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Abstract — From Propaganda to Relationship Management: A Reflexive Analysis of Public
Diplomacy Conceptualization

Public diplomacy is known as the “sunrise” of emerging interdisciplinary research. It provides
an arousing widespread interest in academia. The marginal nature of the discipline seems to
have made public diplomacy a large-sense concept. As an academic term that emerged in the
United States, public diplomacy has its pedigree regarding theorization, conceptualization, and
institutionalization. This article reflects on public diplomacy’s conceptualization process and
its different stages from etymology and ontology. It aims to discuss public diplomacy’s
theoretical basis and ontological paradigms in different historical periods of international

political evolution.
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TERRSEFA S > A2 — TR B 2 R E PRk &~ MBI ~ AHRR
P AR 2 S5 U b K SCIRAR K » AR — AN RHIR GBS - A gE & sk
BRI Z AR R R T2 R Z 08 - — IR S - A HEN R — E B
FERG R~ BOR ~ B RSCAC U A4 23 AR BEA T 0 BRI > i E 4T [ S5 i 0 45%
SRR I R o H H A L g A E 2 RETUERIZSEE” (Frederick, 1992, p. 229)
AT T2 At A7) 8 5% 26 ] o e bt % R0 OB A KIRI B A o e > il — R H W %
RSB BARAHE A RTES 5 HA BB BOAHE S R AR T A AR T3 T’
EFE o BT IR A, > A ISP AT AP0 — A 5 A T A1 BR B R S5 7 1) s 1 R ik
i ER-EAHAR -~ AR A BRI B RS M R TR - TR
TIPS » HoAT Ja m] LU R A1 [ o B 7 A L B AR R BURT IR I 5| T3
Wi 71 (Huang & Arifon, 2018, p. 46) > MM B4 Y 1] th 55 AR BT Y BUORTE it 72
FAE B Bt & rp oA R A H X AMBOR LR AR B ~ 45T RS SR SR -

Tl > A IEBURIN G A IR B 35 178 ) BE T S 2738 A DR 2 S A1 58 i B AR AL e )
FEZ B AEZR N 3471 1E (Hall, 2015) o XHbATIE > A AE R — D BUFEATA L
BRI TR > X8 B 26 A BT 2 T8 S BORF B R S ek o 2 3t 8 X Bl o Tt
—RITE R > BAEEREE 5 AR R BARTTIE o X — AT A T — PP
O3 FEBORAT BN TE RIS TR SR AL AR B S B HER” (Muller, 2014, p. 556) » AARR
Wi o X HEZR S ) AN 23 SR BRI B D SRR BEER SR - 3B AR B A FLBURTE K
I ) B AR AL S AR IS » 5 2 > AFCBOROARA TR IR ~ AR - SUERIVE
A A2 5 45 B RAEBOGRE AT R P AR A B TR A R T

ST RERLE RN > HEH —ERERE 2 B RGN SBISR - T
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W > A AT PE Lo — R BN LA R T SRS o R - AR
R ARG HLRR ~ AR HARCRN B BX— 85 RS A RIS
PEAEL T a5 3B B S AR ~ A B R AR BOR At UMEZR ~ JFSGE E R
5~ I E R (Huang & Hardy, 2019) o 3X— € SCHUPERY. 1724 AR A LR R B R A 3L
SEBERALR TR - B — AN ERERERSES L LR~ Prib HRRE J5 5 st
52 AN RS B BRI AT iR 55 1 - B BEE A T 1235 I ELE IR - U
Y FE S B I TR 5] T o R B S B SCALAN 25 3 IX A LB (2L Dolea, 2018; Huang,
2021; Huang & Wang, 2020; Ingenhoff, White, Buhmann, & Kiousis, 2019; Zaharna, 2018) °
ZERALH R AU E PRt 2 M RS - R TR BRI PR B % © 35X
— IR S ARAE 2 I AP AE B JE A R R IS 2 AR Y 1 %27 FH(Gilboa, 2008; Gregory,
2008) « MBI I EERE » RE“AISEEE (public diplomacy) ™—1ia HBLFE_F 1t
28 60 4R (HERIBFERGIANIA T 2001 4F o SRR E > FE°9- 1172 )5 > S8 B BT
T2 50 ) ¢ e 2 A5 0 [ o ke A% 47 3 k47 1 4z i HL A9 ARAY S (Paul, 2011) > X4
5R T REFREHFWEELET 9 1R G BOA M - DR R T HER
BeA ~ HVEE s RAR SIS B BRI X R R B3R LR T A K E R BUREE K
PSR S BT R B XA — AN S50« i AL BRSO — AN [ X 8 BURF AR 2 MY
W% E W E R R RS > EEER - % E N E N F S o JEHEN
BOIRE A P PR J5 R (Zaharna, 2010) © Sttt - BLS2 3 B MARHR I Dh AE 35 SCA B2
& HEEYE 9 T IARR A IS E AL A WA AR Z °(Gilboa, 2008, p. 55) o TE#
YEIZ M > — R I DUE A RRIE 25 e 36 I BOR B T 1 1 23 340 58 47 3 i 38 [ BT 7

