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Since 1962, the Diffusion of Innovations' Theory has gained the esteem of researchers specialized in different fields (Sociology, Technology, Healthcare, Marketing …etc.) other than Accounting. Many researchers have demonstrated its ability to bring about new insights to existing phenomenon like its capacity to enlighten the rate of adoption, explained by its perceived attributes, types of innovation-decisions, communication channels, nature of social system and the extent of change agents' promotion efforts.

. While most of these accounting-related theories focus their attention on the "what is" question, the Diffusion of Innovations' Theory is one of the rare theories that could provide insights about "what could be". In other words, it could bring forth accounting researchers an idea about the adoption of an innovation before getting adopted (in a pre-adoption context).

This paper provides a critical perspective about the theories that have been used in accounting research especially regarding the adoption of a new accounting concept, idea, product …etc. It doesn't only address the orientations of the theoretical foundations of the accounting mainstream, but tackles much more from a paradigmatic standpoint, the dilemma of dealing with prospective rather than retrospective approaches to accounting research.

INTRODUCTION

During the last decades, research on accounting in general and on accounting standardization and harmonization especially have used the tenets of two main theories namely: The Positive Accounting Theory [START_REF] Watts | Toward a Positive Theory of the Determination of Accounting Standards[END_REF] and The Neo institutional Theory of Accounting [START_REF] Dimaggio | The Iron Cage Revisited: Institutional Isomorphism and Collective Rationality in Organizational Fields[END_REF]. However, few researchers have shed the light, with less focus, on theories like The Private Interest Theory, The Accounting Economic Theory or The Decision Usefulness Theory of Accounting and especially with less attention to the Diffusion of innovations' theory [START_REF] Rogers | Diffusion of innovations[END_REF].

So far, most of accounting standards adoption studies had been undertaken in a post-adoption context, which means that they were made after accounting standards have been adopted. In other words, when one makes a study about adopting a new idea, product, concept, practice, or in our case a standard after the adoption has been made and sometimes disseminated among people, it doesn't provide a clear-cut idea about the pre-adoption context and more specifically about its related conditions. The above-mentioned theories (and their studies by consequence) give answers about the actual conditions of the adoption not the real conditions on which the adoption decision has been made. Thus, they provide answers about '' what is? '' rather than '' what could be? ''.

For instance, the Positive Accounting Theory [START_REF] Watts | Toward a Positive Theory of the Determination of Accounting Standards[END_REF]) is more centered on the investor, especially financial markets' investors. So, it excludes many important stakeholders (like banks, tax administration …etc.). Besides, its four foundational hypotheses have stagnated since then. It doesn't permit to researchers to provide recommendations or prescriptions for the scientific community, which is even one of the main goals of science.

As for the Neo institutional Theory of Accounting [START_REF] Dimaggio | The Iron Cage Revisited: Institutional Isomorphism and Collective Rationality in Organizational Fields[END_REF], it tends to explain accounting adoption choices solely by the means of institutional pressions, which means that it doesn't take into account other important variables like the social system in which this standard has been adopted, or even the innovation's characteristics (technical characteristics of the standard). The concept of isomorphism alone, doesn't allow providing direct answers to what explains this adoption in the time when the adoption has been made not after, which hinders the explanatory power of this theory. This aspect borders the recourse to this theory since, usually, administrative and accounting innovations, and specifically accounting standards, are adopted through a coercive isomorphism (an official institution, like ministries, takes the decision to adopt a certain standard) and one wonders whether it is useful to study such a phenomenon from a mimetic or normative standpoint.

And from there, emerges the idea of appealing to the concepts of the Diffusion of innovations' theory [START_REF] Rogers | Diffusion of innovations[END_REF]. The latter widens the perspective from which we can tackle an adoption study by making possible the apprehension of the phenomenon of IFRS for SMEs adoption in an ex-ante context, meaning even before applying this new accounting framework such by Moroccan companies. Which appears to be a judicious choice for shedding the light on a missing puzzle in accounting standards' adoption research.

The remainder of the paper is structured as follows: First we will present a literature review about research papers covering the diffusion of innovations' theory. Then we will analyze the main theories the have been used by scholars related to accounting standards adoption. Afterward, we will highlight the potential of the Diffusion of innovations' theory in studying accounting standards adoption. Finally, we will be concluding the paper.

LITERATURE REVIEW

Based on a structured approach and delving into 96 papers from 2009 (the year where IFRS for SMEs has been published by the IASB), we notice that the most frequent subject to be studied when tackling IFRS for SMEs is its adoption (see table 1). This corroborates with the findings of past research [START_REF] Benhayoun | IFRS for SMEs: A Structured Literature Review[END_REF][START_REF] Benhayoun | Les apports d'une revue de littérature structurée en sciences de gestion[END_REF].

We have concluded when analyzing the main concepts and theories underlying the 54 articles about IFRS for SMEs' adoption that 41% of the papers do not involve, or do not clearly state, a theory to be tested nor affirmed or denied, making a total of 22 papers (see table 2). In addition, the remainder of the papers deal mainly with two theories: the positive accounting theory [START_REF] Watts | Toward a Positive Theory of the Determination of Accounting Standards[END_REF] and the neo-institutional accounting theory [START_REF] Dimaggio | The Iron Cage Revisited: Institutional Isomorphism and Collective Rationality in Organizational Fields[END_REF] respectively with 35% and 15%.

Since our query addresses the of IFRS for SMEs adoption, being part of the accounting discipline that is an integral part of management science, and since no article has addressed the IFRS for SMEs adoption phenomenon from a Diffusion of Innovations' Theory perspective, it was advisable to situate the Diffusion of Innovations' Theory within these sciences. The aim is to understand this theory more from a management sciences' perspective rather than from a sociological, medical or IT sciences' perspective. Thus, we made another query dedicated solely to the Diffusion of Innovations' Theory on Scopus within the Business, Management and Accounting area. The trend analysis provides us with the evolution of this theory as presented in figure 1.

