCOHOL WARNINGS

Mandatory on alcohol ads
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CURRENT FRENCH ALCOHOL WARNINGS

Mandatory on
containers

The pictogram was supposed to be
enlarged in 2019

French law n°2005-102
A pictogram or a text: “Alcohol consumption during pregnancy, even in small
quantities, can be harmful for children’s health”




FRENCH FUNDINGS TO ANSWER THE QUESTIONS

Are current French alcohol warnings effective?
i
I
How to improve the effectiveness of alcohol

warnings?

_ . Contextual factors: social influence, insertion
Warnings content and format impact medium, cultural and political context,
target characteristics, etc.
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WHAT ARE EFFECTIVE (ALCOHOL) WARNINGS?

@ Pictorial cigarette pack warnings: a meta-analysis
of experimental studies
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The impact of strengthening cigarette pack
warnings: Systematic review of longitudinal
observational studies
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THE PERSUASION MECHANISM OF ALCOHOL WARNINGS

Warning . . . . . . .
characteristics Attention and recall ), Warning reactions Attitudes & beliefs p,. Intentions » Behaviour
* Credibility * To quit/reduce
* Visibility * knowledge & * Beliefs/harms alcohol
* Understanding dwareness e Attitude/ad, consumption
(including low on harms product * Encourage
literacy)  Reactance & , _
y Jvoidance e Attitude/ dlscyss-lon
* Memorization .« Affective & behaviour (social intera
cognitive ction)

Noar, S. M., Hall, M. G., Francis, D. B., Ribisl, K. M., Pepper, J. K., & Brewer, N. T. (2016). Pictorial cigarette pack warnings: a
meta-analysis of experimental studies. Tobacco control, 25(3), 341-354.

Francis, D. B., Mason, N., Ross, J. C., & Noar, S. M. (2019). Impact of tobacco-pack pictorial warnings on youth and young
adults: A systematic review of experimental studies. Tobacco induced diseases, 17.




METHODS USED OUR RESEARCH TO ANSWER THE
QUESTION OF EFFECTIVENESS

* Qualitative research
o In-depth interviews

o Documentary analysis

* Quantitative research

. - o Cross sectional surveys

o Experimental studies




METHODS USED IN OUR RESEARCH TO ANSWER THE
QUESTION OF EFFECTIVENESS

« Non-verbal research

o Eye-tracking

« Non-verbal research

o fMRI




ARE CURRENT FRENCH ALCOHOL WARNINGS EFFECTIVE?
E i
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MOET & CHANDON

* Not visible enough
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\‘ * Hidden by marketing / T
K * Too old (1991 & 2007) LY

* Too smali
e Unclear content (consume with moderation?)
* Not concerned with the message
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The European Jourmal of Public Health, Vol. 27, Mo, 4, 699704
= The Author 2017. Published by Onford University Press on behalf of the European Public Health Assodation. All rights reserved.
doi: 101093/ eurpub/ckw263  Advance Access published on 16 February 2017

The effectiveness of current French health
warnings displayed on alcohol advertisements
and alcoholic beverages

“Alcohol abuse is
dangerous for
health. Consume
with
moderation”

Gloria Dossou’, Karine Gallopel-Morvan', Jacques-Francois Diouf'?

 Sample: 15-29 yo
* Method: Qualitative (in-depth interviews)




HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH)
ALCOHOL WARNINGS?

Effect of alcohol ad content regulations on young people: a multi-method
study Hennessy 4%
';,. | . . - !
Jacques Francois Diouf, Sophie Lacoste-Badie, Olivier Droulers, Karine Gallopel-Morvan N\ . 7 ’, - . -~ b’,’
Journal of Social Marketing DOUNLOADS 4 ' J N 4 b
ISSN: 2042-6763 N e p £ . . ” £ s
Article publication date: 28 February 2023 | permissions £ ﬂd & "',:' ; - 4 $ ,_‘.;_v. _‘ .'?;
.’- " : \v 4"- — g v
h 8 3 A | ] et N
8V & ) N &t \
4 Sehnesyd - PR Paills © ‘
 Sample: 18-30yo 2 )| B r‘f

 Method: online experimentation + eye tracking survey

 The current French warning does not attract attention

A more prominent warning format enhances attention (only at a non conscious level: with

eye-tracking)




HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH)
ALCOHOL WARNINGS?

How Do Young Adult Drinkers React to Varied Alcohol Warning Formats
and Contents? An Exploratory Study in France
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Int. J. Environ. Res. Public Health 2023, 20(15), 6541; https://doi.org/10.3390/ijerph20156541

« Short-term youth-relevant risks (i.e. road accidents or sexual

——i ’ . — z 2.
y \ / —
1 personne sur 4 tuées a cause de I'alcool
!b. au volant a entre 18 et 24 ans.

