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INNOVATIVE SERVICES AND CREATION OF NEW ECOSYSTEMS: THE CASE OF TWO TOURISM PLATFORMS AND THEIR IMPACTS ON WORKFORCES

Digital innovation is disrupting the tourism sector, generating processes of disintermediation or the construction of new intermediation, particularly through platforms. We propose here to study these processes from the perspective of the ecosystem approach, highlighting the stakeholders and the interactions between them, including the entity that provides the innovative service. Two case studies will be used for the analysis. These are two responsible ecosystems, BEEMY and AUX BERGES, designed as part of the UPEM students' supervised work, involving researchers in participating observation situations. Intersections between stakeholders in the two ecosystems show a positive impact on local, diffuse employment.

Introduction

Tourism today represents a major challenge for economic development, prosperity and wellbeing. International tourism revenues from destinations around the world have grown and now represent $1.246 trillion in 2025 according to the WTO (B. Duthion, C. Mandou, 2016).

France is the world's leading tourist destination. In 2018, it welcomed more than 90 million tourists and Paris is the most visited site in France1 .

The WTO defines tourism as "a social, cultural and economic phenomenon that involves the movement of people to countries or places outside their usual environment for personal, professional or business purposes. These people are called visitors (and may be tourists or excursionists, residents or non-residents) and tourism refers to their activities, some of which involve tourism spending.

Tourism therefore has repercussions on the economy, on the natural and built environment, on the local population of the destination and on the tourists themselves" (WTO)2 . While tourism is developing over the years (WTO barometer of world tourism), the mass tourism characteristic of the post-war period is evolving under the influence of fashions, population growth, but also digital innovation which, thanks in particular to online platforms, allows tourists to become actors in their consumption (consumer actors). Indeed, as indicated in the parliamentary report on the impact of digital technology on the French tourism sector (D. Pasquelle, P.Got, 2015), the tourism offer is "easy to dematerialise because its distribution is a process separate from the consumption of the service. The process of disintermediation or, if necessary, the implementation of new intermediation logics through the Net actors is then amplified". The authors argue that the Internet and web platforms provide producers with multiple distribution channels that can be used simultaneously. The same producer can reference his offer on several platforms. They are thus observing the emergence of new and sometimes more specialized product and service offerings. Advertising of the commercial offer is facilitated, which is not without consequences since traditional actors, including territorial tourism bodies, are challenged by new market intermediaries, offering greater flexibility for both consumers and producers. Indeed, the above-mentionned report by these parliamentarians highlights the difficulty of local tourism organisations (LTOs), which are very present in the territories, to transpose their reservation centres dedicated to the marketing of local tourism products to the Internet. However, the costs of digital infrastructure are high and mainly borne by LTOs, to the benefit of private actors in the sector.

Putting the visitor back at the centre of the debate to design new intermediation tools adapted between supply and demand therefore appears to be a solution for the actors concerned. [START_REF] Brown | Design de services[END_REF], qui permet, entre autre d'adresser des problèmes épineux ou "Wicked problems" (Pavie et Carty, 2014) est pleinement mobilisée.

The Master expects its students to innovate by questioning the responsibility of the ecosystems that the new services imagined and prototyped create in the context of the city of tomorrow and its territory. The approach chosen to design and implement sustainable services shifts thinking from the simple production of innovative services to a system for thinking about new responsible services. The ambition of this new system of thought is to imagine the value that the emerging ecosystem will derive from the service created.

It is through this prism that we propose to study the impact of innovation in the tourism sector on the labour market at the territorial level, on the specific terrain of the Seine et Marne. Without claiming to provide general results, we wish to analyse two case studies: 1) project at the level of the Seine et Marne department, 2) project on the agglomeration of the Val d'Europe. We propose to test a reading grid for the creation of innovative responsible ecosystems in the case of these two projects. Consequently, and as part of a prospective approach in the sense of H. de Jouvenel (1999), we are reflecting on the crucial issues raised by the creation of services, in a logic of anchored data (Glaser and Strauss, 2017).

2.