We obtained 131 papers that address this theory from 1988 generating a total of 2,961 total cites across all disciplines. We note that research on the Diffusion of Innovations' Theory dates back 30 years with a first article called "Innovators and imitators in innovation diffusion modelling" [START_REF] Tanny | Innovators and imitators in innovation diffusion modelling[END_REF] 1 , which studies the behavior of a homogenized population in which adoption of a product is presumed to be the result of exposure to new sources or interaction between adopters and non-adopters. This article has generated a total of 43 citations.

We note that two articles constituted a cutting-edge Diffusion of Innovations' Theory research back then and were directly involved in the influx of this theory within the mainstream of management sciences from 2003 onwards:

a) The first is entitled "Implementation of electronic data interchange: An innovation diffusion perspective" [START_REF] Premkumar | Implementation of Electronic Data Interchange: An Innovation Diffusion Perspective[END_REF]) that has generated 426 cites.

It examines the relationship between several characteristics of innovation (complexity, two forms of compatibility, costs, relative advantage and communicability) and several diffusion attributes (adaptation, internal diffusion, external diffusion and implementation success) of the EDI system within organizations. We notice based on this article that business and management research from a Diffusion of Innovations' Theory perspective has been mainly influenced by the use of one of the most important tenants of this theory that is: The Innovation's Characteristics. b) The second is entitled ''Social Network Effects on the Extent of Innovation Diffusion: A Computer Simulation '' [START_REF] Abrahamson | Social Network Effects on the Extent of Innovation Diffusion: A Computer Simulation[END_REF]) that was published three years later, on the journal ''Organization Science', and has generated 390 total cites. Its authors have put forward the premise of a theory on how the structure of social networks affects what they call 'bandwagons' extent '' or the extent of bands. They suggested that the number of links in the network, as well as the insignificant idiosyncrasies of their structures, could have a significant effect on the extent of the diffusion of innovation among the members of a social network. This could be considered as one of the first proxies of the External System as playing a moderating role in business and management research.

And it was not until 2005 that the field of accounting witnessed its first published paper related to the Diffusion of Innovations' Theory entitled '' Bundling and diffusion of management accounting innovations -The case of the balanced scorecard in Sweden '' [START_REF] Ax | Bundling and diffusion of management accounting innovations -The case of the balanced scorecard in Sweden[END_REF] which studied the diffusion of the Balanced Scorecard in Sweden with a focus on its communication, diffusion and transformation from a supply perspective. This article is considered among those with the most impact with a total cites of 105.

From that year on, research on the Diffusion of Innovations' Theory in management sciences has grown considerably in terms of published articles and paradoxically stagnated in terms of total cites. Which, strangely, coincides with the release of the 5th, and final, edition of Rogers' book on the diffusion of innovations [START_REF] Rogers | Diffusion of innovations[END_REF].

According to Becker et al. (2015, p.108): '' While early innovation research has predominantly focused on technical innovations [START_REF] Damanpour | Organizational Innovation: A Meta-Analysis of Effects of Determinants and Moderators[END_REF][START_REF] Rogers | Diffusion of innovations[END_REF], little literature has studied administrative innovations [START_REF] Daft | A Dual-Core Model of Organizational Innovation[END_REF] which is how accounting systems in general [START_REF] Hopwood | Leadership climate and the use of accounting data in performance evaluation[END_REF] […] have been classified ''

We note that the most concerned disciplines by the diffusion of innovations theory are Management, followed by IT, Marketing and Business respectively with a weight of 40%, 23% and 22% in terms of published articles and respectively with 38%, 25% and 19% in terms of total cites (see table 3).

However, the accounting discipline occupies a non-significant place with solely two published articles, and cited twice in total, thus constituting the equivalent of 2% in total and therefore being in lower rankings. Thus, it seems essential to us to deepen research around the theory of the diffusion of innovations in other fields and scientific disciplines in order to better address the IFRS for SMEs adoption.

To do this, a query on Scopus around papers whose main subject is the factors, conditions, determinants and equivalents of the adoption of innovations was made to collect all the articles that addressed the elements that can influence the adoption decision of an innovation within a given system.

In total, we obtained 46 articles divided between 10 scientific fields and disciplines with a preponderant part for themes related to IT, such as Cloud Computing, e-learning, e-government, ERP… etc. 28% of the total papers dealt this subject and consequently generated 33% of total cites. This has been followed by Medicine, Pharmacy and Health Care in terms of published papers but with a lower share in terms of cites, about 30% the equivalent of 10 cites (see table 4).

The field of Business, Education and Sociology come in 3rd position in terms of total cites with 3 cites for each field. And in terms of the number of articles published, among the three fields, Business remains the most important with 5 articles followed by Education and Sociology with 4 articles for each.

Accounting, on the other hand, has been the subject of only one research paper entitled '' Factors influencing the diffusion & implementation of management accounting innovations (MAIS), Malaysian manufacturing industries in Northern Region '' [START_REF] Ibrahim | Factors Influencing the Diffusion & Implementation of Management Accounting Innovations (MAIS), Malaysian Manufacturing Industries in Nothern Region[END_REF] which was published in 2014 on the journal '' Advances In Environmental Biology '' on Management accounting innovations and its diffusion in the secondary sector in Malaysia.

Indeed, the results of this article indicate that the adoption of innovations in management accounting is largely influenced by the existence of consultants and external influences of the organization.

Our literature review addressed both the Diffusion of Innovations' Theory and IFRS for SMEs.

We notice that research on IFRS for SMEs diverges from research on the Diffusion of Innovations' Theory insofar as the majority of the above-mentioned papers haven't used any of the Diffusion of Innovations' Theory concepts and principles generally in accounting research and especially in IFRS for SMEs.

MAIN ACCOUNTING THEORIES

Positive Accounting Theory

The positive accounting theory has seen the daylight in a context characterized by a normative approach in accounting theories, which set itself the objective of the conceptual identification of the so-called `` best '' accounting practices. It is devoted to the empirical evaluation of the accounting concepts advocated by the normative theory.

The Rochester School, as labelled by the scientific community, is mainly inspired by the founding works of the positivist current in economics, whose main scholars are Milton Friedman, John Neville Keynes ... etc. (Deegan & Unerman, 2011, p. 255). It suggests to empirically test any theoretical postulate.