B T B AFHL v 5 A P SR T R A IR T B ST ol A B B R T o L AR i K HL
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R R ARAERE S S 5153 > eIt A b 32 71 38 AN [E R W 5| IRk 7 >
VUHIRSL AN G A R 32 SCHE 24 M 759 (P. M. Taylor, 2009) © [J5 - #LAZBUAR DS E
LEASEAISZ IR FE RN SO0 ] H L T 5% A %% il (relation turn) (Fitzpatrick, 2007) « LAZHZR-
ISR R A HI AR RS R T A LAt IR B ) 24 HE(P. M. Taylor,
2009, p.9) o L ko FESHT T KRB AIIAZ RG> Signitzer F Coombs (1992) HIHHF
Tt o ARSI EFIA IR R TR A R EIE Kb — AR (HRI - B E
O]~ EBRAZREE) B G Ty T RS 5 5 AR UL R B AR > I3l 5 2 1% 4% TR
B% o M4 > Zhong I Lu (2013) £ FH A 3L RIS T AT & L A4 38 - e HARME— 4
W R R RE PR B E ARSI AL R IR (p. 543) o ARk » Ak
KRR N S R AUBRIE A 641 32 7E [ bR 2R A HEZR K (frame) — [ BT
PrRERIME ~ BL& ~ SUERIBORN BA RIS SRR - 5 MR imiE » Fe i
AU (storytelling) FIXFiE (dialogue) ZF2AIALRATEIMNEE A 4 o L H 1T
215 7E H AR Rkt o0 ORI B0 > IRl K~ Resl BRSO 751 S8 B
RN HBR 32 AR Z ) 5% R B S 5 G > DT A 3 X0 i ) 338 760 38 S e ] A
VUHATESR B 0 H % g 16380 5 R popR A 52 AR SR 98 At D0 S LE BB W& (B
4, Hallahan, Holtzhausen, van Ruler, Ver&i¢, & Sriramesh, 2007; Keller-Bacher & Zerfass,
2019; M. Taylor & Kent, 2014) o H it » AFESF B TR T G20 8Bk HE 6 T BB S 4 5%
EEE > RENZARIHEFEREELBON-SE A R ~ “BEAR-SE AR F
B 2 Re-AH B A R4 SR RO B E BR AR B RE > AT A AL IS~ SRR LK
KA ML S S (communication engagement) 3 F B4R I & AR E(Wu & Wang,

2018) -
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NS Z SRR S eE )R bR R R Z R - BRI b
AT —E B IHREHAE TR SCER TR I 22 R AR TS 1 A BE SR S 8L A A 52 I Y

TR RE e 2 JR AR B > LA B — 2R 42 13 i A 3 B AN ]

AFEH A AR

FERS IR A [ BRAS AT B AR » <A SA 58—l R e A TR A 2
AL (civility) = 1856 4F 1 H 1S H > <REHRY MicEE—RAIEHE R
il JH A 35452 (public diplomacy)—1{a] R 1t D138 [ . 58 & 22 wabk - Bz /R Hir e i ok 23 AR IS Bl
RIVH A A8 Tl Z A5 (Pahlavi, 2013) © 5 > 7€ 1871 4F > “A A E KB T4+
52 R I 5% 2R A, o RIS > S [ PR 4452 55 v by S T 45 A B T SR AR i S e ) L
SRATENFT R T H. X SMEIRIRFVE AR & KA KRB (Cull, 2016) ©
B 24 Ik 5 [ BORFHESMSEAT B 55 v A PR ~ IS w) i B S2idk B W fss: > B
TR SN TESR S W B R 2 v 5] A 35458 — i) ok HE T e ) Tt —Fh T
JBCHEL AT B 23 ARSI B 32 46 O BRAR X A4 32 43 2 [ Bk AT h

1918 4F » 25— Yt AR EON A A 53— i) 2t — S b fe it 7 Do s 32aL -
VASE G UK A 0 SRR T 2 B 8 R S AT PGB 5 — Bl S R e il T i At 52

(open diplomacy) > DAt 4% B BUR ER ARG S I FER N A 52 55 i g2 Bl ~ HL

FET WU A 25 22 3 R B P T 6 (Pahlavi, 2013) o BJR D TR A1 38 i 350 A 7E
R 51 4 [ > 35 B BA T IR EAR B 5 Rl A 645871 > DUE #BUR 8 E LRF
AR [ B SAEA L GUE I A R BB - (A EAEN RAZEH] )
NIFHIXSEZATE I > AR ]— DI AR BRI 22 53 “(Le Petit Parisien, 1918,

ET=ER) -
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TESE R R IG » AREHE I S A < A oA 38— 1] R BUIA R Y
LR 0 1946 4F 10 H > FEFRG EBOL RS o R R SRR KERY -
|- 4riA 5 (Paul-Henri Spaak) & YR7ER 77 {5 16 o 5| FH“ 23 26 4h 22 ke it 4 HE A3
A (Smets & Spaak, 1980, p. 78) » Xk - AT KER S5 HR
A LB o T H. > X I E SRS AR RRA T SR R T — R A E A AR B £
BAZHLEIT (Ricaud, 2012) o

1965 4F » “AIH " BEEIA T8 — AR E L o REPERIRSEE ~ WS
] £ ¢ %% K 2 (University of Tufts) #fs 3 4] i At 55 41 28 2% [5% (Fletcher School of Law and
Diplomacy)[ye K HIRFESE A% A B(Edmund Gullion) EH: a7 1 &2 184 BB A LA 205
H.0»(Edward R. Murrow Center for Public Diplomacy) o ZEZHF 22 H00 i 7 IF HE i i B A%
ik L o AR R AL T A AT RAN A E XL

“ ARSI ERIRTES E A RIS R A Z RIS BURTE AT

M o EAFETER G A AE TR LA E bR % R AN T T - — A E R BT

SSAREE IR 5 — 5 A FA B ARIR 25 45 18] 0 BB RIS AE

[ IRGE RS H RNt > FIINAEE ~ SMEIEE KB THIR Z B AZH

PR 5 SCAV I 32 it 3 727 (Guillon, 5| B Waller, 2007, p. 23) o

AR B 23 JE AP AE Y S A — 7 24 i [ B A 4 S BB A T — AN BT N
HAP TR SHER » HEE TR —ARIBIEE IS RERHY - EHY - BURYES
WU RS A R H 25 A (Sevin, Metzgar, & Hayden, 2019) » JUR E RO R 52E
e A SO ZAAVEBOF BTN > BUEREARFBOR S AL RS ~ BOR ~ B - WA

FIEBL” (Mowlana, 1997, p. 207) » 1 {45 MR TEA AN ZHIAT BTN A HIE > FF
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FEHA N — RPN AR 3 B3 > Rk RIS B AE R ma i
T2 A ) B 21 (Leonard, Stead, & Smewing, 2002; Tuch, 1990) - B4 > 23R R 228 T

