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Introduction 1.Research aim

The objective of this paper is to discuss the concept of genius loci and to propose a new paradigm: genius loci as a meta-concept. This definition implies that places and their genius loci are to be considered as a holistic entity and reality1 , with a specific tangible and intangible identity that is perceived and experienced by humans. We consider that genius loci concur to the intangible value of a place. Within this paper the focus will be on the close relationship existing between place and genius loci. Other concepts such as space, landscape (as environment perceived) or environment have been intentionally excluded.

A co-dependency relationship exists between them. At the beginning, at least, genius loci is made evident by the physicality of the place -its tangible structure -while in the case of any destruction of the tangible dimension, genius loci can still persist in memory at individual or collective level, as discussed by Mircea [START_REF] Eliade | The Sacred and the Profane: The Nature of Religion[END_REF], the historian of religions.

We can assume that genius loci is a signifier of a process that is happening and cannot intentionally be created. It is significant in terms of being both the mediator and medium of social interactions. The analysis of genius loci's characteristics allows us to introduce first the concepts of hard and soft values accordingly to a human sustainable development perspective and secondly, the threefold process that should characterise it. This process is a fundamental requirement to preserve and transmit the genius loci.

The context

As recalled by [START_REF] Markeviciene | The Spirit of the place. The problem of (re)creating[END_REF], notions of space and place play a relevant role in the shared collective imaginary and philosophical knowledge of humankind. The theories of Democritus, Plato, and Aristotle about space, place and local spirit nourished the debate in the Medieval and Renaissance periods and represented the basis for the modern conceptions of Newton, Descartes, Leibniz and Kant. This made possible the development of the 20 th century phenomenological approaches of Husserl, Merleau-Ponty, Bachelard, Heidegger and the post-structuralism of Massey, as well as new physical theories. Post-modern philosophical thought -Foucault, Derrida, Tschumi, Deleuze and Guatteri and Irigaray, as well as the quantum gravity theory (among others, Revelli) -provided new insights on these spatial conceptions and reflections. 2The analysis of the characteristics of genius loci allows us first to introduce the concepts of hard (tangible)

and soft (intangible) values within a human sustainable development perspective, and second to analyse genius loci's place as a meta-concept. Section 3 presents a literature review of the main concepts used, while Section 4 introduces the holistic approach required to analyse both concepts of place and genius loci. The 3 section following discusses genius loci as a meta-concept, while Section 6 proposes the threefold process of the spirit of the place. This process is a fundamental requirement to preserve and transmit the spirit. It must be characterised by interpretation because only interpretation can transform the spirit of place in an engine of creativity whilst supporting its resilience. The last section concludes by summarising the article's main ideas.

Literature

Identifying the "spirit of place"

The discourse on the genius loci is characterised by a multiplicity and multidimensionality of theoretical approaches and theories in philosophy, human geography, architecture, cultural anthropology, etc,. This understandably covers a very wide understanding, from physical substantiality of a place and its sense-based perceptions to spiritual experiences and intangible interactions, which imply a relationship between spatial and social processes [START_REF] Markeviciene | The Spirit of the place. The problem of (re)creating[END_REF].

In our knowledge, one of the first uses of the concept of place goes back to the environment study by [START_REF] Relph | Place and Placelessness[END_REF]. Not long afterwards, Norberg-Schulz (1980) pointed out that a place united a group of people into one body and that some things brought them a common identity, hence forming a foundation of relationship, friendship and society. The concept of place was also introduced in the architectural field with the theory about genius loci 3 subsequently emerging. In this context, Langer (1998) considers that place is not just an abstract location.

The vocabulary of place can be difficult to express. To define place requires a special effort. Traditional definitions appear narrow and tedious, or hopelessly broad, wild and chaotic. Even Thrift (1999: 295) says:

"The more you think about place, the less it seems to offer." But this cannot be true either, and certainly not true for the author who in his work devotes himself precisely to thinking more about place. What is required, Thrift notes, is to "stop looking at things in the usual way" (Thrift, 1999: 296).