Before positive accounting theory, great normative researchers such as Sterling, Edwards, Bell and Chambers were concerned at that time with technical questions and tried to provide answers to those questions, for instance how to account for in times of hyperinflation, without referring to the practices that has been already established by professionals. Their work was devoid of empirical prerequisites, which was one of the greatest criticisms of this scientific current, given that accounting is a discipline rooted in the practice of professionals, and therefore cannot be the preserve pure of theorists2 .

The shift from a normative approach to a positive one or what Watts (1995, p. 299) calls '' Paradigm Shift '' can be explained by the changes that American Business Schools went through in the late 1950s and early 1960s.

The Ford Foundation and Carnegie Corporation of New York Business Education reports corroborates this remark. Indeed, the formulation of hypotheses as well as the need to test them were considered to be essential conditions for what they called at that time "Good Research".

Positive accounting theory differs in substance from normative theory because, unlike the latter which seeks to provide the best accounting practice, principle or method, positive accounting theory aims to explain the reasons for managers to apply one method and not another in order to predict its application by other managers in the future. It therefore has an explanatory and predictive capacity.

We also note that the positive accounting theory draws a lot from economic theory insofar as it is based on almost all the hypothesis of the recalcitrant of said theory, such as the markets' efficiency or the actions of individuals who are supposed to be federated by their own interest.

The markets' efficiency hypothesis, which is based on the premise that capital markets respond in an efficient and unbiased manner to available public information (Deegan & Unerman, 2011, p. 258)., is anchored in the theoretical foundations of this theory according to the following perspective: the prices of the securities reflect the information contained in the publicly available information and that the latter are not limited to the simple accounting documents communicated.

Since capital markets are highly competitive, any new public information will be carefully reflected in the prices of financial securities. According to (Watts & Zimmerman, 1986, p. 6): '' Competition drives investors and financial analysts to obtain information on the firm from many sources outside the firm's accounting reports and even outside the firm itself. For example, analysts obtain weekly production data on automobile firms and interview management. Analysts also interview competitors about a corporation's sales and creditors about corporation's credit standing ''.

However, the competition for new information, not necessarily accounting, will see an increasing influx. This will link the value of the security to information that is not from an accounting source.

If we assume that the accounting result has been published by an organization and that this result has already been anticipated by the market, from a source internal to the organization for example, the price of its financial securities will not react to the publication of this accounting information. This will not push managers to change accounting policies in an opportunistic way.

The second hypothesis of the positive accounting theory is that of the reaction of financial assets' prices to official unforeseen publications. Research has proved that unforeseen changes in accounting profits lead to abnormal profits on an organization's financial securities [START_REF] Ball | An Empirical Evaluation of Accounting Income Numbers[END_REF].

So, by verifying that financial statements (mainly based on historical cost) impacted financial asset prices, these authors provided evidence that confirms the utility of historical cost to capital markets, and not the opposite (as it was usually advocated by several authors, such as Chambers, who considered that the historical cost has no use and is considered captious).

The agency relationship constitutes the third hypothesis of the positive accounting theory, since the markets' efficiency hypothesis assumes that the change in accounting methods has no or little consequences on the financial market, because investors will have to know that this change does not have a real impact on the financial situation of the company. For example, if a company changes its method of valuing inventories and this will result in an increase in its revenues, this will not affect the value of its securities in the financial market.

Face to this observation, researchers were a bit worried about this agency relationship, as advanced by [START_REF] Jensen | Theory of the firm: Managerial behavior, agency costs and ownership structure[END_REF] who define this relationship as:'' A contract under which one or more (principals) engage another person (the agent) to perform some service on their behalf which involves delegating some decision-making authority to the agent ''. Based on the classic economic literature which assumes that individuals act for their own interests in order to increase their own wealth, [START_REF] Jensen | Theory of the firm: Managerial behavior, agency costs and ownership structure[END_REF] consider this relationship to be governed by what they label 'incentive problems', which form the core of the agency theory.

So, these problems exist for several reasons (e.g., minimal efforts provided by the agent, the use of the entity's resources for the benefit of the agent, the use of confidential data by the agent for the stock market speculations …etc.) that the principal will seek to thwart the agent (e.g., minimizing the agent's salary and bonuses). In the first place, this will encourage the agent to create a contractual agreement with the principal in order to protect his own interests (e.g. fixing a higher salary.

According to Lambert (2001, p. 4): ''The primary feature of agency theory that has made it attractive to accounting researchers is that it allows us to explicitly incorporate conflicts of interest, incentive problems, and mechanisms for controlling incentive problems into our models. This is important because much of the motivation for accounting and auditing has to do with the control of incentive problems ''.

Finally, the fourth hypothesis of positive accounting theory positions the organization as a nexus of contracts. And therefore, defines this agency relationship as being a relationship governed by a set of contracts between all the stakeholders of the entity. Those stakeholders will seek to increase their own wealth as well as that of the organization in which they collaborate according to the contractual provisions concluded.

In summary, the positive accounting theory has made it possible to provide a theoretical background suggesting efficient markets as well as contractual arrangements as a basis for controlling the efforts of agents defending their own interests.

The positive accounting theory was not recognized by the scientific community until the publication of Watts and Zimmerman's paper in 1978. The latter explained the position of the lobbying of American managers against the FASB's Memorandum Discussion in 1974 on the adjustment of the prices general level even tough [START_REF] Watts | Corporate Financial Statements, A Product of the Market and Political Processes[END_REF] had published a year before an article which explains the bases of this theory, and which failed to attract sufficient attention.

The positive theory of accounting has been the subject of several criticisms, particularly for its neglect of the prescriptive aspect, which constitutes one of the main missions of researchers.

The words of Howieson (1996, p. 31) which put into perspective the alienation of positive accounting theorists from accounting practitioners, is suggestive in this regard: '' An unwillingness to tackle policy issues is arguably an abrogation of academics' duty to serve the community which supports them. Among other activities, practitioners are concerned on a dayto-day basis with the question of which accounting policies they should choose. Several scholars have criticized the main postulate related to the connection of all the actions of individuals to their desires to increase their own wealth by considering this perspective as being negative and simplistic of the human being thus contributing to the promotion of a morally corrupt world vision (Gray, Owen, & Adams, 1996, p. 75).