TG IR ~ B e 5Q 228 LR o BE U [ S G P R 2 LA o B G 2 S R

®

A" (Wang, 2006, p. 91) o ZxF itk > AIAMZRAEBURH) 2367 i) b & 8 PR g
A TR 2RI > B DA I B 52 ARG L BURT B 4 7 25 Y JRT (Dolea, 2015; Ingenhoff et
al., 2019) o Faltih 2B RE AL A A T —RTERRE S P BAA T 2 U - B
A AR B AR A4 TR (Blitz, 2007) ~ A I X434 i bR ) 52 #k(Seib, 2009) ~ 7R
By # % [ b 4 44 3¢ & (Sheafer & Gabay, 2009) ~ 5 [ K % {4 #% (Albishri, Tarasevich,
Proverbs, Kiousis, & Alahmari, 2019) » £ EREETEEFRSE S _ERIEHE S 5 KMg(Dolea,
2018; Zaharna, 2018) % &l )47 5)(Buhmann, Ingenhoff, White, & Kiousis, 2019) » FH:
h Y BRSSP R 0 DU S B A A R R AN T RE TR RS I A KT o R
Ko FRATEERT A LA LIS AV B i R AR S AL S T E o R AR A R4

5 K SIS FEAVSZ I E SR IR

W< EAE R AR K A 3L 52

VB R — ARV B I [ PR A 4R 10 42 17) > A AN L AR 32 31 1 B
RS AE AR (Huang, 2019) o ERARAEIR ST T BOAEUANE R 24 BB
FAEI NI TE I PR & b2 04 75 k2 i Ol AR AN A B2 i e AT A > SRR
SR D9 RFEH P S B REAN EALE (Fair & Shah, 1997) - Skx L - &R IR EER
KAMIELELIES o SHEL RPN E 5 EZ RBOA IR F A o 45T E KA
fw > FEAS E S 5@ R PRI TEZE A > A S PPl g R E PTRiAE o B

VE R B AL AR AR 1] > LA i At = 552 A 42 T B0 7E 3 2% B0 17 37 v ) i

~
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(Welch, 1999, p. 24) o BAKTIF > FEEE > B I A LA 5 Wi A B bR 8 1% T HRIZE
KRR o DUE LKA RAL BRI (Pamment, 2015, p. 193) » FFE.4% 3% [ il i #Y < 2&
ARNAL (Waller, 2007, p. 24) © 58} > DS A B RS E HY B 32 ) BE IRk e A 32
KRR BRI — I A SEA 32 T Rl > DUR RS 26 EI7E F bRtk 2 i 5 -

TP ENEME > WG 0B R A8 74 3K B R B IF SR 1E R J v B R
RIKE RS i HRRE S KR BT o JoARE—H S A R T HA DR
R & IR A8 (Lerner, 1958, p. 78) » T SEBUX — FUARA 2 A2 3 o 5 Tl [T R AE
BAL S I AT RS RR A PR B R BEIR T o MR > BRI IZ P4 e A
HARZ RS E AR F 1 ~ SER IR > XA S BUEMATNAT AL S 5IFRA
HLsett 22355 o

FIE > HERL (1965) A A A He b A2 2 36 I BUR 7E [ Bkt 2 38 i R RIS 2047
“BOATLIRATE R E M (p. 31) > & BTER SO AR )™ 12 B 45 2 [ BUR BT € 1 9 A 32
RIS o BT E B R A B 5 e 00 IR 72 v 25 H AR 2 AR S SL AR HE 2R
R > ASA A Z R R UBARINGRS - M0 S 5 BUAR S K (Schramm,
1965, p. 37) o X — WG4 T hilli F /R I BEHIE - K I BR) R0 R 2 2 hh 22 1 B E %
AR TH > DUERRRE OHESIARELIE E > SO T 3 R T R B IR
H % (Scott-Smith, 2009) o G A BEAT B T RS —AF > EBRT 46 0K 0 B 1L K0
“W B Bz 32 AE B 2 AR A B K BN B W O A R T E AR B N S B AT A R
Y, ”(Legavre & Rieffel, 2017, 202 E&) o

3 W BOA TAEE TTIESSE 78 SN T A R JE AT A LA 2 T H 1 B AL DI RE

LEBE (USIA) » EREEZHE (VoA) MIHEHUE » S 2 MR 1
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BRI o HRKZ s - % (Edward Murrow) ¥ 7ENTIEI 2R 5 45 H >
“CON AR IX — S B R SR O T HUR TS W S O B AR — R IR R B T Rl
Hh o i S [ Y A 2412 1 I 2 A R P AR R R RN T BOR S M IRV A E A AR AR
AL > <DL BRS8N E 55 B B I B Y A SR BOR B AR 0 RS B AR 2 AR X
FF’(Murrow, 5|8 Waller, 2007, p. 25) o b4 > EEHHE Al m R E RHRIAEE
P RIS A A A4 22 gk AT B A R BAR TG AS EAR T H BTGBl © “FRA 1A A% 18 PR Je R 1
ZIWER (5 B LA G SO KR AT (P. M. Taylor, 2003, p. 258) o MBLSEE SCAH FEHA
EHE A IS AR W) Bin il KA > LA R IR R v E 5K ) 36 E B R B
16~ G MEIRIESE R Dt 4 1) #25(Servaes & Malikhao, 2005, p. 82) ©

R > 25 FeAb 58 ¥ AR X 52 BB O BRE A% SRS B —Fh B R HAZO
2 A8 T3 — R Y E BR) 76 52 B AE A& R b e ROZ IR E R & b 36 B i £ SR L 2
a0 BOIEMIZ SRR AR AL & R R (Holt, 1963; Rawnsley, 1996; J.B.
Whitton, 1963) o Kb - ¥ B EEHM B — K ~ BRI ~ LR 1 BT
% o [ DT IIE B AT B8 4 40 5 2 3k O 2t 7. — A0 F 1 [ Bk X" (Waller, 2007, pp.
26-27) o At > AREGEHAN R H L ~ U RBURAS FH) T H”(Pamment, 2015, p. 194) >
BUFH A~ SO EAE TR L HFRE R ALK ARG RTTE) > DA i THY