Place has been defined by Norberg-Schulz as "a space with a distinctive character. Since ancient times the genius loci has been considered as the concrete reality that man faces in everyday life. [...] ... a set of concrete things with their material substance, form, texture and colour. All together, these things define an "environmental character" that is the essence of the place. In general, the place is defined by its character or "atmosphere". A place therefore is a "total" qualitative phenomenon, which cannot be reduced to any of its individual characteristics, such as that of spatial relations, without losing sight of its concrete nature. [...] While space indicates the three-dimensional organisation of the elements that make up the place, the 3 In Merriam-Webster's Online Dictionary (2010), genius loci is the genius or presiding divinity of a place, the pervading spirit of a place, which also translates as the guardian 'spirit of place' and the special atmosphere of a place'. In Roman mythology, genius loci is associated with the protective spirit of places and was mainly depicted symbolically as a snake.

A synonym of genius loci is the aura. Aura (Latin, wind or breeze) expresses things that are related to the shimmer and charisma of an object or an individual. In roman mythology Aurora was the light of dawn. Aura can be an emotionally charged experience, for example, anxiety or supreme happiness. It can also be made out of an irritation symptom, created by the sensory organs. According our position, we decided to use the expression of genius loci because it seems to be more successfully adopted by the literature.

'character' denotes the general 'atmosphere', which represents the most comprehensive property of any place. [...] It is necessary to recognise that in general all places have a character, which is the main modality of the a priori 'delivery/supply' of the world. The character of a place is also partly a temporal function: it changes with the seasons, the course of the day and the weather situation" (Norberg-Schulz, 1980: 6, 8, 11, 14).

The above definition is rich with points of analysis that show how not only the tangible but especially the intangible dimension is fundamental in the denotation of the place. The place can be defined as a concrete entity that is at the same time intangible, with a multidimensional character based on geographical, historical, cultural, architectural, economic and social coherence. The interaction of these dimensions defines the uniqueness distinguishing different places. This approach will allow us later to make the transition from a traditional to a holistic approach and to introduce genius loci as a meta-concept. Applying de Saussure's approach, place is the significier (in French signifiant) -a frame already codified and accepted -and signified (in French signifié). It means that place is an open, in fieri, concept, continuously rebuilding itself in our minds when we hear or read the signifier.

Norberg-Schulz presents genius loci as having a fundamental function in place-making, working with the philosophical idea of phenomenology. In fact, this scholar started to postulate experiential and psychic notions of "being" to "foothold" and "space" in 1971 and continued in 1980 to use the notion of genius loci in reference to a phenomenology of architecture. Place is a 'psychic' function. It depends on identification, and implies a sense of belonging. It therefore constitutes the basis of dwelling" (Norberg-Schulz, 1980: 166).

Undoubtedly, this idea portrays genius loci in architecture as being the way 'sense of place' occurs through the concept of dwelling. Norberg-Schulz uses the concept of 'dwelling' according to Heidegger's essay

Building Dwelling Thinking (1971): "Man dwells when he can orientate himself and identify himself with an environment, or; when he experiences the environment as meaningful" (Norberg-Schulz, 1980: 5).

Later, [START_REF] Norberg-Schulz | Genius Loci Towards a Phenomenology of Architecture[END_REF][START_REF] Norberg-Schulz | The Concept of Dwelling on the Way to Figurative Architecture[END_REF] rejects phenomenological implications and emphasises the ontological essence of a place. This implies the integration of human existence with place. Following Heidegger, he states that "to dwell means to belong to a given space" and claims that "when we identify with a place, we dedicate ourselves to a way of being in the world" (Norberg-Schulz, 1985: 12). Within this context, Lukermann asserts that "knowledge of place is a simple fact of experience" (1964: 168).

Genius loci is a Latin expression first used in ancient Rome to indicate the dwelling god. This notion by extension concerned the space where the god was situated. This space was mythic, symbolic and magic, with similar spaces found in different culture and civilisations. At the private level, such space is found amongst statues, icons, amulets and ancient burners. At the public level, it went beyond the dwelling space to include the parvis -bordering temples, churches and pagodas, etc. It is interesting to take note of a special use of the genius loci expression. [START_REF] Loh | Conveying the Spirit of Place[END_REF] suggests that the spirit of place in historic sites encompasses the meanings of the place accrued through time and through its past and present uses, and that these intangible values are expressed through tangible built heritage. However, if only built heritage is considered as a conduit for giving character to intangible values, it excludes heritage sites where natural heritage is embodied in the intangible.

