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ALCOHOL MISUSE: A PUBLIC HEALTH ISSUE IN FRANCE
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• 41.5% of high school students HED
(OFDT, 2022)

• 2nd cause of preventable deaths

(Bonaldi et Hill, 2019)

• 41 000 deaths/year
(Bonaldi et Hill, 2019)

• Social cost in France: 102 billion €/year

(Kopp, 2023)

• 23.6% of people aged 18 to 75 exceed the accepted consumption guidelines (SPF, 2020)

• More exposed populations (Mildeca, 2021):

WHAT MEASURE TO CURB THIS TREND?

Consumption guidelines, drunk-driving policies, sales ban to minors, mass media campaigns, 
marketing regulation (Evin Law), labeling, etc. 



Evin law, 1991

“Alcohol abuse is 

dangerous for 

health.”

The alcohol industry 

adds: “Consume 

with moderation”

CURRENT FRENCH ALCOHOL WARNINGS
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Mandatory on alcohol ads



Mandatory on 
containers 

French law n°2005-102

A pictogram or a text: “Alcohol consumption during pregnancy, even in small 

quantities, can be harmful for children’s health”

The pictogram  was supposed to be 
enlarged in 2019
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CURRENT FRENCH ALCOHOL WARNINGS



How to improve the effectiveness of alcohol 
warnings?

Are current French alcohol warnings effective?

Contextual factors: social influence, insertion 
medium, cultural and political context, 

target characteristics, etc.

Warnings content and format impact

FRENCH FUNDINGS TO ANSWER THE QUESTIONS
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Principal Investigator: Pr Karine Gallopel-Morvan
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Lessons from the tobacco field 
and from other fields 

WHAT ARE EFFECTIVE (ALCOHOL) WARNINGS?
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• Credibility
• knowledge & 

awareness 
on harms

• Reactance & 
avoidance

• Affective & 
cognitive

THE PERSUASION MECHANISM OF ALCOHOL WARNINGS
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• Visibility

• Understanding 
(including low 
literacy)

• Memorization

• Beliefs/harms

• Attitude/ad, 
product

• Attitude/ 
behaviour

• To quit/reduce
alcohol
consumption

• Encourage 
discussion 
(social intera
ction)



• Qualitative research

o In-depth interviews

o Documentary analysis

• Quantitative research

o Cross sectional surveys

o Experimental studies

METHODS USED OUR RESEARCH TO ANSWER THE 
QUESTION OF EFFECTIVENESS
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• Non-verbal research

o Eye-tracking

• Non-verbal research

o fMRI

METHODS USED IN OUR RESEARCH TO ANSWER THE 
QUESTION OF EFFECTIVENESS
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• Not visible enough
• Hidden by marketing
• Too old (1991 & 2007)
• Too small
• Unclear content (consume with moderation?)
• Not concerned with the message

“Alcohol abuse is
dangerous for 

health. Consume 
with

moderation”

ARE CURRENT FRENCH ALCOHOL WARNINGS EFFECTIVE? 
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• Sample: 15-29 yo

• Method: Qualitative (in-depth interviews)



HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH) 
ALCOHOL WARNINGS?

11

• Sample: 18-30 yo

• Method: online experimentation + eye tracking survey

• The current French warning does not attract attention

• A more prominent warning format enhances attention (only at a non conscious level: with 

eye-tracking)



HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH) 
ALCOHOL WARNINGS?
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• Sample: 18-25 yo

• Method: in-depth

interviews

• Short-term youth-relevant risks (i.e. road accidents or sexual
assault): most meaningful and credible

• Some long-term risks (i.e. brain, cancer) also influential

• Less familiar risks (i.e. marketing manipulation, calorie 
intake) elicited negative reactions.



HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH) 
ALCOHOL WARNINGS?
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• Sample: 18-25 yo

• Method: Online quantitative survey

Larger, colorful text-and-pictogram warnings:

o enhanced attentional processing of warning & 
memorization

o reduce product appeal and the desire to consume 
alcohol



HOW TO IMPROVE THE EFFECTIVENESS OF (FRENCH) 
ALCOHOL WARNINGS?

Alcohol is a powerful 
toxicant that affects the 
developing fetal brain
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• Sample: Women

• Method: in-depth
interviews / eye-tracking

• Current French pictogram lacks visibility and is not effective

• Specific health messages seem more effective

• Larger colourful and combined text & pictogram warnings
attract more attention and reduce alcohol bottle appeal
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RESULT OF THIS FRENCH RESEARCH PUBLISHED IN 
OFFICIAL REPORTS

2021

2023

What French experts 
recommend?
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Easy to 
understand,

specific, clear

Color, contrast
Rotated, various, 

new

Pictograms, photos

Location

Combined with 
positive information

MANDATORY 
(avoid self-regulation)

should
be displayed on 

all 
alcohol products

& ads

should
be combined

with media 
campaigns

and press release

should be 
combined 

with advocacy 
campaigns 16

Size
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BEYOND RECOMMENDATIONS, REALITY…

A very strong lobbying of the alcohol industry high impact on French politicians

The pictogram supposed to be enlarged in 2019



NEXT STEPS…
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@ karine.gallopel-morvan@ehesp.fr

European research (2024-2027)
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