FEFIH (B W (Gilboa, 2008) ©

XA SEH4 22 S 1 3 SO LA
PHIN o 28 SEAL S S AR B 4 1 U ) PR S R 51 A T A3 AT S RN
A o FHL L T RS HBOAT HE M E > B A A S BN S 58 BOR ) B2

TR o FEBUFAMUEAPOE S R A1 — R E bR 7% K et #1730 Y
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PRSRPERIRL > EAE B S E S M EOR P B L W A T R B S RBOAB S HIFE R -
e > BEFVBR G AR A A i SO — E BURHBE 5 B 8 I E Y 44 A B
O AT AR BOAE I E ST R » BRI S T 0 BRI =
ARG S 175X (Cardon & Granjon, 2013, p. 49) » SZkx b XFFREZHIBFFEN K
B DLSEE O P T5 BRI T HBOA ~ SN R AT E bRIE R N T
B E BT 0 XS BRI T TR PR A SLGUE N (F SR RERE o BRI
V75 5B 3 B L BUR ~ GU 2 SR 25 B W R R b J R K I R AN X 5 A
VT T B R B S PR R A B ~ 50590 R 2 U K SR S SR I 11 L 7= i AR 55 74
TEH 3 4 3 (Hsab & Agbobli, 2011; Thussu, 2000) o

S o (1975 )Ke I 14 23 Fe A4 A8 WA A — Pl SO AR [ 2 SRR T o A
EHEUFES > FEHE—YIA UR B Bl ~ SRR A W IRk M I e B S5 T 36
55k 2 S T RAR " (Mattelart, 2002, 17 ) o b4 > i B BURTEDL S —A 254 14 )
R AN AT o AR R A A A R SR 38 I K G L i 4 ) SR AR
TRZR o IRV P R VG 7 BB A URT DA 5 S A ) 75 B F AR X 23 Rtk & v
T — AN R P 7 O BLERESR - B 7T DURBS VIR 5] AR Z R KR 2 S
8 T 5 B R AL B 2 0 AT AR o SR i B A R A 2 R EE o AT B R A AR
#*(Schiller, 1975, p. 9) o

K2 F SCARA [ B SRR AL S SRR BV T R R 3 B AR R BUR e
Il o A% A7 3l 2 0 ) B A 2 B o BE IR RO AR ELAE A - i T SE B 7R A5 BB (E B R Y €1
F5 T SRS HAL > X EFRUE E R R R R K E PR AL G E o JL o hE

I 5 R AR B ATUAA) i O J 1) T 1) R IR 2 2 SR % o =i B JEl R R il A 3k 4 52

10

~
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FrEEE R e 3R E 1 E bRk R BORZ b > T LEX S RAE BT ~ FiR
B S UL K il B2 S 5 T AN AR PG 77 B X Bt HOAR HE ~ 55K 544 R (Mattelart,
2002,27 Ex) © X PP E B E OB E BRI IR MUA R TR T ER S 5 2%
% Ja FE 5 B A R RE > DT DR P HCFE B0 A1) 250 7 kAL 2 Thusssu, 2000, p. 61) »
R T LURHR T O O i AT R 5 B S A 45 4530 (Salinas & Paldan, 1979, pp
90-91) © 3X— St AL LALEFAT TR fpe 52 [ 7E b 20 )\ AR ARHG 22 S A 52 o Jom) - B
I F A 52 AR A4 AT B T B0 32 I M S BOIG R2 Wi H BR SCAEFI AR (Gregory, 2008) © 46352
& WUR R A A AT SO T BUR TEAS B A A2 T i 2 512 BE DU B TE L T
REAT B Bn R B A T R pouH (5 B A BIride AT B 4N A2 B2 (Gandy, 1991) © 180038 [ B 4152
B ARSI R IR AR F B BT B AREE - B RE BITE % ]I [ 2 55 1Y) E Rl
B HAB B H ANV R A A s R 5 SN A - B R H IR B Rtk &
HE LRI 5] 5223 ARERLE ™ (Gullion, 1975, 518 Tuch, 1990, p. 8) o 3X T4 Ht 1) H A AE T
A SEA AT S E B IEBOMAT A (Bl > B EFAN AR ~ REHSFAN) 5 HR
b2 v AR 45 SN 52 AR BEAT AT PSR H W L3 o BT X ST S AU I H AR 2K
H ] B BUR A 32 4747 (Gullion, 1975, 5| B Tuch, 1990, p. 8) °

PRI > A SRAh 5] IR AR 2 I I 22 it 2 B AL A B RN — P S - e
e LIz 238 i A b B 3 SCESE AR EUE, - MU R TE EiRZE 70 AEARF
80 4EAX > LA A [ B R U P B B 20 0 2 BRI SCA b [ T SCRHE
J”TH”(P. M. Taylor, 2009, p. 12) » ifif HH7 A7 W H R HIR R EOF o At > AILAAR
EE R TAEBEL EAT S P S B E R A EIEHER - 2RI R 2 5

T PTG A E B BRI R (Thussu, 2000, p. 55)

11
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BL3 R BIIER " 1 A SE SR R IR R R

SRR 90 4RAR A0S 20T | P SCRIHR 1 1 SRR AR T s )
BB PR R R FEL B (55 » 4% [ B 1 R I 56 7o 97 S5 7 ) — B 35 4 X
AR EL AR AP IR R 2S o RETFABTT S > ¥4 BUR TR 5 06 “F . AR L 40 7 B 5 A
FoFRs > T FLIE 2 B B S8 TR R 2 R P4 (Nye, 1990, p. 158) % —4F
TSk T B 1 e P B e 6 T F3 B R 5 52 0 UL o S T & A
ZERACRIZARALHIT BT RO FR 50 FBORD) RE A% BN M - YR MR 5 R P 35
At AR 5 52 D L BRAEN 7” (Nye, 2008, p. 100) » Be& 2 » ER IR » —ME%K
FEEBREE A LB RSB A 2 AR B 55 CLRM A — P RO B2 - &
ST 6 2L P S ) S B A e [ RS 00 ) » TRi  J— A RS
RSN ARG ~ HHE ~ BoaE A KR A% 0% e E bR A L
PR — R E] 7 30 [ I PR B I Bk 2 P 3L 5 A VAL I
5o KA R > AL TR B S R (46 TR BB T
IR M 0 7 1 4 T 85 6 U L AT W 31 R S R RIAL S > el
PR AT 73 > A T RBOM A PE R R B B TR > 76 R bR &
MBS B EBR ~ AR S > T EE BRSE G AT e MR M00E] ) > LA E e
i 9 B PR o B B 2 SRR o