"Place" has a character and attributes, which distinguish it from other places and "lend to its unique presence or genius loci" (Norberg-Schulz, 1980, p. 7). The genius loci that makes each place unique is defined by how a culture attributes different textures, form and meaning to its environment [START_REF] Karaman | Defining the Regional Identity: Conceptual Parameter of Urban Morphology[END_REF]. The place as a cultural artefact reveals how an individual or a group's acts have transformed the place they live in: spaces demonstrate how their responses to the limitations or potentials of their environment are engraved into the landscape. Within this stream, [START_REF] Hu | Echoes a Europe "the return living conditions education" the case -Vienna seventh area Shitifu special elementary school third grade plan teaching[END_REF] provides more illustration with two aspects -natural environment and human cultural environment.

Some geographers resist the reduction of place to something being constructed by either social, cultural or natural forces. For example, [START_REF] Cresswell | Place: A short introduction[END_REF] refers to geographers like Sack who, adopting the position of philosophers of place like Casey, argues for a much more fundamental role of place in life. They see society as inconceivable without place. According to [START_REF] Sack | A Geographical Guide to the Real and the Good[END_REF], the social dimension has no privilege in discussions of place. Rather, bringing together the worlds of the social, cultural and natural to produce the fundament for place, these worlds are in part produced by the place itself. It means that the place should be understood as an autopoietic entity. In the same vein, the philosopher Malpas claims: "It is within the structure of place that the very possibility of the social arises" (cited by Cresswell, 2004: 35-36). According to this view, place becomes a necessary construction. Unlike social constructionists, who claim that the meaning as well as the material structure of places are constructed by humans, Cresswell argues that place is primary to the construction of meaning and society. We cannot construct anything without first being in a place. This assumption is reinforced by this author, who states that place is "the experiential fact of our existence " (2004: 32).

Genius loci should be understood in reference to human perception and sensation. This perception is rooted in our physical and emotional experiences and pre-conceived knowledge, adopting Gadamer's hermeneutic perspective. [START_REF] Casey | How to get from space to place and back again in a fairly short stretch of time: phenomenological prolegomena[END_REF] agrees that place must be experienced: "there is no knowing or sensing a place except by being in that place, and to be in a place is to be in a position to perceive it" (1996: 18). Berleant, referring to Hall and Tuan, affirms: "a physical interaction of body and setting, a psychological interconnection of consciousness and culture, a dynamic harmony of sensory awareness all make a person inseparable from his or her environment" (Berleant, 2002: 21). It follows that genius loci can be assumed as a reality and an entity [START_REF] Markeviciene | The Spirit of the place. The problem of (re)creating[END_REF]. In this vein, [START_REF] Hillmann | L'anima dei luoghi[END_REF] states that places are emotional identities, having a soul. Our task is to discover it, just as we would get to know another human.

Ciolfi and Deshpande Bannon ( 2004) have developed a shared conceptualisation of place grounded on phenomenologically-influenced literature (see also [START_REF] Tuan | Space and Place[END_REF]Malpas, 1999). Place is assumed not just as a location but rather as an experiential notion incorporating human activities and experiences in the physical world. This vision of place is centred around the notion of human activity and experience. Place is a lived space which is not irreducible to physicality alone. Instead, it transcends its structural dimensions to encompass human activity as constituent of the identity of the space itself, as suggested by [START_REF] Merleau-Ponty | Phenomenology of Perception[END_REF].

Places have a strong existential meaning. Following Magnaghi, the redefinition of the cultural relationship between man and territory leads us to reconsider the latter as a living subject and not as a mere support: in fact, "Places are cultural subjects, they 'speak' about the long process of 'anthropisation' through the landscape, they give back/return identity, memory, language, material cultures, symbolic and affective messages" (Magnaghi, 2006: 54).

As [START_REF] Barnes | Placing Ideas: Genius Loci Heterotopia and Geography's Quantitative Revolution, The Progress in Human Geography lecture[END_REF] has underlined, "Places are not abstract, static, self-contained sites, sealed by rigid boundaries, but material, dynamic, open, and defined by their interrelationships with other places. If they were not, they could not function as sites of intellectual production" (2004: 591). To contextualise this position, the author also affirms Foucault's idea that "heterotopia's difference, its incommensurability with its surroundings, marks it as a place of potential intellectual innovation, for reordering the order of things, or, as I will argue later, for reordering the geography of geography" (2004: 573).