Also, the stagnation of the development of the theory which, since 1978, was based on almost the same assumptions constitutes a criticism of the theory making it in the eyes of the researchers as being outdated mainly because it aims to explain human behaviors. It is also noted that several researchers agree that human behavior cannot be modeled by a single theory (Deegan & Unerman, 2011, p. 308).

Neo institutionnal theory of accounting

Institutional theory, although it could be assimilated at its most fundamental level to positive accounting theory as it also seeks to explain and predict particular managerial decisions, differs far from positive theory.

Indeed, it makes it possible to explain the homogeneity of practices and not their variation; it seeks to explain the choices of institutions, and not organizations, through the pressure of other surrounding institutions.

According to DiMaggio and Powel (1983, p. 148):'' We ask why there is such startling homogeneity of organizational forms and practices; and we seek to explain homogeneity, not variation. In the initial stages of their life cycle, organizational fields display considerable diversity in approach and form. Once a field becomes well established, however, there is an inexorable push towards homogenization. ''

While institutional theory has become increasingly popular in management science and more particularly in phenomena that affect organizations, researchers such as [START_REF] Covaleski | An Institutional Perspective on the Rise, Social Transformation, and Fall of a University Budget Category[END_REF], Broadbent, [START_REF] Jacobs | Organisational resistance strategies to unwanted accounting and finance changes: The case of general medical practice in the UK[END_REF], and [START_REF] Brignall | An Institutional Perspective on Performance Measurement and Management in the 'New Public Sector[END_REF] did not skimp on efforts to mobilize this theory.

Furthermore, other renowned researchers (e.g. Rollins & Bremer, 1997;[START_REF] Fogarty | The Imagery and Reality of Peer Review in the Us: Insights from Institutional Theory[END_REF] have applied the underlying tenants of this theory in auditing too. It can be seen that this considerable influx is not all the same trivial. As the matter of fact, Dillard, Rigsby, & Goodman (2004, p. 506) state that: '' Institutional theory is becoming one of the dominant theoretical perspectives in organization theory and is increasingly being applied in accounting research to study the practice of accounting in organizations. ''

In fact, institutional theory is presented as a complementary perspective to other so-called 'systems-oriented theories', such as legitimation theory or stakeholder theory, insofar as it makes it possible to provide explanations of how organizations understand and respond to social changes and institutional pressures and demands.

In addition, it helps to relate the organizational practices and values of the society in which the organization operates as well as the need for the organization to justify its legitimacy. This quest for legitimacy results in a certain form of homogeneity in organizational practices aimed at what society, or a group with a certain authority, considers to be normal [START_REF] Larrinaga-Gonzalez | Sustainability reporting insights from neoinstitutionnal theory[END_REF].

Therefore, an organization that does not respond to what is considered to be "normal" will lose legitimacy. In this regard, Dillard, Rigsby, & Goodman (2004, p. 509) point out that: '' By designing a formal structure that adheres to the norms and behavior expectations in the extant environment, an organization demonstrates that it is acting on collectively valued purposes in a proper and adequate manner.''

They add by providing, in more explicit terms, than institutional theory: '' concerns the development of the taken for granted assumptions, beliefs and values underlying organizational characteristics … [with accounting-based studies] suggesting the importance of social culture and environment on the practice of accounting; the use of accounting practices as rationalizations in order to maintain appearances of legitimacy; and the possibilities of decoupling these rationalizing accounting practices from the actual technical and administrative processes.'' (Dillard, Rigsby, & Goodman, 2004, p. 509).

Thus, institutional theory provides an understanding of how an organization tends to mobilize mechanisms that make it possible to align the perception of its practices and its characteristics with the social and cultural values of the society in order to maintain or gain legitimacy.

As a result, it becomes necessary to approach it according to two main dimensions: a) isomorphism and b) decoupling. Isomorphism is defined as: '' a constraining process that forces one unit in a population to resemble other units that face the same set of environmental conditions '' (DiMaggio & Powell, 1983, p. 149).

Thus, Carpenter & Feroz (2001, p. 566), commenting on DiMaggio and Powwel's definition, say that: '' Because of isomorphic processes organizations will become increasingly homogeneous within given domains and conform to expectations of the wider institutional environment. '' [START_REF] Dimaggio | The Iron Cage Revisited: Institutional Isomorphism and Collective Rationality in Organizational Fields[END_REF] provide three isomorphic processes namely:

DiMaggio
-Coercive isomorphism, which occurs when organizations change their institutional practices due to pressure from the stakeholders on whom these organizations depend.

This first form of isomorphism is linked, in large part, to the stakeholder theory, insofar as an organization will tend to '' voluntarily '' communicate its financial information in order to respond to ethical, economic, social and environmental values and concerns of its stakeholders who can exercise some authority over it. The company is in this case forced, informally, to voluntarily adopt an organizational practice.

-Mimetic isomorphism, which is explained by pressures that lead organizations to copy the practices and modes of operation of their most relevant counterparts, often for reasons of competitive advantages in terms of legitimacy. DiMaggio and Powell (1983, p. 151) say that `` Uncertainty is a powerful force which encourages imitation '', they explain that the ambiguity of objectives, the precarious understanding of organizational technologies or when the environment creates symbolic uncertainty organizations model themselves on other organizations. [START_REF] Unerman | Increased stakeholder dialogue and the internet: towards greater corporate accountability or reinforcing capitalist hegemony[END_REF] add that without coercive pressure from the main stakeholders, mimetic pressures are less likely to arise; And finally a) Normative isomorphism, which is related to the pressures exerted by the norms of the "group" to adopt a certain organizational practice. In other words, membership to certain groups with specific trainings and common interest will encourage members of said groups to adopt the same practices, in order to comply with the standards established by these institutions without exercising sanctions.

In the case of financial communication, the compliance of an organization's accountants with accounting standards can be put forward as an act of normative isomorphism.

The second dimension to be presented in order to understand institutional theory is Decoupling.