The impact of innovation on the job market in the tourism sector -Overview

The tourism market represents an important part of economic activity in France, so that the evolution of the tourism market, particularly in relation to e-tourism or m-tourism, has been studied. B. Duthion and C. Mandou (2016) observed the impact of the digital transition on the French tourism sector, among others, describing the upheaval of traditional actors while drawing up the state of the art of innovative tourism services and new professions created. [START_REF] Vellas | L'impact indirect du tourisme : une analyse économique, Rapport pour la 3e réunion des ministres du Tourisme du T20[END_REF], as well as [START_REF] Frechtling | Estimating the Multiplier Effects of Tourism Expenditures on a Local Economy through a Regional Input-Output Model[END_REF] studied the multiplier effects of tourism expenditure on economic development and therefore employment at the scale of a territory, highlighting the existence of direct, indirect and induced effects. N. [START_REF] Fabry | Tourism and local development: an application to tourism clusters[END_REF] focus on the development of tourism clusters that offer "coherent support for the emergence of a value chain", particularly through linkage effects (intra and extra clusters). The issue of stakeholders and governance is a cross-cutting issue in their respective work. Mr. [START_REF] Debabi | Local and ecological products as a vector of innovation in responsible tourism[END_REF] focused on the impact of territorial marketing oriented "local product" as a vector of environmental innovation for responsible tourism and its impact on other sectors of activity, promoting economic (sustainable) development and job creation at the scale of a territory.

In the continuation of these studies, particularly on the development of employment resulting from responsible innovation in the tourism sector, we propose to mobilize the notion of ecosystem with an emphasis on the study of relations between stakeholders. The use of the ecosystem broadens awareness of the impacts of what is created and ensures its relevance at the local, economic and societal levels in fields as diverse as sustainable development, citizens' well-being, social inclusion, situations of disability, training for all, sharing, etc. We hope to identify the positive and negative impacts of tourism platforms through the two case studies that will be presented in this communication.

3.

The ecosystem approach as a framework for prospective analysis

The acceleration of the changes brought about by the massive diffusion of digital technology in our society, combined with the ever more demanding expectations of individuals, is giving way to formidable sources of innovation.

No human organization escapes it: neither the city, this community of men anchored in a space, nor companies, associations, public organizations etc. These organizations are questioning and trying to organize themselves around the value promise of emerging innovations.

Companies, for example, are reconsidering their value chain by working in a network and refocusing on the customer and his needs. They are reconsidering the concept of performance by adding to the traditional economic dimension other more global dimensions such as sustainable development or well-being that are reflected in the CSR approach, as evidenced by the recent communiqué of the Business Roundtable, a lobby grouping the bosses of major American companies such as Apple, General Electrics, Pepsi or Amazon in the economic newspaper Les Echos3 in 2019 or the work on creating shared value by [START_REF] Porter | Strategy and society: the link between corporate social responsibility and competitive advantage[END_REF]. There are many definitions of CSR, which according to the work of Caroll (1999) all refer, however, "both to the obligations of companies that extend beyond purely technical, financial, legal and economic dimensions and to the actions of companies that potentially or concretely affect groups that are in contact with the company".

The concept of responsible innovation dear to Xavier Pavie (2012) reinforces this observation since it calls on innovative companies to question their model around a principle of responsibility defined according to 3 axes:

• question the answers to be given to the needs of individuals,

• measure the direct impacts of innovations,

• consider the indirect impacts of innovations. The entire life cycle must be taken into account, including questioning the relationships between the company and the groups that are in contact with them, to varying degrees. To address a complex problem related to responsible innovation, the innovation driver must therefore apply, at the scale of the entire organization, the five steps of a process highlighted by Pavie (2012) "1. comply with the law; 2. anticipate future legal requirements; 3. treat the value chain as an ecosystem; 4. innovate responsibly; 5. lead the change. " Any service innovation project carried out by a company or organisation can therefore no longer be thought of as a single project but as part of a larger whole. The company must be attentive to all the actors/stakeholders [START_REF] Parmar | Stakeholder Theory: The State of the Art[END_REF] with whom it is in contact. Moreover, to take action, it must consider stakeholders as actors to be convinced, persuaded and engaged according to the theory of engaging communication [START_REF] Joule | How can people be induced to willingly change their behavior? The path from persuasive communication to binding communication[END_REF]).