ZEVK IR % BOAIE 3 2 TR % 1 R A 2 RIS A HE
— E B A B TEAE © 5 57 WL T R LR A 22 0 7 23 3640 5 STk e e
I i LA S [ B e B > — ok A JE IR AT 1 R AT 2 A

HARBER L1 (Gilboa, 1998, p. 59) o X FHEAAHLA MK T —Fh o RE ML

12

~
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K AMB ARSI R P LR A > X — AT DL R BE A AR 4 5 72 o
PR AN ENVE o I AE SR BT A4 HL BT B 5 A A ER 3 (Botan & Taylor, 2004;
Huang, 2021; M. Taylor & Kent, 2014) - H5L |- » XF 2 5L R EAR NS NTEH
DX A= 3 v A2 W R RN B AR o B ER AT R R O R AT 3R R A A
J1”(Cardon & Granjon, 2013, 16 B) » it - JEERAT A& S 5 A S 21736 & W)

B E MR — EBUN S B skt 232/ A 3 (Huang & Hardy, 2019) » M 7E HZEL

JRF BT 5 S R SRR B L R b 78 HARAE S —Fp b & B Ry A -

XFprL e R AR B T —Fhe ATk B ATHC > i 9F 38 Hl0 B 52 3 d A2 (van Ham,

2010, p. 8)  MEXFERZHAFEF > RAREH BRI A —F NFRXHEERX > BRI HH

FETE TR AR oA R B TG R B — R LS XUT #R AT LR S R R AR 0 DORAFHER -

— XTI S AR RS B [ PR FE T e th B4 5K B (Bessieres & Huang, 2021; Servaes,
1996; Servaes & Malikhao, 2005) > H T ifi_EAt2 25 Fr R B A IR HAF & 32 AN H
HIES) > DL RARSEAEAT B R HE AL © Kt > XFF Fitzpatrick (2007) 15 > 3X
PR AR A B T — P AR A 38R RATEIAYHREE - IR I Sr—Fh e T AR 32
R ARG ARRKR” (p. 205) o oAb - i T2 SORAE At i X 4 LAY 52 e i
2 5F LR LIER - ZWERLRAMNMZHEXAEERE LT ~ TR - AR
WAEHAE TR ~ SRIMEFIOARERE AR B SHAN o » K25 - BTN IRM B9t IR
PREAIA > RAEROR ~ AR S R 58 BE AL R s e i
RIS IR A 35452473 B Bl L(van Ham, 2010, p.9) e

FESEBA o WS AT AR 23 3656 R (Fitzpatrick, 2007; Zaharna, 2014) 715 1% 7%

(Hallahan et al., 2007)HEZE P H 25 2 JEAPAZ SE I o A SEHR 58t AIREAA B 1) £ R A6 5000 1)
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PL“R AR BB ~ “HL RIS I R T 23 3k R BRE o R AEAL A LA I
R A IH SR ZRTAEAT Bl AU 37 E 5 A DA 58 T8 S s A4 R [ B i3 i L g it
BN O E RS 1 2 6l E > BRTEN S NZ AN BRIEER - DL R A L4}
ZATENE 5 BARSE AL — PR R~ B~ B AL iAE 5 R (Cull, 2019)
HABAE (BIANTEE ~ B~ ek~ I F55F) B9 RALA U5 T U IR
VERUEBITE - AR b 1 A R 20 SO0 U A 2T [ B 980 2 Hh BT TR ) ) ) 25 A 12 47 435 4

(Castells, 2010) o FAZPAAAL VR TN ~ FERVEFIZ5 ST T H U R 1438

)

B > T ELI o B R e e R o 15 15 9 AR AP RRAE T30 ~ X ~ FRSebE 22 1
BRAE T AT AE - LR Zaharna (2014) A HTAUTISRE » SEHEMEAI 38 Tk TR 24 T LR S it
AT T BT o — 7 A BEPRRO s T 410 L3R B2 ]
KR UERWT—ABHETE > RVEAGA ~ Q850N « ALURAL 2 AT 920
S5~ HE LRI TR o 1A BRI J7(Sundar & Kim, 2005, p.
15) 5 BT Fk A 0 G0 A S R B A H S 2 o ) R K ~ BOATIL
LB RN~ VBT « DU S RIGE RS (L i 56 RS R 24 3651
SEHYHEAE S (Zhong & Lu, 2013, p. 543) = Ui - ERZS BRI > ZAJEFSR KK
Iy — B FE B P 4 1 T > BL05  BAN S B R TR ML — AT i 7 R
(T A2 5 2 AR E— . (someone like their audiences) “—HEf) T 138 e
BEH > Y—HPRLRBARNTR 25— BRI B IS S 2RI S
15 3 SR (Cull, 2011, p. 3) -

e > B A IR P R B e MR I B 5 T 21 ik

SIS A A R B P i L B ) (Pahlavi, 2013, p. 555) o MG [a] 3 H 1
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fARE > ALBR T AR T A AL s B L T B AR >
A WAL BT T VAR g R fdiii BE AL o 45 A4 5647 3l (Huang & Wang, 2019, p. 2986) °
— i BRI E R BB B A A 2 e 2 I LUME S M T~ BRE ~ KIE - B1E

TG RN B 56 R A XA 2 BEABUR I BTRR (Huang, 2019, p. 44) -

AN ZIFEARRK : —FhAIA S H L L L2 ?