It could be defined as the distinction between the actual practices of the organization which tends to communicate institutional practices which only have the objective of maintaining or gaining legitimacy.

In other words, it implies that when managers are concerned that their organization be seen as adopting a certain institutional practice to comply with social, economic, environmental and ethical values of the society in which it operates, its current practices may be different from those which are publicly announced.

Dillard, Rigsby, & Goodman (2004, p. 510) state that: '' Decoupling [START_REF] Meyer | Institutionalized Organizations: Formal Structure as Myth and Ceremony[END_REF] refers to the situation in which the formal organizational structure or practice is separate and distinct from actual organizational practice. In other words, the practice is not integrated into the organization's managerial and operational processes. Formal structure has much more to do with the presentation of an organizational self than with the actual operations of the organization [START_REF] Carruthers | Accounting, ambiguity, and the new institutionalism[END_REF]. '' [START_REF] Meyer | Institutionalized Organizations: Formal Structure as Myth and Ceremony[END_REF] state that: ''Ideally, organizations pursue economic efficiency and attempt to develop alignment between organizational hierarchies and activities. However, an organization in a highly institutionalized environment may face conflicts and inconsistencies between the demands for efficiency and the need to conform to 'ceremonial rules and myths' of the institutional context. In essence, institutionalized, rationalized elements are incorporated into the organization's formal management systems because they maintain appearances and thus confer legitimacy whether or not they directly facilitate economic efficiency. ''

Meyer
Thus, the example of the triple bottom line communication can be put forward to clarify this concept. Indeed, companies can communicate documents that meet all the requirements of their companies in terms of environmental standards and good social practices, etc. without completely complying with it.

However, several criticisms can be advanced to the neo-institutional theory: b) First, neo-institutional accounting theory is mainly focused on organizations. However, institutional changes may not always be explained by attributes related to organizations.

According to [START_REF] Rao | Code breaking: How entrepreneurs exploit cultural logics to generate institutional change[END_REF] cited in (Suddaby, 2010, p. 18): '' To appropriately understand how institutional meaning systems are understood and interpreted within organizations, institutional researchers will have to adopt an internal perspective. That is, they will have to conduct research at the organizational level of analysis and view organizations as interpretive mechanisms that filter, decode and translate the semiotics of broader social systems ''

They therefore call for a focus on internal elements to organizations in order to understand the way in which institutional systems are understood and interpreted. Therefore, it is necessary to integrate other variables other than those related to the organization to explain the changes within the institutions.

c) The second major criticism advanced to the neo-institutional theory concerns the reduction of the study of the phenomenon of organizational changes to the exertion of pressure within the institutional system According to Mohamed (2017, p. 155): ''Addressing the general issue of applicability (or adoption) requires consideration of how and when choices of action become socially defined; who acts to cause change and how to diffuse that change to other organizations''

Therefore, we cannot study the phenomenon of adopting a new idea, practice, product, etc. resulting in change at the level of an organization only from the perspective of exerting pressure, whatever its form, within a given institutional system.

Especially since administrative innovations, which concern organizations, are generally adopted in an authoritarian manner. Thus, Becker, Wald, Gessner, & Gleich (2015, p. 123) state that: '' As opposed to individuals, the innovation-decision for administrative innovations […] is mostly authoritative [START_REF] Rogers | Diffusion of innovations[END_REF], i.e. the decision-maker(s) for the adoption of an innovation is (are) often not concurrently responsible for implementing it or running it on a day-to-day basis at the operational level. ''

And one wonders whether it is useful to study such a phenomenon from a mimetic or normative perspective

Other theories

Other theories have also been used by authors when tackling IFRS for SMEs adoption. We will first briefly present The Economic Theory of Accounting Regulation, then The Private Interest Theory and finally The Decision Usefulness Theory.

The Economic Theory of Accounting Regulation

Regulation [START_REF] Dictionnary | [END_REF] is defined by the Oxford dictionary as: '' A rule or principle governing behaviour or practice; esp. such a directive established and maintained by an authority.'' Hence, Deegan & Unerman (2011, p. 61). suggest that regulation be created to control and govern the conduct of individuals and that the specific regulation to financial accounting is related to the rules developed by independent bodies exercising a certain authority.

Several authors have not supported the foundations of this theory. And one of the counterhypotheses is the markets freedom according to which accounting information is subject to the supply and demand law.

Renowned researchers [START_REF] Jensen | Theory of the firm: Managerial behavior, agency costs and ownership structure[END_REF][START_REF] Watts | Toward a Positive Theory of the Determination of Accounting Standards[END_REF][START_REF] Smith | On financial contracting: An analysis of bond covenants[END_REF][START_REF] Smith | Incentive and Tax Effects of Executive Compensation Plans[END_REF] support the fact that even in the absence of regulation, private economic incentives push organizations to communicate credible information about their operations and performance to certain parties outside the organization thus leading to increased burdens.

In addition, other authors support the theory of accounting regulation and defend the idea that accounting information should not be treated in the same way as property and abuse and which does not obey the supply and demand law since it is a public good because it can be obtained by its users at the lowest cost, thus pushing its producers to communicate a smaller volume of accounting information deemed socially optimal.

In addition, another perspective that supports the theory of accounting regulation is that the stakeholders of the organization have the right to have the necessary information about the entity in question and that the regulation ensures this obligation for the concerned entities.

Regulation, moreover, has always been introduced as the basis of the theory of public interest, the approach of which consists in balancing, for regulators, between the social and economic benefits of accounting regulation and the costs it generates.

We note that the theory bequeaths considerable importance to the explanation of changes at the level of organizations by a single concept, which is regulation.

The Private Interest Theory

The Private Interest Theory, called also or the ``Economic Interest Group Theory '', is a theory proposed by researchers such as [START_REF] Stigler | The Theory of Economic Regulation[END_REF] and [START_REF] Peltzman | Toward a More General Theory of Regulation[END_REF]) whose basic hypothesis s that accounting regulation is initially put in place to protect the public interest and that government regulators are expected to exercise neutral arbitrariness free from any private interest.