Territories, including cities through the concept of smart city / smart territories, are trying to understand and respond to environmental, societal and economic challenges. More specifically, they are looking for value in the management of energy (including water and waste) in their buildings and neighbourhoods, in mobility and safety solutions, but also and more generally in the design of sustainable models with solidarity, inclusion, training, employment, etc. at the centre [START_REF] Girardi | A. Sustainability and smartness of innovative technologies in smart cities[END_REF][START_REF] Toppeta | The Smart City Vision: How Innovation and ICT Can Build Smart[END_REF]. The complexity of administrative systems and the specificities of the territories in which they operate lead them to design and produce services that take into account a multiplicity of voices (Ghorra-Gobin, 2018). The state (or even states) is (are) not absent from this dialogue by using legislative and legal incentives to remind us of the minimum levels of economic, ecological and societal challenges to which not only communities must respond but also companies as incentives or constraints. Thus companies, cities and states must remain attentive to each other.

The production of new value is therefore part of a complex environment for all in several ways: an environment marked by the diversity and multiplicity of actors who can interfere, an environment that changes at the very sustained pace of technological innovations (digital, energy, genetic or other) and at the pace of new laws, regulations, an environment that aims to be more responsible and that expects a commitment to the major human causes reviewed in the light of sustainable and responsible development (Brundtland Report, 1987) 4 .

This observation is all the more important when it applies to the notion of a digital platform as defined by [START_REF] Courmont | The data dissemination platform, a model of urban government?[END_REF] as an instrument that modifies the intermediary relationship between actors and can affect the governance of territories (cities and metropolitan areas in particular), with the entry of new stakeholders (web providers), particularly in the context of the implementation of Open Data policies, often accompanying Smart Cities or Smart Territories.

To embrace all this complexity on which value production depends at all scales (individuals, groups, companies, neighbourhoods, cities & territories...), and because the questions to apprehend value, and understand its distribution, are no longer only economic, it is necessary to rely on a comprehensive model. The notion of value is understood as the condition for the survival and life of an organization, thus mobilizing one of the key elements of the systemic observation of biologist Von [START_REF] Bertanlanffy | Das biologische Weltbild, Literatur über die organismische Ansicht, Bern[END_REF].

The concept of ecosystem comes from the life sciences. If the botanist [START_REF] Tansley | The use and abuse of vegetational concepts and terms[END_REF] was the first to propose this term, this unit of analysis was present in the work of some zoologists from the end of the 18th century. Much of the initial work focused on the study of lakes and component elements. The lake provides a meaningful support image of the ecosystem. This may explain the very intuitive use that we see today. However, the concept does not stop at metaphors.

The notion of ecosystem is well defined in strategic analysis and managerial literature since Moore (1996) as a business ecosystem. A "business ecosystem" is "an economic community supported by the interaction between companies and individuals -the organizations of the business world. This economic community will produce goods and services by providing value to customers who will themselves be part of this ecosystem. Member organizations will also include suppliers, producers, competitors and other stakeholders. Over time, they will co-evolve their skills and roles and will tend to align themselves with the management of one or more central companies. This definition, which is well adapted to the company, may become limited in order to understand the territory, which, in addition to a human organization, also includes a spatial notion.

By allowing the complexity of life to be understood from the study of an ecological unit (or ecosystem), the ecosystem approach is likely to capture the behaviour and constitution of the organized, structured set of interdependent elements [START_REF] Drouin | L'innovation dans le tourisme: Culture numérique et nouveaux modes de vie[END_REF] within which value is produced. She invites us according to the many disciplinary approaches that have mobilized her 1) To identify and understand the perimeter of the ecosystem 2) To specify the ecosystem by inventorying its components 3) To understand the dynamics of ecosystem functioning between components, particularly around the dual issue of sustainability/precarity.

The relationships between actors within the ecosystem can thus be understood through the concept of shared value developed by [START_REF] Porter | The Big Idea Creating Shared Value[END_REF]. According to them, this new conception of the offer can allow the actors, in this case companies, to reduce their energy to set up a better allocation of resources. It is within this framework of analysis that Schmitt and Bayad (in [START_REF] Gautier | Les PME : un contexte pertinent pour l'étude des leviers de la création de valeur partagée[END_REF] propose a dialectical model of value that takes into account design. This approach changes the very way of understanding value because "the interest of design lies in the fact that it is defined, not on the basis of the separation between internal and external environments, but at an early stage at the interface between internal and external environments". The value in this model is dynamic, and is created around three relationships. The first includes the vision and anticipation that the company's stakeholders will have on customer expectations and judgment. The second relationship corresponds to the transition from design to implementation. Finally, it is during the third relationship that clients will judge the achievement proposed by the company [START_REF] Gautier | Les PME : un contexte pertinent pour l'étude des leviers de la création de valeur partagée[END_REF].