Past and present of genius loci

To define the identity, age and health status of a place it is therefore necessary to study the rules of selfreproduction that have preserved its identity through the different processes of territorialisation and the permanencies (material and cognitive) that cross civilisations. These processes communicate as living testimonies landscapes, cities, infrastructures and socio-cultural models of long duration, they actively demonstrate the relational knowledge existing between culture and nature [START_REF] Magnaghi | ll progetto locale Torino, Bollati Boringhieri[END_REF]. Magnaghi

recognises that every territory as a place incorporates the concept of time and long duration. It has an identity, a 'soul', a 'genius': in every place there are temporal 'dominances' that durably shape its character.

Following this reasoning, we can affirm that a world without places is an uninhabitable world for man: "The reconstruction of places, territory, territoriality, territorial added value, becomes a strategic path, locally and globally (Brecher and Costello 1996)" (as quoted by Magnaghi 2001: 27). The approach to the problem must be radically changed: from a static to a dynamic dimension of space as the territory (Cfr. Magnaghi, 2006: 6).

The recovery of the concept of place in its complexity -"[...] body, certainly, but also psychic, nomadic, architectural, institutional and sexual ...; each of us has a choice to deal with what is localised, with the different issues localised at stake" (Casey, 1997) -means retracing a path that leads to re-identification, reappropriation and care. This implies a new dialogue between contextual and expert knowledge, knowledge related to the fact that "places have memories" (Hillman, 2004) and that the collective reinterpretation of this memory is the first act of reconstruction of community and of the recognition of common goods.

Holistic approach and features of places

The holistic4 approach implies that the whole is more than the sum of its parts. The holistic also expresses a relationship between these parts: each element receives significance only because of its position and relationship with the surrounding elements. Consequently, changing the position or the relationship of one element will imply a change in the system as a whole. This has been clearly demonstrated by [START_REF] Antrop | Background concepts for integrated landscape analysis[END_REF], who applied the holistic approach to landscapes. By extending it to places, we can identify the same relevant structural consequences: i) the relativity of the element value: the value of an element is not absolute; ii) changing the element also changes the whole; and iii) changing the context can imply a change of the quality of this included element.

A common element in a place is being part of and representing itself as an ecosystem. When presenting place as an ecosystem, we can state that it is an autopoietic system, that is, a system that continuously redefines itself and sustains and reproduces within itself. It is a system in which each component has the function of participating in the production or transformation of other components in a multidimensional network, which, based on its geographical, historical, cultural, economic and social coherence, establishes its uniqueness and significance.

According to this approach, the place understood as an ecosystem continually builds itself, being produced by its components and producing them in turn. This reproduction is aimed at permanence in time and space (resilience) but also the innovation and evolution of the place. As the place is regenerated and enriched with new meanings, its resilience, specificity and significance is further reinforced.

Whether in relation to tangible or intangible forms in a place, genius loci creates an environmental character via an overall atmosphere and then leads the relationship between this and the community. However, most applications are about dominant topics. In recessive topics, genius loci is related to organisational atmosphere and affections, also involving physical sensations and psychological emotions of organisational members [START_REF] Barbalet | Emotion, Social Theory, and Social Structure: A Macro Sociological Approach[END_REF]. "Place itself is the present expression of past experience and events and of hopes for the future" (Relph, 1976: 33). We could regard places as various experience phenomena and review the characters of these different places, such as locations, scenes and time, or the relationships between communities and individuals.

Places are the result of the relationship between life, physical space, people and creative expression. From an economic point of view, we can attribute the following characteristics to the concept of place and to its genius loci:

-Uniqueness and authenticity. These two attributes refer both to tangible and intangible qualities of a site, associating them with value: "The genius loci is another intangible heritage value that resides in the environment of thee setting in which a cultural resource was created and maintained. It constitutes the spirit of a place tht brings the environment of the setting to life as a dynamic living place, working place, or inhabited landscape. The genius loci transmits the patterns, meanings, and image, which gather together and organize the element of the environment of the setting into a meaningful and intelligible whole within conscious or felt boundaries -a gestalt that trascendends the meaning of the sum of its constituent parts.