* Sample: 18-25 yo assault): most meaningful and credible
* Method: in-depth * Some long-term risks (i.e. brain, cancer) also influential
interviews * Less familiar risks (i.e. marketing manipulation, calorie

intake) elicited negative reactions.




HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH)
ALCOHOL WARNINGS?
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Gloria Thomasia K. D. DOSSOU

 Sample: 18-25vyo

« Prévention du mésusage d'alcool chez les jeunes :

influence du contenu et du format des avertissements ¢ MEthOd . O n I | ne q uad ntitative su rvey

sur le processus de persuasion »

| Larger, colorful text-and-pictogram warnings:
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Examinateurs : memorization
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HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH)
ALCOHOL WARNINGS?

Pregnancy warning labels on alcohol packaging:

results of an exploratory study @

A Millot ™, K Gallopel-Morvan

,- s :
European Journal of Public Health, Volume 29, Issue Supplement_4, November 2019, Nowdl AOI PWL 2 :? A HAUT MOULIN
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Contents lists available at Sciencelirect

Public Health

EVIER jeurnal homepage: www.elsevier.com/locate/puhe

ALCOOL + GROSSESSE = DANGER A/COhO/ iS a pOWEfo/
Improving the effectiveness of pregnancy warning labels displayed on m L’alcool est un toxique puissant .
alcohol containers: a French eye-tracking study i @ qui agit sur le cerveau du foetus toxicant that affeCtS the

Original Research

en développement developing feta/ brain

5. Lacoste-Badie ™", 0. Droulers ", G. Dossou °, K. Gallopel-Morvan ©

A umiv Lille, LUWEN JLILR GS005), F-SS000 Litke, France
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« Current French pictogram lacks visibility and is not effective
 Sample: Women

 Method: in-depth
interviews / eye-tracking

« Specific health messages seem more effective

« Larger colourful and combined text & pictogram warnings
attract more attention and reduce alcohol bottle appeal




RESULT OF THIS FRENCH RESEARCH PUBLISHED IN
OFFICIAL REPORTS

i Inserm

What French experts
recommend?

BEH

Les principales recommandations
2021 de 'expertise

2023




Easy to
understand,
specific, clear

Size Pictograms, photos

Color, contrast Combined with

positive information Rotated, various,

new

Location MANDATORY
(avoid self-regulation)

should
be displayed on

should should be

be combined combined
all

alcohol products

& ads

with media with advocacy
campaigns campaigns
and press release




BEYOND RECOMMENDATIONS, REALITY...

A very strong lobbying of the alcohol industry =» high impact on French politicians

R Oviginad Research
& frontiers | Frontiers in Augue 2002
10 33059 foubh 2022 933164

(R Coechtor uptuins

How the alcohol industry fought
against pregnancy warning
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EMMANUEL MACRON POUR TERRE DE VINS : » LE VIN EST UN
FORMIDABLE ATOUT POUR LE RAYONNEMENT DE LA FRANCE «

| BSY.Y

The pictogram supposed to be enlarged in 2019

Entreprises v Metiers v Marchés v Commerce connecté v Green v

Elisabeth Borme écarte l'idée d'une taxe sur

I'alcool

Pour lire l'intégralité de cet article, abonnez-vous & LSA Conso - édition Abonné

Lors d'une interview, la Premiére ministre a mis un terme a une rumeur qui courait

depuis guelgues jours : la hausse des droits d'accise qui concernent
alcoolisées, soit les vins, les bieres, les cidres et les spiritueux.

n'y a pas eu de de signes comme

quoi c'était euh plus efficace

LSAData v Evénements LSA v @

les boissons

D’apres une enquéte de la cellule investigation de Radio France, deux
campagnes pensées par Santé publique France pour prévenir des
dangers de l'alcool auraient été retoquées par le ministere de la Santé,
sous la pression du lobby du vin.
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European research (2024-2027)

NEXT STEPS...

European
Commission

Call for proposals on cancer and other NCDs prevention — action on health determinants

WP5

5.7 product labelling for healthier choice (alcohol)

Alcohol warning labelling
Subtask leader: Karine Gallopel-Morvan, EHESP, France (TBC) @ karine.gallopel-morvan@ehesp.fr

Participants: Lithuania (MoH), Estonia (NIHD), Norway (Directorate of Health),
Norway (NIPH), Slovenia (NlJZ),

The aim of the subtask is to extend the knowledge base on alcohol warning labels
and to develop a toolbox for emerging regulations of warning labels in the European

alcohol market:
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