This notion seems particularly relevant to us in the case of the study of the ecosystem of the Beemy and Aux Berges projects, because, as we explain below, the very design of these innovative services early integrates the stakeholders concerned. The theory of engaging communication [START_REF] Joule | Promoting ecocitizenship : in favor of binding communication[END_REF] can also help to understand how early relationships can lead to value creation. Indeed, it considers the importance of preparatory acts, which are inexpensive for the actors, as necessary elements to trigger action by stakeholders in favour of sustainable development in particular, which could provide explanatory elements as to the sustainability of the ecosystems generated by the solutions thus designed.

4.

Beemy and Aux Berges, two responsible ecosystems likely to have an impact on land development and employment

The Beemy and Aux Berges services are designed by students of the Master 2 Management of Service Innovation (MIS) at the University of Paris Est Marne La Vallée (UPEM) as part of a supervised project called TIPI. A benevolent client agrees to submit to a group of students a real problem to which the parties will co-construct an innovative solution, integrating a digital and real estate dimension, in six months. Where applicable, the benevolent customers of the groups concerned are respectively Val d'Europe Agglomération5 -intermunicipality -and Seine et Marne Attractivité -agency in charge of the attractiveness and influence of the Seine et Marne, of which tourism is an integral part -, the two actors wishing to co-create innovative solutions, involving for seine et Marne Attractivité, the concept of slow tourism which, in their view, could contribute to enhancing the activity of the territories concerned (local products, accommodation offers, restaurants, local crafts, etc.).) and thus strengthen economic development and job creation at the local level, integrating the notion of sustainable development.

Students are supervised by the teachers/researchers in the department concerned. Teachers / researchers are thus immersed in the context of project creation in the same way as students and participate in interactions with caring clients, thus placing them in a situation of participating observation as defined by Bogdan and Taylor, among others (Peretz, 1998).

The creation of two ecosystems generated by the construction of two innovative solutions in the tourism sector, represented by the elements that interact directly or indirectly with each other to define and produce the service, is thus observed. In the case of the above-mentioned projects, it should be pointed out that they are developing ecosystems that initially include at least the benevolent client and its target.

A great deal of attention must be paid to the components of the ecosystem because the difficulty is to be able to identify the elements that appear during the design of the service. The centrality of the ecosystem changes from that of the customer -the user of the service -to that of the innovative service. Service is understood as an experience, a "slice of life" (Eiglier and Langeard, 1994). It is a result of interactions between a customer -a service user -who has an explicit need or not and a service provider who will take charge of the response. Client -service user -and service provider co-produce and participate in the service by being present, providing information in a partially designed process. The value of the service (which directly questions the relevance of the service beyond its quality) lies in the satisfaction that the client finds in the help that the service provider provides, in the recognition that he gives to the service provider and in the satisfaction of the service provider.

At the end of the process, the student groups propose a business model and a prototype of the innovative responsible solution. They materialize the ecosystem in which the innovative service is part of at this moment.

In this paper, we study the design of responsible ecosystems, resulting from innovative solutions in the local tourism sector in Seine et Marne, Beemy and Aux Berges at two stages of the project design: before and after the prototyping of the service offer. In addition to the data collected as part of the observation, we thus have data produced by the students, formalized in a graphical representation that meets at least the shared characteristics (actors and types of relationships labelled), to facilitate their analysis.

We propose to identify for each of the ecosystems studied, the stakeholders and the interactions developed between them in order to establish a typology. As these are ecosystems that correspond more to prototypes of solutions than to even partial implementation in a given territory, the work will consist in assessing the potential impact of tourism innovations on employment with reference to the report of the Employment Guidance Council (WCC) on the opportunities generated by responsible consumption on employment (2018) 6 .

First, we will identify the stakeholders and constitutive relationships of the emerging ecosystem that are identified in the design phase of the innovative service. We will analyse how these elements change and enrich themselves within the project and then discuss the responsibility of the innovative solutions Beemy and Aux Berges. In a second step, we will assess their impact on employment in the tourism sector in comparison with the data compiled and produced, in particular in the context of the above-mentioned report on responsible consumption.

5.

Identification of ecosystem stakeholders and theoretical impact on employment

The Seine et Marne is a Paris Region department of the Greater Paris Region, outside the economic activity of the Parisian centre, but nevertheless a pilot in the development of new cities, designed on the principle of the smart city. Agriculture is a segment of the economy that is very present in the region. The Seine et Marne also attracts tourists to some of the most emblematic places in history, such as the Château de Fontainebleau, or Disneyland Paris, a European-scale amusement park that has welcomed nearly 10 million visitors each year since its opening7 . On the strength of this dynamic, the Seine et Marne wishes to diversify the tourist offer with the objective of making people discover the richness of its territories (history, local products, agriculture, landscape, etc...) in order to benefit from the presence of many visitors to strengthen the economic development of the area.

Thus, the Beemy project, developed on the scale of the Val d'Europe urban area, proposes a tourism office of the future capable of producing in a few seconds personalised and "gamified" tourist routes for visitors, as well as a mobile reception area, accessible to all and allowing tourists to better locate themselves in the space and in the available offer. The concept can be transposed to other territories.

The Aux Berges project, designed on a departmental scale, welcomes visitors to the area on a barge offering the possibility of staying in inns on board or dockside, eating, attending conferences or concerts, but also stopping along the way to visit the area on foot or by bike and discover the region, its products and services.

Both services can be considered as meeting the definition of innovation in local services (Maman et al. 2009) and define as "any product or process change that has a decisive impact on one of the dimensions of local service performance". Thus, the authors define the performance of the local service, from an innovation management perspective, around three axes: "the characterization of innovation, the understanding of the actors, their skills and their relationships throughout the innovation process and finally the innovation performance". They thus define innovation as "any modification of a product or process that has a decisive impact on one of the dimensions of local service performance".

In this case, the teams were asked to produce 2 representations of the ecosystem of their service: one at the time of scoping the service (V1) and the other after prototyping (V2). Two months separate the performances. Each team interpreted the notion of ecosystem with the task/constraint of placing the innovative service at the centre of their representation, identifying stakeholders and relationships and trying to qualify them. The interest of the exercise is to collect original representations, each in its own way asking questions about the emergence of the ecosystem. It allows you to observe what is important to the group. One of the biases of the approach is certainly that questions about the emergence of the ecosystem overlap with the difficulty of representing it.

First, the representations show the identification of different stakeholders involved in the ecosystem. When they are compared, questions arise about their displayed/supposed/actual roles, but also about the moment(s) at which they are involved in value creation.

The census is an essential step in understanding the roles of stakeholders, their objectives, and their importance/power of influence. However, when refining our analysis, we may face various problems: problems of aggregation, role definition, etc. [START_REF] Alemano | Innovative ecosystems in the territory: from digital micro-actions to macro-changes[END_REF].

Then, the links materialized by the traits between the stakeholders, signal the interactions at work to constitute the ecosystem of the innovative service, which at the scale of a territory could no longer be qualified as a micro-ecosystem. Thus it is interesting to observe how exchanges and cooperation between the parties are gradually being conceived? Other questions remain to be explored: those of the nature of the interactions, the maturity of the service because the whole of designing and producing an innovative service is not a process that runs smoothly. There are acceleration moments, for example, that are not neutral on the constitution of interactions.

Finally, the services provided on the same administrative territory constitute micro-ecosystems that can in turn be connected and interlinked. The difficulty is the possible gap between the ambitions that may diverge from the stakeholders and the elements that will bring them closer together. These include a shared minimum objective, a history in relationships that build trust, external legal or professional rules to be respected or standards shared by a profession to be applied. The identification of stakeholders, the understanding of their needs but also of their constraints and the characterization of the relationships between them lead to the modelling of the following ecosystems (figures 1, 2, 3, 4). We note 2 types of bias in the representations that can have an impact on the analysis. The first is linked to the maturity of the reflection on the innovative service and the second to the difficulty of appropriating the concept.

The comparison of the V1 and V2 of the BEEMY and AUX BERGES ecosystems shows the difficulty of bringing out the service with, for example, in the second case, an ecosystem proposal in which the innovative service is not represented insofar as the proposal is not stabilized. Thus, we prefer to focus on representations of V2 ecosystems, which are comparable and more complete.