However, governments are made up of people who serve their own interests and will use regulation to conduct their electoral process in their favor and, by opting for specific regulation, they will take into account the impact such a decision on the key voices as well as on the financing of their electoral campaign [START_REF] Stigler | The Theory of Economic Regulation[END_REF].

Thus, the study of the phenomenon of organizational change, like adopting a new accounting practice, cannot be subject to a simple and simplistic explanation related to the manifestation of any preference on the part of the actors concerned to adopt a practice, for instance.

The Decision Usefulness Theory

Being part of the normative current (Deegan & Unerman, 2011, p. 11)., the Decision Usefulness Theory is characterized by its attribution of certain types of information to certain categories of users for decision-making purposes.

According to Bebbington et al. (2001, p. 418), the Decision Usefulness Theory is subdivided into two main components:

d) The component that emphasizes decision-makers, called "decision-makers emphasis", and which is focused on the needs of decision-makers. For example, during the last decades and with the advent of environmental and social reporting, there has been a certain concentration of work aiming to ask the main stakeholders what type of information they need to make their own decisions. Once this information has been determined, the role of the researcher is to prescribe what type of information should be contained in the appropriate reporting statements.

e) The component that emphasizes decision-making models, called '' decision-models emphasis' ', is characterized by the development of models based on researchers'

perceptions of what is deemed necessary for decision-making efficient. It assumes that decision-makers have identical needs, which is not the case for the first branch, and is therefore based on what is considered useful for decision-making.

From there, we see that all of these theories mobilized by research around the adoption of simplified IFRS certainly present advantages and angles of study that are relevant for the scientific community since they apprehend the phenomenon in question according to diverse perspectives based on divergent theories bases, but at the same time remain reductive of the deep apprehension of the adoption of a new idea, practice or product within a given social system.

The positive theory, for example, focuses much more on investors in the financial markets and not on all stakeholders. Moreover, its four founding hypotheses, which have stagnated since then, are evocative of this aspect. It also does not provide prescriptions or recommendations for the scientific community, which is one of the main objectives of science.

Neo-institutional accounting theory is mainly centered on organizations. However, the phenomenon of adoption does not only concern organizations alone but a diversity of actors and elements to be taken into consideration. It also reduces this phenomenon to a single aspect (institutional pressures whatever their forms), when it could be studied from several perspectives. This is also the main criticism advanced to other theories namely: The Economic Theory of Accounting regulation, The Private Interest Theory and The Decision Usefulness Theory.

An important question then arises: How can we, until now, study the adoption of an innovation as important as accounting standards (that constitute the language of international Business) without resorting to adoption and diffusion of innovations theories?

And therefore, reflection must undoubtedly be undertaken to study the phenomenon of the adoption of new practices, ideas, products, etc. according to said theories.

THE POTENTIAL OF THE DIFFUSION OF INNOVATIONS' IN ACCOUNTING RESEARCH

Our paper suggests IFRS for SMEs adoption as a basis for analysis the use of the Diffusion of Innovations' Theory in accounting research in general and in accounting standardization in particular.

Studies around IFRS for SMEs' adoption that have been undertaken since 2009 (the year when the standard was issued), and even before, used a framework on which they studied a past adoption explained by current variables. In fact, the decision of adopting an innovation today is usually explained by past conditions insofar as when an organization adopts a certain practice in a 𝑡 instant incentives for this adoption are always occurring in 𝑡 . Rogers (2003, pp. 115-116) states in this regard: '' Most past diffusion research has studied "what is," rather than "what could be" ''.

The theoretical framework of said studies has focused on hypotheses unable to better tackle related research questions and to deeply apprehend the accounting standards adoption phenomenon to provide new insights and fruitful research perspectives.

As it happens, IFRS for SMEs adoption is still an ongoing process since more countries are willing to do so in the near future [START_REF] Benhayoun | LE CGNC ET LA NORME IFRS POUR PMES : ETUDE COMPARATIVE ENTRE LES PRINCIPES, CONCEPTS, ETATS FINANCIERS ET LEURS ELEMENTS[END_REF], which give it all the interest to be studied under a pre-adoption context from the diffusion of innovations' tenants to which we will have recourse.

The Diffusion of Innovations' theory main teachings

Usually, all credits are given back to the Founder of The Diffusion of Innovations' Theory: Dr. Everett. M. Rogers. As the matter of fact, this renowned researcher has developed the foundations for this theory by undertaking a series of studies, mostly case studies, on different innovations that have been adopted by different populations (health, medicine, sociology …etc.). However, there are other authors who have participated in the development of research around the said theory participating by consequence in its dissemination and use by disciplines far from accounting.

Indeed, The Diffusion of Innovations' Theory has seen light in 1962 with the publication of the first edition of its seminal work, called "Diffusion of innovations" by its instigating author Prof. Everett Rogers. According to Rogers (2003, p. 21): '' Getting a new idea adopted, even when it has obvious advantages, is difficult. Many innovations require a lengthy period of many years from the time when they become available to the time when they are widely adopted. ''

From there and based on hundreds of case studies in different contexts, which himself had the opportunity to study, the author was able to model the adoption of a new idea by a given population. According to him (Rogers, 2003, p. 30): diffusion is defined as "a process in which an innovation is communicated through channels over a period of time between members of a social system. It is a special type of communication as far as it is about new ideas ".

Therefore, from its definition we can notice four founding concepts: a) Innovation, b) its communication channels, c) the time required and finally d) the social system in which it is communicated.

a) Innovation: Is an idea, practice or object that is perceived as new by the individual or other unit of adoption. Rogers will address several issues related to innovation itself, namely: Its attributes: relative advantage, compatibility, complexity, testability and observability. Its development process was also developed by Rogers and consists of 6 stages: Recognition of the need / problem, research, development, commercialization, dissemination and adoption and finally the consequences.

b) Communication Channels: It is the medium with which messages of a given communication is transmitted from one individual to another. The nature of the exchange relationship between individuals determines the conditions under which a source could, or could not, transmit innovation to its recipient and the effect of such a transfer. c) Time: According to Rogers (2003, p. 56), this variable constitutes one of the strengths of the theory simply because in other disciplines and possibly other theories this aspect is completely ignored. This temporal dimension is understood by two famous concepts of diffusion, namely:

1. The innovation decision-making process: This is the process that allows the individual to move from the stage of becoming aware of the innovation to its implementation and use. It is made up of five main stages respectively called: Awareness, persuasion, decision (of adoption or rejection), implementation and finally confirmation.

