In Japan, an "oshiroi" is historically a white powder used to lighten the skin. The word oshiroi 白粉 is composed of the kanji 白 meaning "white" and the kanji 粉 "flour/powder". This word has been preserved and today designates other cosmetic forms intended mainly to brighten the complexion. This "whitening/brightening" product, marketed at the end of the 19th century in Japan, was one of the first to claim the subtle fragrance of violets, hence its name SUMIRE meaning "violet". At the same time, two German chemists, Tiemann and Krüger, achieved the first synthesis of ionone, a terpene, the natural fragrance compound in violet oil. [START_REF] Tiemann | Ueber Veilchenaroma[END_REF] It should be noted that this molecule also has recently demonstrated skin care properties, which may have contributed to the success of this product. [START_REF] Yang | α-ionone promotes keratinocyte functions and accelerates epidermal barrier recovery[END_REF][START_REF] Tong | α-Ionone Protects Against UVB-Induced Photoaging in Human Dermal Fibroblasts[END_REF] We describe the history of this invention and its communication strategy. Sumire oshiroi is a blush sold in two forms, a liquid and a paste. It was manufactured in Tokyo at the end of the Meiji era.

Advertisements, usually full-page, appearing in women's magazines (Jokan, Joshi Bundan), cooking magazines (Kuidōraku), or kabuki theater magazines (Engei gahō), tell us the name of its In a series of advertisements published in English in The Japan Year Book, "a directory of general information and statistics on Japan and Japanese territories", Kichijirō reminds us that the original family business "Iseya" is "oldest factory of tooth powders and other toilet articles in Japan". (4)

The precise founding date remains uncertain. The above-mentioned advertisements mention the dates 1680 or 1703. A Tokyo business directory (1907) gives the date as the 6th or 7th year of the Genroku era, corresponding to 1688 or 1689. (5)

Saitō Kichijirō (Isekichi) first maker of Sumire oshiroi

Iseya Kichijirō Cie, headed by Saitō Kichijirō, specializes in powdered toothpaste.

In the Edo period, the Japanese used the end of a bamboo or willow stalk as a toothpick.

Toothpastes were made from sand, notably Boshu 房州砂, ash and charcoal.. 

A multi award-winning oshiroi: a marketing argument

As in Europe after international exhibitions, the manufacturer conspicuously displays prize medals from national and international fairs.

The blush won a total of five awards between 1899 and 1910. The same year Tetsutarō was awarded a silver medal for a perfume, the Sumire oshiroi and a powdered toothpaste at the Anglo-Japanese Exhibition 日英博覧会 (March 14 to October 29, 1910) held in London. One of the exhibition's many aims was to introduce Japanese civilization to the Western world, showing the past, the recent present and the projected future. The intention was to show that Japan was not a country that had suddenly jumped to a state of high civilization in the mid-nineteenth century, but had always been in a state of natural progression.

The disappearance of the two companies

From 1913 onwards, advertisements were rare. The two factories are still mentioned in a 1922

Tokyo city telephone directory. (16) Kichijirō published one last advertisement in The Japan Year Book in 1923.

On September 1, 1923, a magnitude 7.9 earthquake struck the Kanto region. The city of Tokyo was partly devastated. Numerous fires broke out in the Ryōgoku district. The population takes refuge in Yokoami Park. They bring with them whatever they can salvage from their homes. Blown by the strong winds, the flames from the surrounding fires reach the park. Futons and household objects burst into flames, creating a gigantic whirlpool of fire. That day, some 38,000 people were burned to death. (17) Today, the Kanto earthquake memorial museum and a memorial to this terrible incident are located in the Yokoami district. The offices of Kichijirō and Tetsutarō do not seem to have escaped destruction. They no longer appear in a directory of Tokyo businesses and industries published the following year. Nature took its toll on a three-hundred-year-old family business.
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