In addition, there are two types of ecosystem emergence -BEEMY is built as an ecosystem defined on the basis of orthogonal criteria (e. g. stakeholders are defined by their activity, interest, importance, proximity to the service) while the AUX BERGES ecosystem proposes to be based on a "Russian doll" model (e. g. stakeholders are presented using the same activity criteria but at least 3 levels of detail). However, this different appropriation of the notion of ecosystem does not prevent stakeholders from qualifying, on the one hand, the interactions between them and, on the other hand, finally analysing the intersections between ecosystems and assessing the impact of innovative solutions on employment.

Table 1 provides a comparison of ecosystems based on the identification of stakeholders on the one hand, and their interactions on the other. Table 1 shows two ecosystems that, when prototyping the service, have many actors and interactions. Concerning the actors, however, the detailed description of Beemy, which could make it possible to better consider interactions, in particular via the criterion of the interests expressed, the importance of the actors and proximity to the service, is not present in Aux Berges. There are also many common actors between these two ecosystems. Concerning interactions, the nature of the links is at least partnership or competitive links. In Beemy, the links are more finely qualified because they also use 6 other relationship modalities. These two characteristics could make it possible to better understand the relationship to job creation (more or less strong, more or less subject to competition).

The analysis of the intersection between the two ecosystems helps to identify the activities of the actors that would be likely to be impacted by job creation. The method used to do this uses the notion of sector of activity, which reflects an ad hoc grouping of actors. The consolidation of links between sectors of activity by aggregating the nature of the links identified in the interactions of each ecosystem cannot be done on these cases because the interactions are centred on the new service and only the Aux Berges case presents some transversal interactions between stakeholders.

We present the intersections in Table 2 and analyze them using three rules:

• Substitution effects -defined as the variation in the requested quantity of goods with Px/Py changing in such a way that the agent's level of well-being remains equal (Alfred Marshall). When a good becomes more expensive, the consumer substitutes it with another equivalent good.

If the consumption of one local good replaces that of another local good, the effect on employment can be positive if the good or the newly consumed good requires more local labour to produce it; a neutral effect in the case where its production requires identical human resources. • In addition to the substitution effect, there may be an income effect, especially if the goods are normal goods, i.e. goods whose consumption increases as income increases. In this case, the impact on employment may be positive, especially if the so-called normal good (or service) requires more human resources than the substituted good. • To the substitution effect accompanied by an income effect that can have a negative impact on employment in the case of consumption of lower goods, i.e. whose consumption decreases with the increase in income. 

Cultural offer including museum

The proposed solutions can help to distribute tourist flows more equitably between the different places.

Substitution effects can lead to a neutral impact on employment at the departmental and even more regional level insofar as interest in new forms of consumption could contribute to reducing the consumption of more traditional tourist services (Disney Parks, etc.).

It should be noted that, in the case of public cultural tourism offers, few jobs are created due to the need to reduce public budgets. 

Disney village

Transportation

The proposed solutions can lead to more travel in the IDF region, to the benefit of the Seine et Marne and therefore a higher consumption of public transport and VTC.

IDF Mobilités WFP Greater Paris

However, in the case of public transport, the amount of employment tends to stagnate regardless of the number of people using the facilities.

In addition, it should be noted that some actors who can benefit positively from the development of innovative solutions and their ecosystems are not part of responsible consumption (VTC, Cruise ships, etc.) and contribute to reducing employment in more traditional sectors (taxi, etc.)

Thus, it can be considered that in this sector, the impact on employment can be neutral. 

Accommodation structures

There may be a better distribution of the flows that could benefit VSE/SME hosting solutions, which are less employment-friendly in principle.

The impact could therefore be positive. 

Tourism operators and networks

Meta-engine actors can have a positive impact in that they promote the offers of local or neutral actors on employment (pure players replace traditional operators).

Hosting service platforms such as AirBnB, which represent a significant part of the market (creative destruction but overall more destruction than creation).

These PPs can help to serve some ecosystem stakeholders.

Depending on the consumption pattern of tourists brought by innovative solutions, the impact on employment may be neutral or even negative. 

Business clusters

If tourism creates activity and there are more people on the territory, it may be easier for these companies to recruit.

And if communities are larger, the need for service can also become larger, generating a positive effect on employment in startups, for example.

River stakeholders act as regulators of the activity.

It seems reasonable at this stage to consider that the impact on employment is neutral. 

