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We live immersed in a digital ecosystem where different types of media and languages converge. In today's cultural industry, media stories are told through different platforms and languages to achieve greater audience immersion. Many stories that would be defined as Interactive Digital Narratives [START_REF] Roth | Towards Creating a Body of Evidence-based Interactive Digital Narrative Design Knowledge: Approaches and Challenges[END_REF] such as video games or interactive documentaries can be helped by other stories/platforms/languages to expand and achieve a deeper media experience and also for representing complexity in a broader way. Following the contributions to the field of different researchers on transmedia narratives [START_REF] Jenkins | Convergence Culture: Where Old and New Media Collide[END_REF][START_REF] Scolari | Transmedia storytelling: Implicit consumers, narrative worlds, and branding in contemporary media production[END_REF][START_REF] Grandío | Transmedia audiences and television fiction: A comparative approach between skins (UK) and El Barco (Spain)[END_REF] and applying them into to the SPP model [START_REF] Koenitz | Towards a Specific Theory of Interactive Digital Narrative[END_REF], the so called here Transmedia Storytelling Model as Context for an IND could be exemplified as follows: Following [START_REF] Koenitz | Towards a Specific Theory of Interactive Digital Narrative[END_REF], we could understand the transmedia universe as a complex narrative system designed by a creator. This universe has interaction among its different parts and narratives (intertextuality) and it also based on internal interaction (levels of audience involvement with each platform, accessibility, participation and engagement) through a process with could also called instantiation since it is leaded by the user. Besides, together with the creator's official narratives, we can often also find user generated content since the audience could also be involved in a participatory culture of creation, one of the highest level of engagement with story. One IDN story (for instance, an interactive documentary) could be designed as a "central story" (the mother of primary narrative) and the rest of "derived narrative" of the story is designed from the central story to other platforms. The beginning of the creation it is also the result: a macro-narrative, a mega-text with a coherent unity among all their pieces, which offers a multifaceted experience to the audience. SYSTEM (Protostory-Storyword. Authorship) PROCESS (Instantiation. Userly performance)

PRODUCT (Transmedia experience) Transmedia narrative understood as context might enhance and double the expressive capacity of IDN, and therefore offers greater possibilities of communicating complexity through a deeper experience. I would like to underline here the key role of the so called product: a transmedia experience. Audiences delve into this multi-content, turning into "transmedial consumers" [START_REF] Scolari | Transmedia storytelling: Implicit consumers, narrative worlds, and branding in contemporary media production[END_REF], who are more involved than those others whom we can call "unimodal consumers". The product is now understood not just a recorded output [START_REF] Koenitz | Towards a Specific Theory of Interactive Digital Narrative[END_REF] or a story (Knoller, 2020) but a transmedia experience, which might present greater psychical and cognitive implications.

Key aspects for further debate:

 The importance of transmedia strategies within IDN narratives  Moving from stories to experiences. The importance of the creation of experiences to communicate complexity (cognitive and emotional level both included).  Freedom of User Creation. Space for Fan participation and Creation as a higher level of engagement.
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 1 Figure 1: Transmedia Storytelling Model as Context for IDN. Own elaboration.
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 2 Figure 2: SPP model, adapted from Koenitz (2015) and Knoller (2020)