2% J SCEE AR IR B AR I £ BE AT T A A e R b 72 o AR — 1 1H7%
R LR » ASAIE YRS RN IZ 248 o AR — I 2017 4ELLRT R £ A3k
A 38 SESCSCIR AT ZE 2T > BT 96% I A H A SR TR IR S (n=1800) K ET
“9 - 11”P)J5(Sevin et al., 2019, p. 4820) > H &1 SCHRES A2 A L4032 JA] 42 30 N Bn-2H 2R
-BRF R R A

LR 2 IR B R R~ L B 1 S 28 356 R 238 JF B b B I S &
EHLA ST N SLAN SR AT R BT AT R BRI 598178 (B I Cowan & Arsenault, 2008;
Huang & Hardy, 2019; Huang & Wang, 2020; Zaharna, 2018) o .44 > g1 F4t58 45 1 k1l
[ Je > B A IS AR R A4tk - FENWE R AR LR (S A Grunig
& Grunig, 2006; Hallahan, 2015) % % f%3% (5 J0 Castells, 2010, 2011; Zaharna, 2007)%: 3
WAL A IR A A AL SR SE > LUE I A FRAR A AL S 1 Rl 3 55 BARSZ AR (i
BRZR) Z AT — RBVH R N RS EAE ~ HEIEREA LBOR R Ah 52 {8
Woo ROMMABHEAMAEHEZSEEMES Kk > F AT 32 SO0 A A 44328 1
A% ~ 2 5% - RAMGLE) ~ T AT 20 B R BAIAR RN X —FAR

AT SR A o
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S b o RIS L AT SN — Bl R SUER L4173 - MUK AR T4
HWEEX AT IG5 078 Z R IR R 32 ~ B ~ AR > &
Ko B A AR TAE R A R ~ AT AR R 4B RN BRB 2 A 3651 5247 3
i f DA S 2 T SE IR B B AR Z RS BERYFE AL o X — R T A IS Z A LU AR
FE o WA BT R8N Br R i B2 rp ORI I A RO 3K > AR R g 24 244
BEAT 03RRI B AR S A ~ (@ FLERLTE > B2l i 18 A0 S B K
G 1 & LBl ok B 1 RE UG FE S 5 [ s 3155 R BOARKY & AR 3 R PR

R EFE

2% 3Lk

Albishri, O., Tarasevich, S., Proverbs, P., Kiousis, S. K., & Alahmari, A. (2019). Mediated
public diplomacy in the digital age: Exploring the Saudi and the U.S. governments’
agenda-building during Trump’s visit to the Middle East. Public Relations Review,
45(4), 101820. https://doi.org/10.1016/j.pubrev.2019.101820

Bessiéres, D., & Huang, Z. A. (2021, Forthcoming). La communication publique et d’intérét
général [Public Communication and Public Interest]. In C. Guillot & S. Benmoyal (Eds.),
Les fondamentaux de la communication [The funcamentals of communication]. Paris,
France: De Boeck.

Blitz, M. (2007). Public diplomacy, propaganda and rhetoric. In J. M. Waller (Ed.), The public
diplomacy reader (pp. 335-336). Washington: IWP Press.

Botan, C. H., & Taylor, M. (2004). Public relations: State of the field. Journal of
Communication, 54(4), 645—661.

Buhmann, A., Ingenhoff, D., White, C., & Kiousis, S. (2019). Charting the Landscape in
Research on Country Image, Reputation, Brand, and Identity. In A. Buhmann, D.
Ingenhoff, C. White, & S. Kiousis (Eds.), Bridging Disciplinary Perspectives on
Country Image, Reputation, Brand, and Identity (pp. 14-24). New York, NY: Routledge.

Cardon, D., & Granjon, F. (2013). Chapitre 3. Luttes globales, médias locaux. Contester, 2e
ed.(1),49-81.

Castells, M. (2010). The rise of the network society (2nd ed., with a new pref). Chichester, West
Sussex ; Malden, MA: Wiley-Blackwell.

Castells, M. (2011). Communication Power (2 edition). Oxford: Oxford University Press.

Cowan, G., & Arsenault, A. (2008). Moving from Monologue to Dialogue to Collaboration:
The Three Layers of Public Diplomacy. The ANNALS of the American Academy of
Political and Social Science, 616(1), 10-30.

16



Preprint version, article published by the Chinese publishing journal “China Media Report”,
vol 2021(2), p.73-83.

https://doi.org/10.1177/0002716207311863

Cull, N. J. (2011). WikiLeaks, public diplomacy 2.0 and the state of digital public diplomacy.
Place Branding and Public Diplomacy, 7(1), 1-8. https://doi.org/10.1057/pb.2011.2

Cull, N. J. (2016, April 18). “Public Diplomacy” Before Gullion: The Evolution of a Phrase.
Retrieved November 23, 2017, from USC Center on Public Diplomacy website:
http://uscpublicdiplomacy.org/blog/public-diplomacy-gullion-evolution-phrase

Cull, N. J. (2019). Public diplomacy: Foundations for global engagement in the digital age.
Cambridge, UK: Polity Press.

Dolea, A. (2015). The need for critical thinking in country promotion. In J. L’Etang (Ed.), The
Routledge handbook of critical public relations (pp. 274-288). Abingdon, Oxon:
Routledge, Taylor & Francis Group.

Dolea, A. (2018). Public diplomacy as co-constructed discourses of engagement. In K. A.
Johnston & M. Taylor (Eds.), The handbook of communication engagement (pp. 331—
346). Medford: Wiley-Blackwell.

Fair, J. E., & Shah, H. (1997). Continuities and discontinuities in communication and
development research since 1958. Journal of International Communication, 4(2), 3-23.
https://doi.org/10.1080/13216597.1997.9751852

Fitzpatrick, K. R. (2007). Advancing the New Public Diplomacy: A Public Relations
Perspective. ~ The  Hague  Journal of  Diplomacy, 2(3), 187-211.
https://doi.org/10.1163/187119007X240497

Frederick, H. (1992). Global Communication and International Relations. Belmont, Calif:
Brooks/Cole.

Gandy, O. (1991). Beyond agenda setting. Agenda Setting: Readings on Media, Public Opinion,
and Policymaking, 263-275.