[...] The genius loci is evoked by the physical properties of the cultural resource within its setting, and the dynamic activities carried out on within the setting at different levels. By conveying the character and significance of the cultural resource within its setting, it transmits a strong sense of authentic place" (Passfield, 2005: 21);

-Irreplaceability;

-Non-reproducibility (Greffe, 1999);

-A social, cultural, political and historical significance;

-An extensive life compared to the duration of typical economic assets. In this case, the notions of short, medium and long term are considered from a different point of view [START_REF] Vecco | Economie du patrimoine monumental[END_REF]; and, -Of being common good: it is a good characterised by non-exclusivity (nobody can be excluded from its consumption) and rivalry (its consumption implies a lack of rivalryand many people can use it simultaneously) (Klamer, 2000).

Furthermore, it has some characteristics of cultural heritage:

-It is an experience good;

-It is a multidimensional and 'multi-value' asset, in the sense that it can belong to numerous dimensions of different significance (economic, social, cultural, etc.) in which it receives different values;

-It has a double character of tangibility and intangibility, possessing an immaterial character linked to values and the meaning it transmits [START_REF] Vecco | Value and Values of Cultural Heritage[END_REF].

To represent the values characterising place as well as its cultural heritage, we can refer to the two dimensions of values: hard and soft. Figure 1 shows the interaction and interdependency of these values. We can compare this interaction as two different movements: centripetal and centrifugal. The conservation and dialogue of these two dimensions of values support the resilience and creation of new values thanks to the engine of creativity embodied in a place. As discussed, the spirit of a place is an ambiguous notion. In the literature, there is no rigorous definition of the concept. Nonetheless, we can consider some characteristics. The spirit of a place reflects the structure of interdependences among multiple components at different scales, linked in a latent order that should be interpreted with hermeneutic processes. Due to their nature, in a place the relationship between past history and present life is expressed. This order remains as a permanent element in urban dynamics throughout the continuous change of physical assets [START_REF] Fusco Girard | Urban System and Strategic Planning: Towards a Wisdom Shaped Management[END_REF]. Coming back to the initial distinction of values, we know that hard values are tangible and reflect specific relationships and correlations in the space among multiple elements, while soft values are intangible. They include inherent value, glue value, etc. They shape our physical environment and context: they are more important than tangible values, and produce the added value of a space. Within this context, the spirit of a place expresses the significance that certain material or tangible factors acquire in shaping people's lives, considered as an immaterial dimension. Therefore, the spirit of a place is the "inherent" value of a certain area. It is the "glue" value that stimulates cultural resilience [START_REF] Vecco | Economie du patrimoine monumental[END_REF]. 
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The genius loci as meta-concept

Over time, place developed an animistic nature and has been enriched by different values and meanings that represent different layers that have settled over time. Therefore, genius loci can be considered as an "assemblage". The term assemblage is used in this paper as a variant elaborated by DeLanda ( 2006), who relied on Deleuze and Guattari's theory. In fact, we assume that genius loci is an assemblage as it is a nontotalising social, cultural and environmental entity and reality at the same time, constructed through specific historical, cultural and natural processes. The idea of the assemblage can be assumed as a descriptor of a provisional unity [START_REF] Anderson | Assemblage and Geography[END_REF]. A place is a synthetic unit that "is constructed out of particular interactions and mutual articulations of social relations, social processes, and experiences and understandings, in a situation of co-presence […]" (Massey, 1993: 66). According to this poststructuralist's understanding, a place is not a closed system. This is because the identity of a place is a multidimensional construct of the natural, the social, the empirical and the cultural. Opposite to the phenomenological position, this convergence is not static: "It may be useful to think of places, not as areas on maps; but as constantly shifting articulations of social relations through time; and to think of particular attempts to characterise them as an attempt to define, and claim coherence and a particular meaning for, specific envelopes of space-time" (Massey, 1995: 68).

The genius loci as a meta-concept is based on the assumption that it is made of different layers, and that each layer brings a dimension of significance, holistically speaking [START_REF] Seamon | Place as Organized Complexity: Understanding and Making Places Holistically[END_REF]. It includes and refers to biological, social, environmental, physical and human dimensions. The following are of note:

-the visible and tangible material layer, -the invisible experience of the place created in the human mind, -and the underlying processes of human and natural activity with all interrelations between them.

These three different dimensions form a set of phenomena that can explain the intrinsic and extrinsic nature of genius loci. This approach permits us to contrast and combine more subjective and objective perspectives on places, respecting their underlying factors. In this context, the socio-economic, cultural dynamics and natural processes can be identified as the main underlying factors. Values and preferences represent the intangible layer while the appearance of the place is the visible tangible layer.

