est destinée au dépôt  

Stakes:

➔ Review the practices + tools developed for each need ➔ Cleanse our large / old database tables ➔ Publish an exploitable dataset ➔ Eventually learn from our design choices

Interaction traces as a dataset

Our choice: produce two distinct atomic timelines:

➔ The set of events between a panelist and the panel management system ➔ The set of events between a panelist and the surveys

Event types

➔ 'Easy' to build: follow-ups, incidents, phone call motive, survey interactions… ➔ Hard to build: messages → laborious parsing

➔➔
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Panelist timeline

Survey 1 completed Survey 2 not completed Survey 3 not completed Survey 4 not completed Survey 5 completed Survey 6 not completed

Respondent group

Non respondent group

Sleepers group

Invisible group

Phone call incident for broken tablet

Follow-up letter Follow-up calls Follow-up push/mail

Respondent group

Congratulation push/mail

New device provided Congratulation push/mail

Survey timeline

From raw to derived traces

Combined together, enhanced with panelist demographics, raw data become meaningful

Questions:

➔ What parameters influence response rates/behaviors and how? ➔ Can we identify standard profiles that inform us on response behavior? ➔ Do we have more leverage on certain group of people?

Work in progress

Regarding the publication of the dataset: