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This essay introduces an ontological discussion of cyberspace. Challenging the objective, subjective and relational perspectives of spaces and place, the Heideggerian precognitive approach contends that "lived spaces" are constituted by an individual's purpose, objectives and aspirations. An existential analysis is carried out to show how a different kind of spatialization is achieved by human beings in cyberspace ("cyber-spatiality") and how it affects the way they disclose themselves online. Heidegger's ground-breaking perspective proves itself useful to provide a deeper understanding of the way consumers experience online space.

INTRODUCTION

Today, people dwell regularly in virtual worlds for many purposes : shopping, entertainment, social bonding, information searching or dating for instance. The nature of the space where our conscience is thrown in does not seem relevant to the way we experience reality. Navigation on the "cyberspace" has become commonplace in Western societies and changed the way we interact with the world and the way we construct our identity. The traditional perspectives of space, namely the objective, subjective and relational approaches of space, seem inadequate to explore the peculiar spatiality characterizing cyberspace, that is, how people phenomenologically relate to their environment through technology and virtual interfaces. Philosophical debates on the nature of space have been durably affected by the Cartesian perspective opposing the subject (conceptualized as a self-contained inner entity) to the object (the world "out there"). Consequently, space is often understood as an objective and immuable "container" or as a subjective representation produced by the human mind. The lack of conceptual tools to understand the elusive nature of cyberspace is especially problematic in a time of frenetic technological development, where new spaces of human interaction flourish online. Thus, an important issue emerges concerning the spatial nature of these online spaces and their role in transforming identities and communities.

DISCUSSING THE NEBULOUS NATURE OF CYBERSPACE

Although digital consumption has been the focus of many marketing papers, very few addressed the problem of the nature of cyberspace. There is no consensual definition of this concept neither in consumer research nor in computer sciences despite the wide use of the word. The few existing definitions are often descriptive and narrative and consequently lack scientific precision [START_REF] Cicognani | On the Linguistic Nature of Cyberspace and Virtual Communities[END_REF]. Therefore, the word is becoming more and more meaningless [START_REF] Strate | The varieties of cyberspace: Problems in definition and delimitation[END_REF]. Cyberspace is in fact often seen as a network of interconnected electronic devices (e.g. [START_REF] Hemetsberger | Creative Cyborgs: How Consumers Use the Internet For Self-Realization[END_REF]. The emphasis is sometimes put on the informational dimension of cyberspace, as in Cicognani's definition, cyberspace as an "electronic fluxus of information" (1998, p.19). The social dimension of cyberspace has also been early identified by researchers and became an important point of focus for many researches (e.g. [START_REF] Venkatesh | Cyberspace: The Next Marketing Frontier (?) Questions and Issues[END_REF][START_REF] Kalay | The role of place in cyberspace[END_REF][START_REF] Zhang | Reconceptualizing Cyberspace:" Real" Places in Digital Space[END_REF]. One important particularity of cyberspace is that it allows a subject-decentered, fragmented and non-geographically bounded interaction [START_REF] Venkatesh | Cyberspace: The Next Marketing Frontier (?) Questions and Issues[END_REF], making it the most fertile ground for building and sustaining a postmodern communitas. The current development of social media suggests that social bonding is becoming the most crucial feature of cyberspace, rather than information exchange. These researches seem to not fully appreciate the postmodern nature of cyberspace, which has penetrated every space of human existence, becoming "realer than real" [START_REF] Venkatesh | Cyberspace: The Next Marketing Frontier (?) Questions and Issues[END_REF]. Some notable works discussed the possibility for cyberspace to being compared to "real space". But conclusions somehow differ. For example, [START_REF] Zhang | Reconceptualizing Cyberspace:" Real" Places in Digital Space[END_REF] argue that even if the comparison between cyberspace and space/place is legitimate, « cyberspace is not a 'space' but a 'place'. The 'space' in cyberspace is no more than a metaphor for a 'place' constituted of 'place-like' units » (p. 99). Like some others researchers, they conclude that cyberspace must be understood as a spatial metaphor and is not space per se. On the contrary, [START_REF] Coyne | Designing information technology in the postmodern age[END_REF] precisely describes how cyberspace may be understood as a world, a space or places. Moreover, he contends that cyberspace shares many common features with physical space in that it is a container, it is measurable space and enabling and constraining human interaction (1995, p.155). This point of view really questions the intuitive distinction that many researchers make between space and cyberspace. This type of space, which is the product of past events, covers every object in relation with human existence and defines possibilities of action as much as interdictions. According to him, these levels are deeply interconnected, relying on one another. Just like "real space", cyberspace can be described according to the interconnection of these dimensions. Cyberspace is largely depending on its physical constituents : an expansion of the number of connected devices, visual interfaces and servers automatically means an expansion of cyberspace. Like urban space, cyberspace is built according to logical considerations on human needs and thus depends on mental space. Finally, as a formidable medium for social interaction, cyberspace can be understood in terms of social space. Cyberspace is the sum of numerous online places defined by their social utility and by their own implicit and explicit social rules : social media for self expression and communication, online multiplayer games for entertainment, community forums for socialization, educating oneself, etc.

