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Aim and Research Questions

This project is part of a long tradition of research into sport facilities and spaces (Bale, 1993;Shulenkorf, Sugden & Burdsey, 2014). This paper aims at offering a new way of assessing the status of a newly-built stadium and/or a arena through the lens of French social sciences, and more specifically anthropology, geography and philosophy. The objective is threefold:

understanding the status of newly-built sports facilities better may help (1) local authorities and contractors to defend their project when originally proposed to the various stakeholders, especially in a context of suspicion (Ahlfeldt & Maennig, 2012); (2) resident clubs to adapt their marketing programme to suit their "home" life-cycle; and (3) supporters and spectators to "accept" their new "home" more willingly and rapidly.

Theoretical background and literature review

In 1992, Augé theorises the concept of "non-places", a neologism that refers to anthropological spaces where human beings remain anonymous, and thus do not hold enough significance to be regarded as "places". Examples include motorways, hotel rooms, airports and shopping malls.

To some extent, stadia too can be perceived as non-places, especially when it comes to newcomers.

The perception of a space as a non-place is strictly subjective: any given individual can view any given location as a non-place. Conversely, a shopping mall is not a non-place for a person who works there every day, and a stadium is not a non-place for a season-ticket holder. Augé therefore opposes the concept of non-place to the notion of "anthropological place", which offers people a space that empowers their identity, where they can meet other people with whom they share social references.

If newly-built sports facilities can be considered as non-places and may evolve towards the status of "place" with time, the concepts of hyper-places and heterotopias are also worth investigating. [START_REF] Lussault | Hyper-lieux -Les nouvelles géographies politiques de la mondialisation[END_REF] defines hyper-places as spaces where people gather and whose congregation creates a local society. A hyper-place is (1) dense, diverse and intense; (2) it is connected to other hyper-places through social networks; (3) it is hyper-scalar, that is to say that there is not a typical size to define an hyper-place; (4) it is a space where people share experiences; and (5) people who gather in hyper-places share a spatial affinity with each other. If one extrapolates Lussault's conception of hyper-places, then it is possible to consider stadia and arenas as hyperplaces.

Whenever justifying the need for a new stadium or a new arena, practitioners, politicians, architects often focus on utopian (More, 1516) arguments. On the contrary, many examplespast and present -have led scholars (Perelman, 1998) and observers to believe newly-built stadia and arenas may turn into dystopias. [START_REF] Foucault | Les corps utopiques, Les hétérotopies[END_REF] believes there are utopias that can be considered as counter-spaces. These are what he calls "heterotopias", that is to say cultural, institutional and discursive spaces that are somehow "other". Heterotopias are worlds within worlds, mirroring and yet upsetting what is outside. Examples include ships, cemeteries, bars, brothels, prisons, gardens of antiquity, fairs, Turkish baths [START_REF] Foucault | Les corps utopiques, Les hétérotopies[END_REF], walkways [START_REF] Roux | Le trottoir comme hétérotopie : exploration d'une nouvelle utopie contemporaine dans la consommation, 13 ème Conférence Internationale Marketing Trends[END_REF] or music festivals [START_REF] Masset | Le festival Tomorrowland -L'expérience d'une vie[END_REF]. Interestingly enough, Foucault outlines the notion of heterotopia on three occasions between 1966 and 1967, one of which during a lecture to a group of architects. As such, one may legitimately wonder whether a newly-built stadium or arena can be considered as a modern heterotopia.

Although it is difficult to envisage a stadium as a "crisis heterotopia" or a "heterotopia of deviation", Hetherington suggests that a heterotopia derives from a modern and utopian conception of social space where both the expression of freedom and the exercise of control coexist. In this perspective a stadium could well be considered as a heterotopia. Besides, just like the closure of brothels and the localisation of cemeteries outside the city walls in Western civilisations, it seems that new sports facilities tend to be built somewhat on the outskirts of the city centre. Stadia and arenas can also be considered as heterotopias as they can be a single real place that juxtaposes several spaces. In fact, they may even become heterotopias of time: they exist in time but also exist outside of time because they are built and preserved to be physically insusceptible to the ravage of time. The fifth principle is strong as stadia and arenas are heterotopias of ritual and purification, that is to say spaces that are isolated and penetrable yet not freely accessible like a public space. Entry to a stadium or an arena requires special rituals or gestures, just like a Turkish bath. Finally, similarly to other heterotopias, stadia and arenas also have a function in relation to all of the remaining spaces: they create a space of illusion that exposes every real space but also create a real space per se, a space that is other. Thus, sporting facilities may be considered as non-places, places, hyper-places or heterotopias.

Their status will depend on both their own identity and the identity of spectators who attend games there, their shared history and the social relationships that may have developed there. A stadium or an arena will not bear the same signification whether one attends his/her first home game or whether he/she is a season-ticket holder. Such symbolic meaning may also be affected by the length of time that characterises the relationship between the individual, the club and the stadium or arena.

Conclusion

The current paper presents a number of limitations. First of all, this piece of research focuses on French social sciences, and more particularly anthropology, geography and philosophy. Yet, a broader discussion could include additional international bodies of literature and give this project a more global background. Besides, at this stage, the current paper accounts for a review of the existing literature and the authors had not envisaged any further empirical stage to this research. However, a number of possibilities have emerged recently, indicating that there may be a scope to (1) develop this discussion further and (2) conduct an empirical research in order to assess whether this route could help design new segmentation and targeting strategies for practitioners who wish to attract various publics within their premises.