The threefold movement of the spirit of place

The spirit of a place constructs tangible characteristics, at the same time as the physical place affects and structures the spirit. Places are influenced by different social actors, in terms of realisers and users who actively participate in the construction of their meanings. Considered in its relational dynamics, the spirit of the place assumes a multidimensional and polyvalent character, possessing numerous and different meanings. It is a dynamic approach that allows us to grasp the possible diversity and variety characterising the spirit of a place.

The notion of genius loci helps us to better understand the living and permanent character of monuments, sites, cultural landscapes, and of places in general. It provides a richer and more dynamic vision of the concept of place, in both its tangible and intangible dimensions. The spirit of places does not exist in itself: rather, it is a human construction that satisfies social, cultural and religious needs. As Norberg-Schulz observes: "The structure of a place is not a fixed, eternal condition: as a rule, places change, and sometimes even rapidly. This does not mean, however, that the genius loci must necessarily change or be lost. [. (Norberg-Schulz, 1980: 182).

To keep and to valorise the spirit of place we need to accomplish three main steps: rethink, protect and transmit the place and its spirit. This threefold movement is not linear. To be successful it needs to be circular and incremental: To take care of a place and its genius loci, it is necessary to know how to see and recognise them; furthermore, we need to know how to interpret their value. The care and reconstruction of places in sustainable forms therefore require active, conscious citizenship, capable of combining contextual knowledge with expert knowledge through forms of participatory democracy. Local self-sustainable development, based on the recognition and enhancement of the identity of places (Arjomand [START_REF] Kermani | Developing a Model for the Relation between Heritage and Place Identity[END_REF], must first of all be led and developed by local society.

CAPTION FOR FIGURE 3

Preserving the genius loci as the cultural and architectural identity of a place, ensuring its permanence in the collective memory and transmissibility over time, means fully understanding the functional, typological, stylistic and constructive reasons from which a place originates. Historical-environmental factors traditionally guide the human project in any context, outlining a precise typological, constructive and formal repertoire, in which it is possible to trace some of the most recurring elements of identification.

Transmission is a condition sine qua non of protection because if the spirit of the place is not transmitted, it may disappear with the place that characterised it. Transmission is a delicate operation involving the presence of mediators who consciously or unconsciously transform the spirit of the place to better conserve and appropriate it. In this way, the spirit of the place undergoes a process of transformation in resilience, which allows a place to be renewed and to continue to exist amidst renewal and change (see Figure 5).

Thanks to these re-appropriations and environmental, social and cultural re-contextualisations, often expressed through immaterial practices, a place may, in turn, produce new meaning (spirit) and social configurations. The spirit of a place is transmitted through interpretation, without which no transmission process is possible.

The concept of authenticity is essential to the spirit of place. McKercher and Cros (2002) write that "intangible heritage management principles suggest that the integrity of the cultural place plays an important role in presenting an authentic experience" (p. 18). Later, [START_REF] Loh | Conveying the Spirit of Place[END_REF] states that the spirit of a place comes alive in the ways of the community and to serve the needs of the local community.

Conclusions

As discussed, places are characterised by different relationships that are of economic, cultural, psychic, social and emotional importance. This is the result of a specific combination of different tangible and intangible elements, ancient and new architectures, stones and people. Places are spaces of social aggregation, of communication, of community, and of multiple values, including historic, artistic, cultural and social ones. They become fundamental elements for the resilience capacity of a place and its genius loci.

Genius loci is an intangible character of a material site, yet also includes its physical properties. It is a reality and an entity with specific characteristics. As we have proposed, genius loci is a meta-concept, it is made of different layers (the visible and tangible material layer, the invisible experience of the place created in the human mind, and the underlying processes of human and natural activity with all interrelations between them), and that each layer brings a dimension of significance, holistically speaking. It includes and refers to biological, social, environmental, physical and human dimensions.

In this article, we focus on the interaction of tangible and intangible, material and immaterial, hard and soft values to define tools to evaluate the intangible dimension that characterises a place. The necessity of an evaluation approach that can include subjective experiences and perceptions must be emphasised, because tangible values evaluated by monetary approaches cannot describe the complex dimension of a place.

Evaluations using "creative" combinations can combine hard and soft values, economic and non-economic goals/objectives, quantitative and qualitative attributes.