Gilboa, E. (1998). Media Diplomacy: Conceptual Divergence and Applications. Harvard
International Journal of Press/Politics, 3(3), 56-75.
https://doi.org/10.1177/1081180X98003003005

Gilboa, E. (2008). Searching for a Theory of Public Diplomacy. The ANNALS of the American
Academy of  Political and Social Science, 616(1), 55-77.
https://doi.org/10.1177/0002716207312142

Gregory, B. (2008). Public diplomacy: Sunrise of an academic field. The Annals of the
American Academy of Political and Social Science, 616(1), 274-290.

Grunig, J. E., & Grunig, L. A. (2006). Characteristics of Excellent Communication. In 7he
IABC handbook of organizational communication: A guide to internal communication,
public relations, marketing, and leadership (1st ed, pp. 3—18). San Francisco: Jossey-
Bass.

Hall, P. A. (2015). Cognitive approaches: A French touch? In L. Boussaguet, S. Jacquot, P.
Ravinet, & P. Muller (Eds.), Une French touch dans I’analyse des politiques publiques ?
(pp- 237-262). Paris, France: Presses de Sciences Po.

Hallahan, K. (2015). Organizational goals and communication objectives in strategic
communication. In D. Holtzhausen & A. Zerfass (Eds.), The Routledge handbook of
strategic communication (pp. 244-266). New York, NY: Routledge.

Hallahan, K., Holtzhausen, D., van Ruler, B., Verci¢, D., & Sriramesh, K. (2007). Defining
Strategic Communication. International Journal of Strategic Communication, 1(1), 3—
35. https://doi.org/10.1080/15531180701285244

Holt, R. (1963). A New Approach to Political Communication. In John Boardman Whitton
(Ed.), Propaganda and the Cold War (p. 43). Wash: Public Affairs Press.

Hsab, G., & Agbobli, C. (Eds.). (2011). Communication internationale et la communication
interculturelle: Regards épistémologiques et espaces de pratique. Québec: Presses de
I’Université du Québec.

17



Preprint version, article published by the Chinese publishing journal “China Media Report”,
vol 2021(2), p.73-83.

Huang, Z. A. (2019). Etudier le chinois et féter le Chun Jie a Nairobi: Les Instituts Confucius
au service de la diplomatie publique et du soft power chinois. Communiquer. Revue de
communication sociale et publique, (25), 39-59.
https://doi.org/10.4000/communiquer.4017

Huang, Z. A. (2021). The Confucius Institute and Relationship Management: Uncertainty
Management of Chinese Public Diplomacy in Africa. In P. Surowiec & 1. Manor (Eds.),
Public Diplomacy and the Politics of Uncertainty (pp. 197-223). Cham, Switzerland:
Springer International Publishing. https://doi.org/10.1007/978-3-030-54552-9 8

Huang, Z. A., & Arifon, O. (2018). La diplomatie publique chinoise sur Twitter: La fabrique
d’une  polyphonie = harmonieuse. @~ Hermes, La  Revue, (81), 45-53.
https://doi.org/10.3917/herm.081.0045

Huang, Z. A., & Hardy, M. (2019). #Guanxi @ChineAfrique: La mobilisation des relations
interpersonnelles dans la diplomatie publique chinoise a I’heure de numérique.
MEI Médiation et Information, (48), 75-86.

Huang, Z. A., & Wang, R. (2019). Building a Network to “Tell China Stories Well”: Chinese
Diplomatic Communication Strategies on Twitter. [International Journal of
Communication, 13,2984-3007.

Huang, Z. A., & Wang, R. (2020). ‘Panda engagement’ in China’s digital public diplomacy.
Asian Journal of Communication, 30(2), 118-140.
https://doi.org/10.1080/01292986.2020.1725075

Ingenhoff, D., White, C., Buhmann, A., & Kiousis, S. (Eds.). (2019). Bridging disciplinary
perspectives of country image, reputation, brand, and identity. New York: Routledge,
Taylor & Francis Group.

Keller-Bacher, J., & Zerfass, A. (2019). How Strategic Communication Facilitates the
Internationalization of Firms: A Situational Framework. In F. Frandsen, W. Johansen,
R. Tench, & S. Romenti (Eds.), Big Ideas in Public Relations Research and Practice
(pp- 1-24). Bingley,United Kingdom: Emerald Publishing Limited.
https://doi.org/10.1108/S2398-391420190000004002

Le Petit Parisien. (1918, September 16). L’Allemagne fait lancer par I’Autriche une offre
inacceptable de négociations secretes. Le Petit Parisien.

Legavre, J.-B., & Rieffel, R. (2017). Les 100 mots des sciences de ’information et de la
communication. Que sais-je?, 7-116.

Leonard, M., Stead, C., & Smewing, C. (2002). Public diplomacy.

Lerner, D. (1958). Passing of traditional society: Modernizing the middle east. Place of
publication not identified: Macmillan Pub Co.

Mattelart, T. (2002). Le Tiers Monde a [’épreuve des médias audiovisuels transnationaux: 40
ans de controverses théoriques. De Boeck Supérieur. Retrieved from https://www-
cairn-info-s.fennec.u-pem.fr/mondialisation-des-medias-contre-la-censure--
9782804140618-page-17.htm

Mowlana, H. (1997). Global Information and World Communication: New Frontiers in
International Relations. SAGE.

Muller, P. (2014). Référentiel. Références, 4e éd., 555-562.

Nye, J. S. (1990). Soft Power. Foreign Policy, (80), 153—-171.

Nye, J. S. (2008). Public diplomacy and soft power. The Annals of the American Academy of
Political and Social Science, 616(1), 94—109.

Pahlavi, P. (2013). La diplomatie publique. In T. Balzacq & F. Ramel (Eds.), Traité de relations
internationales (pp. 553—606). Paris: Presses de la Fondation nationale des sciences
politiques.

Pamment, J. (2015). Media Influence, Ontological Transformation, and Social Change:
Conceptual Overlaps Between Development Communication and Public Diplomacy.

18



Preprint version, article published by the Chinese publishing journal “China Media Report”,
vol 2021(2), p.73-83.

Communication Theory, 25(2), 188-207. https://doi.org/10.1111/comt.12064

Paul, C. (2011). Strategic communication: Origins, concepts, and current debates. Santa
Barbara, CA: Praeger.