Adopters' categories:

The distinction between five categories of adopters is essential in order to understand the phenomenon of the diffusion of innovations, since each category is characterized by certain elements which diversify it from another category. These five categories are presented as follows: i. Innovators are the most inclined to test new ideas as soon as they are launched, and they constitute only 2,5%. ii. Then comes the Early Adopters, who follow innovators but who quickly embrace innovation, and they constitute 13,5%. iii. Followed by The Early Majority which brings together thoughtful adopters since they base themselves on the experience of the first two categories before adopting an innovation, and they constitute 34%. iv. After comes The Late Majority who wait for the innovation to be adopted by a much larger population to have proof of performance. They constitute 34%. v. And finally, Laggards who are the last to accept an innovation as they are the most averse to risk. They constitute 16%. 3. Adoption rate: It is the relative speed with which an innovation is adopted by members of the social system. This is because when the number of individuals adopting a new idea is represented on a cumulative frequency basis over a period of time, the resulting distribution is in the form curve, commonly referred to as 'The S-Curve'' (Figure 4). d) Social system: It is defined as the set of interrelated units engaged in a process of solving a common problem with a view to accomplishing a common goal. They can be individuals, informal groups, organizations and / or subsystems.

Another aspect of The Diffusion of Innovations' Theory is that of the decision types of innovations. In fact, four main options are suggested:

1. The optional decision: Consists of the choice to adopt or reject an innovation created by an individual independent of the decisions of other members of the social system.

2. The collective decision: Consists of the choice to adopt or reject an innovation created by a consensus between the members of the social system.

3. The authoritarian decision: Consists of the choice to adopt or reject an innovation created by a limited number of individuals forming part of the social system and who have any authority, status or technical expertise.

4. The contingent decision: which consists of the sequential combination of two, or more, of these three types of innovation decision.

All of these reflections were the subject of a model specific to Rogers in which he tried to bring all these elements together in order to provide a global idea on what governs, in his eyes, adoption or diffusion of a new idea, practice or object within a given social system.

In addition, several authors have been interested in the phenomenon of the diffusion of innovations but with different degrees of depth and different angles of attack, thus contributing to a considerable influx of this theory and pushing [START_REF] Downs | Toward a theory of innovations[END_REF] to say: ''Innovation has emerged over the last decade as possibly the most fashionable of social science areas''.

And to add, Rogers (2003, p. 88) confirms the position of theory in the social sciences by formulating: ''Diffusion research, thus, has achieved a prominent position today. Such has not always been the case''.

However, it is important to point out that even with this great interest to the theoretical background of the Diffusion of innovations' theory, the latter presents some criticisms to be considered with caution. According to Rogers (2003, p. 91): '' Although diffusion research has made numerous important contributions to our understanding of human behavior change, its potential would have been even greater had it not been characterized by such shortcomings and biases as those discussed in this section ''

We will present only the main criticisms addressed to this theory: First, the Diffusion on innovations' theory has been the object of a remarkable influence in American culture. Rogers says (2003, p. 119): '' A strong stamp of "made in America" characterized these diffusion researches in the Third World […]. Some of the critics were Americans or Europeans who had conducted diffusion studies in developing nations; other critics were Third World social scientists (especially in Latin America), who raised troubling questions about the conduct and the results of diffusion research as it was carried out in their nations. We think these criticisms by respected diffusion scholars have a valid basis and deserve careful consideration. '' Second, the causal link sought between independent variables and the dependent variable in the diffusion of innovations is the subject of criticism which is called "the recall problem". In other words, when we study the diffusion of innovations at a time 𝑡 , we ask whether the individual has adopted the innovation at the present time based on his present characteristics. However, this adoption can be explained by characteristics well before the time of the study, in 𝑡 , since the adoption decision has been made earlier.

According to Rogers (2003, p. 115): '' It is obviously impossible for an individual's attitudes or personal characteristics, formed and measured now, to have caused his adoption of an innovation three years or five years previously (this would amount to X following Fin timeorder, making it impossible for X to cause Y) ''

He added that most of the work around the diffusion of innovations focuses more on what is currently being done than what will be done in the future, which seems misguided from its fundamental essence, which is the prediction of the adoption or diffusion of an innovation. Rogers (2003, pp. 115-116) states: ''Most past diffusion research has studied "what is" rather than "what could be"; the implication is thus that the present process of diffusion is basically satisfactory and only needs a minor tune-up, rather than a major overhaul ''. This justifies why we have been interested in the theory of diffusion of innovations in a pre-adoption context with a projective view.

In addition, we note that research about the factors influencing, whether positively or negatively the diffusion of innovations, occupy an insignificant place compared to research related to like the adoption process for instance (Wisdom, Ka Ho, Hoagwood, & Horwitz, 2013, p. 1).

Moreover, the results of our queries (see 3.2 of this section) attest the veracity of these conclusions, which significantly improves the external validity of our results.

Applying the Diffusion of Innovations' theory to Accounting Standardization research

The Diffusion of Innovations' Theory suggested many concepts that have been used by many disciplines and scientific fields. Accounting research haven't avail of the great potential offered by the said theory. In contrary, a great shortfall has been witnessed in the use of tenants of such a fertile ground theory especially when it came to tackling phenomenon like accounting standards adoption, managerial accounting practice adoption and so on.

So, the adoption innovations' factors remain the best perspective for studying such a phenomenon in an ex-ante context. In fact, these factors play an important role in the adoption decision. According to Wisdom, Ka Ho, Hoagwood, & Horwitz (2013, p. 4): '' Innovation adoption is effective in the presence of specific adoption constructs (and the absence of others) that either facilitate or impede adoption; these specific constructs operate differently across levels (i.e., external-, organization-, innovation-, or individual-level) and contexts ''.

