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Culture(s) and Creativity in Public Relations

Cultural mediation: creatively resonating with target audiences
Need to work with existing cultural frames of reference

Challenge to remain creative: motor for cultural change
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Creative Provocation in Public Relations

ldeological and epistemological basis of the culture concept in
public relations

Playing with/on cultural stereotypes of nationality, gender, race, etc.
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Cultural Appropriation and Public Relations

Cultural appropriation: allegedly illegitimate use, by non-members of
a minority or underprivileged social group, of the cultural codes or
traditions associated with this group, notably for commercial profit.
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Cultural Appropriation and Public Relations
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i hope TopShop chokes for their culture
appropriation, it's not a monachrome print, it's
a keffiyeh wl a history of hardship and
bloodshed
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WHALE, wif did you think was going to
happen when you used the keffiyeh and
turned it into some shabby all romper?

#BoycottTopshop

Beyond the Cultural Turn

Alex Frame & @yvind lhlen EUPRERA Annual Congress, London, 12-14 October 2017



Cultural Appropriation and Public Relations
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Cultural Appropriation and Public Relations

Atiyva Hasan, MD
imAlyaHasan0s
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So upsel by @coldplay using my culture as a prop for their
music video. India 1sn't just street Kids and xolic swomen
#Hymnkor [heYWeekend
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Cultural Appropriation and Public Relations
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Representations of Cultures

Creativity vs. borrowing vs. cultural appropriation?

Perceived power inequality

Essentialising vision of cultures

‘Liquid interculturality rejects the quasi systematic equation
between [...] internal and external descriptions of ‘cultures’ and
their ' members’ as truth-condjtional evidence or arguments.”

Dervin, F. (2011). A plea for change in research on intercultural
discourses. Journal of Multicultural Discourses, 6(1), p.41.
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Representations of Cultures

“While culture may not be real in the solid, essentialist sense,
it is real in the way in which it is used and as an excuse, and
very often real in the minds of those who use it”

Holliday, A. (2015). Afterword. In F. Dervin & R. Machart
(Eds.), Cultural Essentialism in Intercultural Relations (pp.
198-202). London: Palgrave Macmillan, p.199.
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Consequences for Public Relations Practice
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Need to develop awareness of clients’ “cultural self-identity”

Politically correct = culturally neutral
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Conclusion

Just as creativity drives evolutions in cultural representations,
cultural representations both limit and inspire the creative process.

Cultural traits as manifestations of opposing identities.

Can creativity in public relations help to bridge the social divides?
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