'A true Hero needs a Fetish' : contextualizing fetishism in the contemporary society

Introduction

The concept of fetishism is of paramount importance to understand how consumers relate to objects in order to live more meaningful lives. However, in consumer research this concept is neglected and thus suffers from many misconceptions and prejudices. The purpose of this paper is to discuss the conceptualization of fetishism in consumer research and to argue in favor of its much needed contextualization in the contemporary society. Our main objective is to expose the benefits the latter can bring to the former. The only few researches that addressed the contextualization or conceptualization of the modern fetish brought huge contributions to the understanding of this phenomenon (e.g. [START_REF] Belk | The Ineluctable Mysteries of Possessions[END_REF][START_REF] Belk | Collecting as Luxury Consumption: Effects on Individuals and Households[END_REF][START_REF] Belk | Collecting in a Consumer Society[END_REF][START_REF] Fernandez | Making magic : fetishes in contemporary consumption[END_REF][START_REF] Arnould | Consumer Fetish: Videography and the Illusion of the Real[END_REF]. These researches shed light on many aspects of fetishes : their manifestations within various consumption contexts, the processes of fetishization and some consequences of fetishism (i.e. a sense of security and self-confidence). Nevertheless, some of its aspects remain unclear. For instance, one can question the conditions of the emergence (or the persistence) of fetishism in the contemporary society, especially in rationality-valuing social worlds (such as firms ; Cayla and [START_REF] Arnould | Consumer Fetish: Videography and the Illusion of the Real[END_REF]. Indeed, even though consumer research has substantially established that a fully rational consumer does not exist, most people value rational thinking in everyday life, at least for decision making. A lay observer might consider that today people do not rely on fetishes or magical thinking in order to act or make choices. So, the question we ask is this : what social or societal conditions make people need to rely on fetishes in a rationality-valuing society ?

Contextualizing fetishism in the contemporary society

In this research, we draw on [START_REF] Baudrillard | For A Critique of the Political Economy of the Sign[END_REF] call for an analytical conceptualization of fetishism that he opposes to conceptualizations resorting to magical thinking. He argues that an apposite conceptualization of fetishism must be structural and must not rely on the mysticism or blurry metaphysical concepts. According to him, conceptualizing fetishism as a manifestation of magical thinking equals showing faith in magical thinking and that can not be acceptable for a scientific definition. In this paper, we do not exclude the idea that people might sometimes be guided by magical thinking (which seems to be widespread in the Western society ; e.g. [START_REF] Rozin | The Laws of Sympathetic Magic: A Psychological Analysis of Similarity and Contagion[END_REF]. However, we focus on the social and societal contexts that allow the persistence of that sort of thinking known to rather be characteristic of traditional societies. Our argument is twofold : 1) the very specific conditions of the contemporary society foster anxiety and the need for energy and drive to actualize oneself and 2) the instrumentality of the fetish must be taken in consideration to understand why fetish are suited to the contemporary society, despite their apparent irrationality. The first point echoes the call of [START_REF] Askegaard | Towards an Epistemology of Consumer Culture Theory: Phenomenology and the Context of Context[END_REF] for a broader contextualization of consumption practices in order to extend the contribution of the phenomenological and existential approaches. The cultural anthropologist Ernest [START_REF] Becker | The denial of death[END_REF] asserts that every human culture is built to protect its members against the crippling fear of death. Human cultures advocate norms and worldviews that underlie a shared heroic imagery. 'Heroics' fashion people's aspirations and hopes, provide models to look up to. According to Becker, everyone longs for heroic narratives and behaviors. Everyone wants to feel like a hero to achieve a sense of immortality. Consequently, people try to build something meaningful, or at least be a part of something that makes sense to them (a community, a nation, Humanity, etc.). As he puts it, people do not fear extinction, they fear meaningless extinction. Problem is, according to [START_REF] Becker | The Birth and Death of Meaning (2nd edition)[END_REF], the young do not believe anymore in the vitality of the hero-systems imbuing the modern materialist society. More, Becker questions the capacity of the contemporary society to provide everyone the sense of being heroic or being part of something meaningful. He argues that feelings of heroism have become scarce in the Western society. For his part, [START_REF] Ehrenberg | La fatigue d'être soi[END_REF] asserts that depression is the great disease of modernity. He explains that depression is widespread today because people believe that they are hold responsible for their own fate. They are burdened with the success or failure of their existence since they can no longer benefit from the support of the community nor God. This point is close from Durkheim's (1897) when he discussed the consequence of anomie : feelings of meaninglessness, depression, perpetual dissatisfaction … That is what he called the 'malady of infinite aspirations'.