Rawnsley, G. D. (1996). Radio Diplomacy and Propaganda. In G. D. Rawnsley (Ed.), Radio
Diplomacy and Propaganda: The BBC and VOA in International Politics, 1956—64 (pp.
6—17). London: Palgrave Macmillan UK. https://doi.org/10.1007/978-1-349-24499-7 2

Ricaud, R. (2012). La public diplomacy des Etats-Unis: Théories, pratiques, effets (1948-2008)
(Thesis, Paris 10). Paris 10. Retrieved from http://www.theses.fr/2012PA100143

Salinas, R., & Paldén, L. (1979). Culture in the Process of Dépendent Development: Theoretical
Perspectives. In Kaarle. Nordenstreng & H. Schiller (Eds.), National Sovereignty and
International Communication (p. 304). Norwood: Ablex Publishing Corporation.

Schiller, H. (1975). Communication and culture domination. International Journal of Politics,
5(4), 1-127. JSTOR. Retrieved from JSTOR.

Schramm, W. (1965). Communication development and the development process. In L. W. Pye
(Ed.), Communications and Political Development. (SPD-1) (pp. 30-57). New Jersey:
Princeton Legacy Library.

Scott-Smith, G. (2009). Exchange programs and public diplomacy. In N. Snow & P. M. Taylor
(Eds.), Routledge handbook of public diplomacy (pp. 50-56). New York: Routledge.

Seib, P. (2009). Public Diplomacy and Journalism: Parallels, Ethical Issues, and Practical
Concerns. American Behavioral Scientist, 52(5), 772-786.
https://doi.org/10.1177/0002764208326522

Servaes, J. (1996). Communication for development in a global perspective: The role of
governmental and non-governmental agencies. Communications, 21(4), 407-418.

Servaes, J., & Malikhao, P. (2005). Participatory communication: The new paradigm. Media &
Global Change. Rethinking Communication for Development, 91-103.

Sevin, E., Metzgar, E. T., & Hayden, C. (2019). The Scholarship of Public Diplomacy: Analysis
of a Growing Field. 13(International Journal of Communication), 4814—4837.

Sheafer, T., & Gabay, I. (2009). Mediated Public Diplomacy: A Strategic Contest over
International Agenda Building and Frame Building. Political Communication, 26(4),
447-467. https://doi.org/10.1080/10584600903297240

Signitzer, B. H., & Coombs, T. (1992). Public relations and public diplomacy: Conceptual
covergences. Public Relations Review, 18(2), 137-147. https://doi.org/10.1016/0363-
8111(92)90005-J

Smets, P.-F., & Spaak, P.-H. (1980). La Pensée européenne et atlantique de Paul-Henri Spaak
[Texte imprime]: 1942-1972. Bruxelles, Belgique: Goermaere.

Sundar, S. S., & Kim, J. (2005). Interactivity and Persuasion: Influencing Attitudes with
Information and Involvement. Journal of Interactive Advertising, 5(2), 5-18.
https://doi.org/10.1080/15252019.2005.10722097

Taylor, M., & Kent, M. L. (2014). Dialogic Engagement: Clarifying Foundational Concepts.
Journal of Public Relations Research, 26(5), 384-398.
https://doi.org/10.1080/1062726X.2014.956106

Taylor, P. M. (2003). Munitions of the mind: A history of propaganda from the ancient world
to the present era (3rd ed). Manchester ; New York : New York: Manchester University
Press ; Distributed exclusively in the USA by Palgrave.

Taylor, P. M. (2009). Public Diplomacy and Strategic Communication. In N. Snow, P. M.
Taylor, & Annenberg School of Communications (University of Southern California)
(Eds.), Routledge handbook of public diplomacy (pp. 12-16). New York, NY:
Routledge.

Thussu, D. K. (2000). International communication: Continuity and change. London : New
York: Arnold; Co-published in the United States of America by Oxford University

19



Preprint version, article published by the Chinese publishing journal “China Media Report”,
vol 2021(2), p.73-83.

Press.

Tuch, H. N. (1990). Communicating with the world: U.S. public diplomacy overseas. New Y ork:
St. Martin’s Press.

van Ham, P. (2010). Social power in international politics. New York: Routledge.

Waller, J. M. (2007). The Public Diplomacy Reader. Washington: Lulu.com.

Wang, J. (2006). Public diplomacy and global business. Journal of Business Strategy, 27(3),
41-49. https://doi.org/10.1108/02756660610663826

Welch, D. (1999). Powers of Persuasion. History Today, 49(8), 24-26.

Whitton, J.B. (1963). Propaganda and the Cold War. Wash: Public Affairs Press.

Wu, D., & Wang, J. J. (2018). Country Image in Public Diplomacy: From Messages to
Relationships. In D. Ingenhoff, C. White, A. Buhmann, & S. Kiousis (Eds.), Bridging
Disciplinary Perspectives of Country Image Reputation, Brand, and Identity (pp. 244—
262). New York: Routledge.

Zaharna. (2007). The Soft Power Differential: Network Communication and Mass
Communication in Public Diplomacy. The Hague Journal of Diplomacy, 2(3), 213-228.
https://doi.org/10.1163/187119007X240505

Zaharna, R. S. (2010). Battles to Bridges. London: Palgrave Macmillan UK.

Zaharna, R. S. (2014). Network purpose, network design: Dimensions of network and
collaborative public diplomacy. In R. S. Zaharna, A. Arsenault, & A. Fisher (Eds.),
Relational, networked and collaborative approaches to public Diplomacy, The
connective mindshift (pp. 211-248). New York: Routledge.

Zaharna, R. S. (2018). Global Engagement: Culture and Communication Insights From Public
Diplomacy. In K. A. Johnston & M. Taylor (Eds.), The Handbook of Communication
Engagement (1st edition, pp. 313-330). Medford, OR: Wiley-Blackwell.

Zhong, X., & Lu, J. (2013). Public diplomacy meets social media: A study of the U.S.
Embassy’s blogs and micro-blogs. Public Relations Review, 39(5), 542-548.
https://doi.org/10.1016/j.pubrev.2013.07.002

20