Current cultural debates, dominated by the triumph of the economic dimension, tend to separate the ecological system from the social and cultural. This can result in unhelpful fractures, often removing the opportunity for a systemic perspective that addresses interdependencies and interrelations. The ability to preserve and reproduce tangible values (hard) and intangible values (soft) is the fundamental condition of sustainable human development. This development is based on the centrality of relational values: relationships within the same subject among the different subjects and between the subjects and the ecosystem (Fusco Girard and Nijkamp, 2009).

The relationships within the same subject, between these and the others and the ecosystem, are conditioned by the characteristics of the physical space in which they occur. In each space a certain 'atmosphere' is created, which communicates and directs certain values: it 'speaks' to those who live it (de Botton, 2008).

The important thing is not only to maintain and safeguard ecological resilience but also to support and spread the cultural resilience of places, of cities and of cultural heritage in general, in its tangible and intangible dimensions. This cultural resilience, which is none other than the ability to maintain one's identity amidst a quickly changing society, is based on the diffusion of cultural attributes: for example, on the ability of the culture to 'hold together', to be a glue that, acting on shared values, has the ability to enhance and sustain existing relationships and to promote new ones. This assumption inevitably implies that cultural resilience is linked to creativity: cultural resilience and creativity are interdependent and are fundamental for promoting sustainable human development [START_REF] Fusco Girard | Sustainable City and Creativity: Promoting Creative Urban Initiatives[END_REF]. The place as a city is able to resist social, economic and climate change when it organises a system of places to be resilient and to fight against Having defined "places" and presented an argument for the conservation of the spirit of a place, we hope to ensure that 'place' and its genius loci becomes a core element in creating cultural resilience. Through this evaluation process, the spirit of a place can be transformed in a local sustainable development process.

Creativity and resilience become key words to promote a human sustainable development. Soft values become more and more relevant in the achievement of this aim.

  They are a generator of creativity. They are specific areas of identity and social relationships. They are founded on relationships of utility, convenience and social and emotional paradigms, and are affected by strong relationships existing among independences of use values, instrumental values and market values. Indeed, places are spaces characterised by extraordinary diversity (among forms, typologies, morphologies, cultures, traditions, etc.).
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 1 Figure 1 -The relationship of hard and soft values
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 2 Figure 2 -Interaction among relationships and values
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 3 Figure 3 -The threefold circular movement of the maintenance and valorisation of the spirit of place

  disturbances. Resilience lies in the multiplication of places of significance and attraction, which are the most vital parts of a city. Each place becomes an expression of creativity and multiply creative energies; it is characterised by a changing process in its maintenance. Creativity allows the bringing together and synthetisation of heterogeneous and often conflicting elements. It is reliant on human capital (which, through training and knowledge, generates new ideas), social capital (which, by multiplying the communication of ideas and their exchange, produces new ideas or their different and original combination, is useful to satisfy differentiated needs) and cultural capital (which, through creativity in the preservation of existing cultural heritage, produces new heritage and therefore new cultural capital). The concentration and integration of three intangible forms of capital determines the potential of endogenous development of an area, where spaces are becoming places to multiply and rebuild existing relations, bonds and sense of belonging.As we have seen, creativity depends on interactions between hard and soft values. Places are spaces of creativity and difference, where tangible and intangible values are strictly intertwined. This article argues that priority should be given to intangible values as the core signifiers of genius loci.

  

  

  

  ..] The stabilitatis loci is a necessary condition for human life. [...] Protecting and conserving the genius loci means concretising its essence in ever-new historical contexts. Respecting the genius loci does not mean copying ancient models, but highlighting the identity of the place and interpreting it in a new way. Only in this way can we speak of a living tradition that justifies the changes referring to a series of local parameters"

See Markeviciene (2008) for the distinction between entity and reality and entitification of reality.

See Casey (1998), Hubbard and Kitchin (2011) and[START_REF] Rovelli | Reality Is Not What It Seems: The Journey To Quantum Gravity[END_REF] for a comprehensive presentation of the concept of space and place through ages.

The term "holism" was coined in 1926 by Jan Smuts, in his book Holism and Evolution(Jan Smuts (1926). Holism and Evolution. London: McMillan and Co Limited. p. 88). Smuts defined holism as the "tendency in nature to form wholes that are greater than the sum of the parts through creative evolution". (Oxford English Dictionary (3rd ed.). Oxford University Press. September 2005)