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Tourism is an industry that benefits from highly optimistic forecasts for the future, his reputation became increasingly larger, so global, regional, and local levels.

Another aspect that should be emphasized is that tourism, as a phenomenon, and that activity is very unique in that dependency by which manifests the environment, social and cultural environment of values. Due to these reasons it can say that tourism has an undeniable interest to ensure their sustainability. In other words, tourism products offered must be carefully designed so as to not damage the environment and good development of tourism activities.

II. THE INFLUENCE OF TOURISM ON SUSTAINABLE TOURISM PRODUCTS

Sustainable tourism entails all forms of tourism development, management and marketing of tourism that respects the integrity of the natural, social and economic environment to ensure the exploitation of natural and cultural resources for future generations.

Developing competitive tourism products lead to the creation of new jobs, both directly -in the sphere of production and distribution of travel -and indirectly through the multiplier effect on related branches.

Launch tourism products will lead to special effects to be achieved on the links between hosts and tourists how to appreciate the relationship between values and standard of living of the participants in the act of travel, communication, exchange of ideas etc. The localities which runs tourism product thus created will become spaces where they will assemble all the local sustainable development. Another effect would be the emergence of concern with improving infrastructure, building a spiritual life of the localities concerned.

Undoubtedly, complex tourism product exerts an influence on the overall economic development of localities considered. It will achieve such strategic objectives that consider ensuring and protecting human factor, technical features and heritage conservation grouped into three strands as follows: The investigation carried out revealed that of those surveyed, 32% indicated holidays, as the primary reason for visiting Romania, 37% business, 23% say they visit friends and relatives, while 8% indicated another reason. But note that tourists visiting Romania amounting to holiday with those who visit her to visit friends and relatives resulting 57% of those interviewed, which means that they might be willing to mountain hiking with great sightseeing attraction. Following this research can achieve a profile of foreign tourists in Romania, or a picture of his preferences from which one can achieve a tourism product that corresponds to the wishes expressed by tourists interviewed.

V. CONCLUSIONS

Following this research can draw some interesting conclusions, meant to attract atentiaa on the competitiveness of Romanian tourism space based on supply and demand. The 

Rezumat:

  În cadrul conceptului de dezvoltare durabilă, turismul trebuie să joace un rol un rol-cheie, deoarece are o contribuție semnificativă la redresarea economică a România. Creșterea produsului turistic la nivelul prezentat de standardele și preferințele turiștilor străini presupune să se înceapă și să se promoveze acțiuni care includ, pe de o parte, educația și crearea unei mentalități adecvate pentru tipul actual de dezvoltare, iar pe de altă parte sa cada accenult pe dezvoltarea durabilă în zonele turistice. Pornind de la aceste aspecte, această lucrare își propune să stabilească modul în care să proiecteze produse turistice, în scopul de a respecta principiile de durabilitate. Cuvinte cheie: turism de cercetare, dezvoltare, competitivitate, destinaţie Within the concept of sustainable development, tourism has a key role to play since it has a significant contribution to the economic recovery of Romania. Raising the tourism product to the level of outlined by the standards and preferences of foreign tourists supposes to start and to promote actions that include, on the one hand, education and creation of an appropriate mentality for the current type of development, and on the other hand, focusing on sustainable development in tourist receiving areas. Departing from these aspects, this paper aims to establish how to design tourism products in order to respect the sustainability principles. INTRODUCTION
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 23 Figure 2-Visited areas in Romania

  quality and competitiveness of tourism products contribute to developing and maintaining sustainable tourism. In other words, a well-developed tourism product based on research, can influence the development of disadvantaged areas: attracting a flow of foreign tourists in the area; upgrading and expanding infrastructures: accommodation, food, transport so as not to affect the existing natural environment; creating new jobs and developing local human employees; preserving continuity of traditions and spiritual values in the area.Romanian Sustainable Tourism Development must follow directions well defined, true keys to promote tourism products as follows: information and awareness of travel agencies and tour operators on the importance of creating competitive tourism products to determine the achievement of sustainable tourism in the area ; State involvement by providing facilities such travel agencies that promote Romanian tourism products in areas economically disadvantaged; employed by tour operators and travel agencies specialized personnel who have higher education in the field.REFERENCES:1. Commission of the European Communities, (2008), Basic Orientations for the sustainability of European tourism, Communication from the Commission, Brussels; 2. Commission of the European Communities, (2009), A Renewed EU Tourism Policy: Towards a Stronger Partnership for European Tourism, Communication from the Commission, Brussels; 3. Holden, A. (2010), Environment and Tourism, Routledge, London; 4. Ispas, A. (2009), The image of Romania as a tourist destination iin the journal Economic Talks, No. 4 5. Stănciulescu, G. (2009), Sustainable Tourism Management in urban centers, Economics Publishing 5. Verheugen, G., (2008), A Renewed EU Tourism Policy: Towards a Stronger Partnership for European Tourism, Malta;