And the better we study the adoption factors, the better we know about the adoption process and the better able we are to resolve future issues. In fact, the better the process of adoption can be understood, the more likely adoption challenges can be addressed thus leading to initial implementation (Wisdom, Ka Ho, Hoagwood, & Horwitz, 2013, p. 4). Studying IFRS for SMEs' adoption even before it occurs through assessing the adoption conditions, gathered in the light of the theory of diffusion of innovations, presents nothing but an original perspective to accounting research.

Research on the adoption of innovations has been developed since many decades as it finds itself faced with converging findings and a coherence of results pushing the most imminent researchers to put forth some common concepts between any adoption of innovations phenomenon in the form of factors.

In summary, all the concepts identified by researchers can be divided into four major families of factors: a) Those linked to the External System, and which are the External Environment of the organization, the Government's Policy and the Regulation of the system in question and the Social Network of the system, that is to say the relationship of said system with other systems (inter-systems); Testability, Relevance and Ease of innovation.

Table 5 allows us to provide a fairly detailed view of the main researchers who have approached these concepts in their research work. All of these concepts constitute the cornerstone for the development of a theoretical model specific to our study.

Based on all the factors that can influence the diffusion of innovations within a given external system, we suggest a theoretical model which gathers the variables linked to the Organization, the Individual and the Innovation as explanatory variables of the model to explain the adoption of IFRS for SMEs while including in the model a moderating interaction effect of the variables of the External System.

We assume that the External System plays a role of moderating variable in our model. In other words, a favorable external system will positively influence the adoption of innovations and an unfavorable external system will negatively influence the adoption of innovations.

In fact, research on the diffusion of innovations has always focused on what is called "the individual-blam bias". Rogers explains this further by emphasizing the source of funding for the main founding studies (2003, p. 103): '' As a result of who sponsors diffusion research, along with other pro-source factors, one can detect a certain degree of individual-blame, rather than system-blame, in much diffusion research […]. In other words, an individual-blame orientation implies that "if the shoe doesn't fit, there's something wrong with your foot." ''

This suggests that the External System in which an innovation is diffused has a remarkable influence on the adoption phenomenon, thus pushing Rogers to implicitly recognize both the moderating and mediating effect of the system in which an innovation is broadcast as he stated (2003, p. 104): '' […] in many cases the causes of the social problem lie in the system of which the individual is a part. Ameliorative social policies that are limited to individual interventions will not be very effective in solving system-level problems. How a social problem is defined is an important determinant of how we go about solving it, and therefore of the effectiveness of the attempted solution. Frequent error is to overstress individual-blame in defining a social problem, and to underestimate system-blame ''

In addition, having considered the External System as a moderating variable could be further justified by two main considerations: a) First, the observed phenomenon is governed within this system and therefore all the interactions between organizations as well as all the individuals who compose its ecosystem mainly take place within this system. b) And second, the External System is the only component of our model that is external to the adoption phenomenon of IFRS for SMEs by companies and not inherent to the organization in which the adoption will take place.

The particular aspect of our model lies in considering the External System as being a variable which exerts a moderating effect on the relationship between the IFRS for SMEs adoption and all the variables which explain it, and not as an explanatory variable.

In summary, the recourse to the theory of the diffusion of innovations is justified first of all by the consistency of our research object with the theoretical foundations of said theory since the goal is to tackle the IFRS for SMEs adoption in a context of pre-adoption (in a country like Morocco that has not yet adopted the standard).

Furthermore, the recourse to this theory is also justified by the scarcity of papers on adoption factors, unlike the richness of research related to various tenants of The Diffusion of Innovations' Theory (e.g., the adoption rate, the adopters' categories, the innovation's attributes, the type of adoption decision, … etc.).

Moreover, this theory has the valuable feature of considering not only the Organization factor but a whole panoply of actors and essential elements to better study an adoption phenomenon.

CONCLUSION

The literature review that has been undertaken provides evidence about the main focus of accounting standardization research on the use of two different theories namely: The Positive Accounting Theory [START_REF] Watts | Toward a Positive Theory of the Determination of Accounting Standards[END_REF] and The Neo institutional Theory of Accounting [START_REF] Dimaggio | The Iron Cage Revisited: Institutional Isomorphism and Collective Rationality in Organizational Fields[END_REF]. By going through the concepts and tenants of founding hypotheses of every theory, we have deciphered the main criticisms regarding these theories insofar as they don't provide a framework able to better tackle the recall problem.

This led us to extend our field of reflection to theories specific to adoption, which are The Diffusion of Innovations' theories. These theories study the adoption of new phenomena from several angles (the S curve of innovation, the innovation adoption rate, the decision-making process for an innovation, the categories of adopters …etc.). Hence, we focused much more on the factors of the diffusion of innovations, which constitute for the adoption conditions of IFRS for SMEs.

These factors are divided according to the literature into four large families for which we have tried to bequeath a manifest variable to be tested empirically according to a model specific to our research object by relating the adoption of IFRS for SMEs to the conditions related to the innovation, to the individual and to the organization with a moderating variable of the external system. 
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  b) Those related to the Organization, such as the absorption capacity which is explained by the capacity of the organization to use innovation and existing knowledge, Leadership and champion of innovation, the network with developers and consultants on innovation, Standards, values and cultures, Size and operational structure, Social climate, Preparation for training and efforts and finally possible Threats and Preparation for Change; c) Those related to the Individual such as Affiliation with Organizational Culture, Attitudes, Motivations, and Preparation for Quality Improvement and Rewards, Feedback on Execution and Loyalty, Individual Characteristics, Managerial Characteristics, Preparation for Change and Ability to Adopt -Characteristics of the stakeholders and finally the Social Network (personal network specific to the individual); and d) Those related to the Innovation itself, namely Complexity, Relative Advantage, Observability, Cost Effectiveness and Feasibility, Proof and Compatibility, Facilitators and Barriers, Adaptation of Innovation with user values and standards, Risk as well as

Unlike the literature of that time which did not describe the behaviorist theory of the innovative-imitator dichotomy within an adopting population

For instance, only

3% of published papers on the Accounting Review between 1956-1963 were empirical(Watts R. , Positive Research in Accounting, 1995, p. 299).