Others

The inhabitants of the agglomeration, except if they are traders or craftsmen, benefit from additional services but can also be generated by tourist flows.

Green spaces and lakes can be more visited and craftsmen / traders (coffee, ice cream, pancakes, etc.) may want to settle there.

Visitors are seeking the service and contribute to job creation through demand.

The tourism cluster is not impacted in terms of employment a priori but an in situ in vivo test space for the companies it aggregates can be conducive to the development of structures.

Overall neutral effect.

Table 2: Analysis of the impacts on employment of the emerging services Beemy and AuxBerges Legend :

• in red, the sectors of activity tending to destroy local jobs • in green, the sectors of activity tending to create local employment • in blue, the sectors of activity with a neutral impact on local employment.

(As a reminder, the impact on employment in the sectors is assessed by comparison with the data compiled and produced as part of the WCC report on the impact of responsible consumption on employment.

Discussion

Comparing ecosystems over time makes it possible, on the one hand, to observe the evolution of ecosystems, which can only be dynamic (Moore, 1996). And on the other hand, to observe the relationships that are built between the actors, the awareness of project leaders of the impact of the innovative solution on the global ecosystem and the construction of an economic model that uses social and environmental responsibility as a source of profit through the creation of shared value [START_REF] Parmar | Stakeholder Theory: The State of the Art[END_REF][START_REF] Porter | The Big Idea Creating Shared Value[END_REF].

Indeed, in the interval between the design of the solution and the development of the latter's economic model, we observe in both cases a consideration of new actors, and the qualification of the relationships between them and with the innovative solution (emergence of strong and weak links; phenomenon of cooperation, cooperation or competition). Table 2 summarizes the impact of the creation of the innovative solution on stakeholders, in order to assess its impact on the economic development of the territory and job creation, compared to the data produced and compiled in the WCC report.

Through the ecosystems thus designed, it can be observed that the proposed solutions can have direct effects of varying degrees on certain sectors. As they are solutions designed in conjunction with local tourism organisations, they strengthen their capacity to promote the territory's public and private offers, without positioning themselves as a new entrant on the market, likely to create or destroy existing jobs. Thanks to the innovations proposed, the local tourism organisations (OLTs) of Seine et Marne Attractivité and Val d'Europe Agglomération are adapting their offer to the requirements of increasingly connected users.

It can be deduced, without this being measurable, that since these are prospective studies, the impact on responsible consumption (local, organic, local products, etc.) and therefore on local employment can be positive since, according to the WCC report ( 2018), responsible companies "consume" more human resources than traditional companies. As the report points out, indirect effects can occur at the local level because if responsible economic areas in the consumer sector are formed, the territory may develop and consequently welcome a supply of products and services (schools, doctors, shops, etc.) that generate jobs -a multiplier effect. However, the report points out that it remains difficult to determine the exact impact of responsible consumption on employment at national level due to the possible substitution effects on the consumer market, partly due to the fact that responsible consumer goods are more expensive and can contribute to reducing the purchasing power of consumers, in this case tourists, who could consume "better" but less.

In addition, the impact on the use of innovative platforms such as Beemy and Aux Berges are designed to have a positive impact on local crafts and production more than on mass consumption. It is a diffuse, often independent job, held by an average of more qualified staff. It is therefore becoming more difficult to measure the real impact of these solutions on the labour market, which is also due to the dynamics of innovation in the tourism sector, as well as the evolution of an ecosystem in a state of permanent adaptation.

Conclusion

The study of two innovative solutions, Beemy and Aux Berges, co-designed with caring clients, stakeholders in a responsible ecosystem in the tourism sector and designed as platforms, recompose intermediation phenomena. The LTOs of Seine et Marne Développement and Val d'Europe Agglomération, are repositioning themselves in a space previously occupied by these same players, offering central reservation centres to facilitate intermediation between suppliers and demand. Within the framework of the proposed models, digital tools, as well as the mobile physical spaces characterising the new LTOs, play this role of mediator by becoming real platforms with their own business model, based on links with all the actors in the ecosystem (commission on the purchase of products and services offered by private providers).

The co-design process of the solution makes it possible to think about the creation of shared value (Kramer and Porter, 2010), with the benevolent customer but also with the actors of the ecosystem generated as a whole, previously. This phase, which is inexpensive (in time, HR and finance) for the caring client, can constitute a preparatory act (Joule and all) which, according to the theory of engaging communication, could lead ecosystem stakeholders to modify their development policy as part of the implementation of CSR, thus giving the ecosystem a responsible character.