Consistent with this analysis, many -postmodernist -scholars consider that the great all-embracing ideologies of modernity have fallen [START_REF] Lyotard | The Postmodern Condition[END_REF]. Meaning-making institutions such as the State or the Church have lost the grasp they formerly had on human existence. People are left to find meaning through their lives by themselves. Sociology of religion provides interesting insights on the way people deal with this loss of meaning. According to this academic field, many processes are at work in contemporary society. For instance, we can mention the individualization of belief and the individual's progressive orientation towards a worldly salvation [START_REF] Hervieu-Léger | Le partage du croire religieux dans les sociétés d'individus[END_REF]. This means that people tend to craft their own beliefs and give up more and more the idea of an otherworldly place of salvation (i.e. heaven) for world-directed beliefs such as reincarnation or ghosts. Therefore, this is not surprising that people develop beliefs related to some particular objects, granting them a phantasmal agency that could relieve them from the heavy responsibility of existence. According to anthropological literature, fetishism is not a particular mode of thought [START_REF] Ellen | Theories of Primitive Religion[END_REF]. That is, it may exist within a larger religious system or beside other types of beliefs in general (Evans-Pritchard, 1965 ;[START_REF] Pouillon | Fétiches sans fétichisme[END_REF]. Fetishism is a very flexible set of beliefs that might be hold with rational ones. These elements of context open new perspectives for the comprehension of contemporary fetishism.

Implications for the conceptualization of fetishism

To date, consumer research has highlighted some important aspects of fetishism in contemporary consumption. For instance, [START_REF] Belk | The Ineluctable Mysteries of Possessions[END_REF][START_REF] Belk | Collecting as Luxury Consumption: Effects on Individuals and Households[END_REF][START_REF] Belk | Collecting in a Consumer Society[END_REF] has emphasized the extreme devotion one might demonstrate toward a fetish or the need to exhibit or enshrine the fetish. [START_REF] Fernandez | Making magic : fetishes in contemporary consumption[END_REF] showed that people might be searching for replicas of famous guitars that can be fetishized and thereby brought to light the crucial role of the consumer in the construction of its own fetishes. Nevertheless, their research focuses on replicas of relics (e.g. guitars that were own by famous performers) that are appropriated and transformed into personal fetishes through private or public use. Consequently, they might have underestimated the instrumentality of the fetish. That is, consumers may fetishize anything as long as they need to. When someone strives for power, love, or self-actualization, any scrawled piece of paper might do the trick. For instance, the young Michael Jordan was avid for success and fetishized the first pair of shorts he was significantly successful with. Fernandez and Lastovicka's dynamic and complex view of fetishization suggests that fetishization is generally a demanding longterm process. A fetish can sometimes be a one-day fetish. According to philosophy and anthropology, a fetish can be made to overcome a specific ordeal or can be straightly thrown away or destroyed if it does not work. Lubbock (1870, p.166) reports a West African saying : « we make and break our gods daily, and consequently are masters and inventors of what we sacrifice to ». This saying highlights the fact that fetishes are symbolic artifacts meant to perform in some way (protection against evil or positive influence on the owner for instance). If the « god » does not answer the owner's prayer, it is beaten and abandoned for another one [START_REF] Hume | Four Dissertations[END_REF]. This point is very important to comprehend the link between fetishism and contemporary consumption, since fetishism is a kind of 'spiritual' consumption of its own. The instrumentality of fetishism is also useful to avoid the conflation between the sacred and the fetish. In fact, fetish are meant to give off power and energy while sacred objects are seen as ontologically superior (e.g. [START_REF] Belk | The Sacred and Profane in Consumer Behavior: Theodicy on the Odyssey[END_REF]. Of course, these concepts are overlapping : a fetish might be regarded as sacred and a sacred object might be given its own autonomous agency. However, we argue that most fetish are not sacred since they might be disposed of if they do not obey the will of their master.

According to an early empirical investigation (fifteen ethnographical interviews), the same pattern of aspiration, fetish creation and fetish disposal is visible in modernity. Two principal kinds of fetishes appeared to us so far. First, the fetishes whose meaning is imposed to the individual (and is therefore the same for other individuals, i.e. a luxury car, or the grand-father's watch that might be a fetish for all the siblings of the same family) that we may call objective fetishes. That type of fetish has been largely explored by [START_REF] Fernandez | Making magic : fetishes in contemporary consumption[END_REF] since replicas of famous guitars have a radiating aura for most guitar enthusiasts. These guitars express the skills of their original owner, his life story, etc. Other fetishes have their meaning purposely crafted by the individual in order to enhance himself that we may call subjective fetishes. These fetishes are different in so far as the first category is intertwined with a stable sociality and social norms, whereas the second category is only involved in a dynamic dyadic sociality (and agency). We argue that these fetish are to be studied through the agency of the 'hybrid' entity they form with their owner [START_REF] Latour | Pandora's Hope: Essays on the Reality of Science Studies[END_REF]. Therefore, theses objective and subjective fetishes may be different in the way people acquire them (long or short processes), use them (for instance, conspicuously or discreetly) and dispose of them (enshrinement or standard disposal).

Conclusion

In conclusion, this paper argues that a broader contextualization of the central concept of fetishism may provide an interesting perspective and lead to innovative findings. We draw on philosophy, anthropology and sociology of religion to build « a context of context » [START_REF] Askegaard | Towards an Epistemology of Consumer Culture Theory: Phenomenology and the Context of Context[END_REF] that exposes how fetishes are subject of a very peculiar pattern of consumption, disposal and rebuilding, complementing previous research focusing on fetish acquisition, transformation and enshrinement.