From different theoretical perspectives, cyberspace is equivalent to "real", offline space. Nevertheless, as Venkatesh, Meamber and Firat's work suggests, the latter allows biological life and the former does not. The latter is directly and naturally accessible to our senses and the former is technology-mediated. As essential as these specificities may be, we should not put aside the fact that cyberspace allows and significantly expands human existence. This idea is closely related to Don Ihde's postphenomenological perspective of technology (1993). According to Ihde, technology allows human beings to access to qualities and dimensions of reality that would be otherwise out of reach. Ihde asserts that human beings develop relationships to reality in a precognitive fashion, before the theoretical constitution of the subject and of the object. Therefore, human beings and their world are always "mutually constitutive in their fundamental interrelation" (1993, p.3). Technology must not be regarded as a mere mediator, between the subject and the world, but rather as a constitutive element in the subject's relationship to reality. According to postphenomenology, virtual worlds must be apprehended as epistemological and ontological instruments [START_REF] Gualeni | Augmented Ontologies or How to Philosophize with a Digital Hammer[END_REF]. Following this approach, in the following, cyberspace will be considered from an ontological standpoint and defined as an Internet-mediated space of human existence.

Heidegger's theory of space is useful to apprehend cyberspace as "lived space" [START_REF] Schatzki | Martin Heidegger: theorist of space[END_REF]. According to Heidegger, the main constitutive feature of human existence is Being-in-the-world, that is to say, Dasein's working out its self-understanding throughout existence. Therefore, there are many ways of Being-in-the-world. Heidegger also claimed that the primary way Dasein is Being-in is practical rather than cognitive. That means that people are primarily "busy" using "equipment" (Zeug, for instance a computer, files, softwares, etc.) rather than acquiring knowledge and theorizing about things. Indeed, Heidegger explains that the process of knowing the world is based on a practical way of Being-in that consists in using things for defined purposes. This approach tackles the problem of space in a very novel way : space is constituted by things that allow people to fulfill their goals. From this perspective, cyberspace appears as a legitimate and "real" space. In the next section, we call "cyber-spatiality", the peculiar way for humans to apprehend cyberspace as a space of existence.

IMPLICATIONS OF BEING IN THE CYBERSPACE ON THE CONSUMERS' DIGITAL IDENTITY CONSTRUCTION

Cyberspace springs from technology that is created by humans for humans. Consequently, the technology and interface that support cyberspace are designed in an intelligible way for us : once the computer is turned on, the interface is supposed to make sense for the user. Cyberspace is underlain by an incalculable number of softwares that mimic features of human existence [START_REF] Thrift | The Automatic Production of Space[END_REF], however its fundamentally Internetmediated nature implies that Dasein does not relate to cyber-objects and cyber-sociality in the same way than in the material world. According to Heidegger, Dasein is characterized by "de-severance" (Ent-fernung), which means that Dasein has a natural tendency to bring things close, to make them familiar and ready to use (no matter how far these things are situated). Consequently, de-severance tends to create familiarity with distant things such as virtual objects (forums, broadcasted events, online games, etc.) and people (online acquaintances, geographically distant friends). Moreover, as Heidegger suggests, media have the power to expand one's world-around by providing an increasing number of familiar and ready to use objects. Human consciousness and knowledge of the world are especially enhanced by cyberspace as it allows people to grasp circumspectively and bring closer an infinity of scattered objects related to their concernful dealings. Cyberspace is structured to provide this readiness and actionability of knowledge in the more efficient way possible. That is why cyberspace can be characterized as a "teleotopia". Teleotopic spaces are phenomenologically constructed and structured according to specific projects and purposes.