The latter can directly or indirectly generate local job creation, considering that responsible consumption, according to the WCC report (2018), could generate jobs since the production of associated goods requires a larger workforce (about one and a half times more).

However, the employment generated in this way is diffuse and it is difficult to assess the impact on the labour market, particularly on a larger scale, of these new forms of consumption, made possible by the innovative Beemy and Aux Berges platforms, since small craft structures could at least initially or even emerge, and could themselves have a negative impact on employment in traditional structures, due in particular to substitution effects.

Nevertheless, with the phenomena of mass employment automation that we are also observing, mechanically reducing the number of jobs offered, in low-skilled sectors but in the future in the skilled jobs sector, some authors, like Laetitia Vitaud in her recent publication "Du labeur à l'ouvrage" (2019), highlight a paradigm shift "at the end of which, the traditional logic would once again dominate our vision of the world of work.
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Table 1 :

 1 Comparative table of stakeholders and interactions between the Beemy and Aux Berges cases

		Beemy	At the riverbanks
		39 actants counted including pp (!!)	21 pp identified that are distinguished by
	Stake-	which differ according to 4 criteria	4 activities: territorial partners, pro of land accommo-
	holders	Their global activity with a level of de-	
		tail: major service actors, commercial	
		and tourist activities, local activities,	
		transport activities, territorial policy,	
		territorial companies	

dation, pro of river accommodation, actors of tourism Several types of actors for each activity for example among professionals of land accommodation are found, tour operators, campsites.... Specific actors as an example of each actor status -in hotel professionals, Accor Hotels, first class, Marriott

Table 2

 2 presents the impact on employment by sector of future service innovations based on the study of intersections

	Beemy stake-	Aux Berges' stake-	emerging	Comments on the report
	holders	holders	business	
			sectors	
	Traders and	Living spaces -res-	Local mer-	The proposed solutions can help to bring tourist
	craftsmen	taurants -bar -work-	chants,	flows to these actors and thus generate new de-
	local shops and	shops -stages (fluc-	craftsmen	mand, which could encourage a growth in supply
	restaurants	tuar, the bubbler, the	and restau-	and therefore employment at the local level.
		opera houseboat)	rants	A multiplier effect could also occur if the reloca-
		Cruise ships and Pa-		tion of tourism-related employment leads to the
		risian fly boats (bato-		settlement of new inhabitants on a territorial scale,
		bus)		who are themselves consumers of goods and ser-
				vices.
	VTC,	Campsite	Local sports	The proposed solutions can help to bring tourist
	Cultural and		facilities	flows to these actors and thus generate new de-
	sports associa-			mand, which could encourage growth in supply
	tions,			and therefore employment.
	Val d'Europe			
	aquatic centre,			
	Nature village			
	Paris			
	Cultural and	Cruise ships and Pa-		
	sports associa-	risian fly boats (bato-		
	tions	bus)		
	Disney parks	Living spaces -res-		
	and resort	taurants -bar -work-		
	Louis Braille	shops -stages (fluc-		
	Museum	tuar, the bubbler, the		
	Five Val	opera houseboat)		
	d'Europe Me-	Attractiveness clus-		
	dia Library	ters (Disneyland, Val-		
	Green spaces	lée Village, Domaine		
	and lakes	Village Nature, Châ-		
		teaux)		

https://www.latribune.fr/supplement/la-france-reste-une-destination-touristique-de-premierplan-825478.html)

https://media.unwto.org/fr/content/comprende-le-tourisme-glossaire-de-base

https://business.lesechos.fr/directions-generales/gouvernance/rse/0601742406651-les-pdg-americains-revendiquent-leur-responsabilite-sociale-331130.php#xtor=CS1-35

https://www.diplomatie.gouv.fr/sites/odyssee-developpement-durable/files/5/rapport_brundtland.pdf

https://www.valdeuropeagglo.fr/

http://www.coe.gouv.fr/Rapport_VD_site-30b04.pdf?file_url=IMG/pdf/Rapport_VD_site-3.pdf

source: https://fr.statista.com/statistiques/490838/parc-disneyland-frequentation-touristique-france/
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