A large literature on online behavior shows that people tend to conduct themselves somehow differently in cyberspace than in "real" world [START_REF] Christopherson | The positive and negative implications of anonymity in Internet social interactions:"On the Internet, Nobody Knows[END_REF]. This difference may be explained by the peculiar spatialization people experience in cyber social spaces. Obviously, the non-physical presence and the relative anonymity characterizing online browsing -and therefore, cyber-spatiality -play an important part in the specificity of cyber-communication. These two factors influence the degree to which one frees himself from social norms and roles [START_REF] Postmes | Behavior online: does anonymous computer communication reduce gender inequality[END_REF]. Cyber-spatiality is ubiquity : one can be present in different cyberplaces at the same time, but necessarily in an ephemeral and ghost-like way. Freedom and ubiquity in cyberspace allow people to easily express a multiplicity of identities online [START_REF] Iteanu | L'identité numérique en question[END_REF]. People undertake an identity play in cyber social places implying the superposition or the interchangeability of these multiple identities [START_REF] Pierre | Génétique de l'identité numérique[END_REF]. Digital identities are constructed as representations as much for other people than for oneself [START_REF] Castells | Who are you on the internet ? Digital identity : an exhibition concerning technosocial uses of the net[END_REF][START_REF] Pierre | Génétique de l'identité numérique[END_REF]. The construction of digital identities involves an introspection, a cogito, that questions one's true identity. For instance, the creation of a personal profile on a dating app leads to thinking about oneself and selecting scattered elements among many facets of one's identity. The de-severance characterizing Dasein allows a person to bind to different online communities in order to fit in. This phenomenon is quite interesting when compared to that of online activism for differentiating oneself (Donath, 2007). One's world-around is constantly shifting particularly because of the endlessness of information streams and the instability of online social relations. As much as in the offline world, people need to carry out different identity performances according to the various contexts they have to deal with. The freedom and ubiquity characterizing cyber-spatiality allow them to evolve easily and simultaneously in otherwise inaccessible social spaces. Consequently, people construct their identities online in a very peculiar way by binding with others from afar, by fitting in social groups they are not familiar with and by performing their identities as they see fit.

In the last section, the implications of these theoretical considerations for consumer research are discussed.

CONCLUSION : IMPLICATIONS FOR CONSUMER RESEARCH

First, this research provides epistemological contributions. By shedding light on the ontological dimension of cyberspace, we argued that considerations on the "real" or "virtual" nature of cyberspace are not relevant anymore. For instance, browsing should not be regarded as an activity (what most researches implicitly postulate) but as a technologically mediated way of Being-in. Consequently, connecting to Facebook before even getting out of bed (as related by [START_REF] Llamas | Living in a Digital World[END_REF] is not more surprising than gently telling your wife or husband "good morning" as you wake up. Being-in-cyberspace is not an activity, that it why cyberspace imbues every single part of our existence. It is just a way to be. This cyber-ontology also has theoretical implications about the identity of the digital consumer. The analysis of cyberspace according to Heidegger's philosophy pretty much agrees with Kozinets' (2013) judicious point : the digital consumer that we have been looking for with much determination is not some kind of unfathomable entity, it is just us. Nevertheless, this point seems to underestimate ontological value and influence of cyberspace. This paper argues that, in cyberspace, Dasein is characterized by cyber-spatiality. This means that the way we relate to our environment -the world-around -is necessarily altered by cyberspace. The cyberspatialized consumer is an ontologically augmented person [START_REF] Gualeni | Augmented Ontologies or How to Philosophize with a Digital Hammer[END_REF] because he has an almost unlimited and immediate access to "equipment". But as Kozinets (2013) suggests it, we must not engage ourselves in some kind of post-humanist poetics and praising blindly the advent of a technologically transcended "cyborg". As we argued earlier, cyberspace is a plan of human existence, and therefore a place of mistrust as much as a place for sharing. Many people see their lives enhanced by cyberspace but many get also scammed and cyberbullied in cyberspace [START_REF] Moore | Anonymity and roles associated with aggressive posts in an online forum[END_REF]. Cyber-spatiality makes us much more aware of the world, but it can be for the worst.

In conclusion, this essay aimed at showing that cyberspace can and should be regarded as a real space, a lived space where identity projects are carried out in a very peculiar way. We should embrace cyberspace as the important part of human existence that it is and leave behind the outdated question of its reality. By focusing on its growth as a legitimate plan of human existence and its very real influence on people's identities, we can hope for tremendous developments in our understanding of this fascinating phenomenon.