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Mandarins and Dragons : the paradoxical co-construction of French myths in France about China Bertrand Cabedoche 1 If you were to consult travel agency brochures, even some academic works, you would have the impression that there was a trend today France, at least for an elite, 'to have Chinese objects, see Chinese films, listen to Chinese radio and television, go travelling in China, learn Chinese and say hello in Chinese'. [2] This fleeting familiarity has been elevated to the rank of a superior associated with the search for wisdom ('mandarin wisdom' of course), and sets off the construction of myths, fed by a sense of being initiated to mystery. The feeling of a mutual respect, imposed by the conviction of a shared rich cultural heritage also feeds an opportunistic approach to China as a new world economic power, the beginning of a knowledge sometimes considered as real symbolic capital.

But there are two sides to this picture. The phantasm of the Chinese dragon, trampling underfoot the universal humanist values (of which the French Republic sees itself as the flag-bearer), and recently threatening jobs in France, also awakens many negative stereotypes, in a France recognized as world champion in the consumption of antidepressants and obsessed with the idea of decline.

To understand this paradox, we must distinguish our theoretical position from a radically positivist conception. A mediated information discourse is mostly the product of extensive negotiations, which result from co-constructions between multiple social actors, including the instance of enunciation itself as a lieu de production (productive location) within which reciprocal struggles for influence take place from socio-economic, financial, technical and editorial perspectives. Now, taking into account the instance of destination -lieu d'interprétation (interpretative location) -too explains the construction of myths in terms of anticipated knowledge -with effets d'authenticité (authenticating effects) in writing -and in terms of anticipated desires -with effets de captation (capture effects) -and then the feed-back -effets produits (effective effects) this writing provokes. Ultimately, the co-construction must be analyzed in relation to the specific public sphere -lieu de construction (constructive location) -in which this journalistic discourses is constructed. This determines the situational and enunciative news writing, in relation to its socio-cultural context where dominant representations are already circulating, setting the agenda and, to some extent, setting the tone -effets possibles (allowed effects). [3] So, from the early descriptions produced by the tourism industry in France onwards, the image of China has oscillated between a reassuringly exotic orientalism and a dazzling, and at times frightening, embodiment of the modern world. [4]

A benevolent and dominant sinité, [5] towards immutable and exemplary cultures of China

The representations of China by French tour operators differ from the usual representation of stereotypes by systematically associating past and present, history and modernity, while for other countries, the discourse of the tourist industry tends to lock History into a 'folklore-museum-past', to be preserved.

The French tour speeches as an ideal postcard

As a radical and timeless representation of Otherness, the historical reification of a mythical China seems particularly timely in a French tourist industry's discourse, sometimes being re-written in media reports without real relation to the country's evolution. For example, one particular gesture of everyday life is systematically linked to some millennial and secret tradition, discouraging any attempt to understand contemporary China, which is presented as an immutable, mysterious, inaccessible country! (French philosopher Michel Foucault already considered that to the French imagination, the Chinese culture is insensible to the events of Time).

[6] On the other hand, another gesture, which can be explained by 'natural' even 'biological skills', immediately gives rise to a knowing interpretation of the specificities of Chinese modernity.

[7] However, a change should be noted in the discourse of the tourist industry, caused by the new perception of the brutality of contemporary economic changes. Until recently, references to contemporary modern China concerned Hong Kong, with just a few allusions to the fast emerging urban modernity in Beijing and Shanghai. The rest evoked an immutable, exotic and non-Cartesian China, as a symbol of an absolute Otherness, promoted by the construction of Orientalism which was necessary to colonization according to Said. [8] Thus, the modern China was analyzed as the happy result of a clever hybridization, a blend of East (past) and West (future). In parallel, in the second half of the twentieth century, China was described as a land of alternative political experimentations, a legacy of Voltaire [9] who admired China's institutions and morality. During the late 60's and early 70's, many in Europe -particularly in France -felt the need of concrete answers to the Western modernity crisis and looked for a new model of society.

China, which had become the focus for third-world ideologues in Europe who had turned to Mao Zedong's revolution after being disappointed by the Soviet Union [10], has now become for travel agencies a land of a natural individual well-being, compared to the anxiogenic evolution of Western development with its solitude, junk food, cultural alienation, human values in collision with economic figures and loss of meaning at work.... [11] 'The grand narrative ' [12] is now disappearing, and again, past and present come together without any respect for chronology. We now have a pell-mell display of memories of China with the most casual anachronism, evoking Mao close to the Forbidden City, throwing the shadow of the Chinese gambler onto the curved roofs of traditional houses, bringing together at the Great Wall or Tiān'ānmén Square opium smokers and (of course) Mandarin healers, representing a way of life in place of a prescription which is incomprehensible to the uninitiated.

The postcard changes with third millennium. Called the Middle Kingdom, postmodern China now evokes evokes 'a world on the move', whose economic acceleration propels travellers directly from past to future, without stopping in the present. The reassuring hypermodernity of the new economy melts into immutable Zen gardens, imposing the oxymoron of a "modernized traditional" framework or an "eternal ephemerality", symbolized by the tenseless grammatical verbs in the Chinese language. The obvious advantages of this Chinese lifestyle even convince the travel agency of the need for an orientalization of the world, spearheaded by China.

Reinforced by the phantasms of the tour operators and the imaginations of writers, 'Sinisité' (Chineseness) is also part of the discursive strategies of the economic organizations, now propelled into a globalized market. Going to China is no longer just the promise of a wonderful and exotic stay. In accordance with the new requirements of the third millennium, going to China represents a deliberate choice to position oneself as an actor in this outpost of contemporary capitalism. Significantly, in 2004, the Chinese Office of Tourism recorded nearly 17 million international tourist arrivals, i.e. a 48.5% increase for just one year, in which the French contingent reached almost 300,000 visitors (a more than 80% increase). [13] Otherwise, contacts with Chinese people living in France are sought after, as was the case during the 17 th century when the arrival of the first Chinese migrants in France was considered an indispensable opportunity for information in the eyes of Montesquieu [14]. However, contact between the French and Chinese communities still remains discreet, hampered by a ambivalent representation of the Chinese diaspora.

An ambivalent representation of Chinese diasporas

The image of Chinese migrants in France, especially from Wenzhouapproximately 200,000 or 70% of PRC migrants, mainly concentrated in Ile-de-France region (15) -appears ambiguous in the French media according to different periods.

The permanent settlement of Chinese in France dates from the beginning of the First World War, when contracted workers formed the first migration stream, socially available to perform every kind of tasks. [16] But only 3,000 of them decided to stay after the War, some of them getting jobs in the automobile industry. At this time they appeared in the mainstream media unsuited to the labour market which sought more skilled workers [17]. In the interwar period, most often at their own initiative, more than 2,000 student-workers came and made up the Chinese presence, quickly supplemented with a new wave of migration from the province of Ziehjiang (mainly Wenzhou and Qingtian). These discreet, self-reliant and quiet street merchants were quickly integrated [18]. After the Second World War, the Chinese diaspora expanded, related to political events in China: the advent of communist power in 1949, the restoration of French/Chinese diplomatic relations in 1964, the opening up of China to globalization in the early 80s… A positive attitude to Chinese people was similarly reported in France, whatever the social and political evolution in China, with the French at times supportive of the experimental utopian nature of the Chinese regime and at other times critical, for example in the case of the humanitarian commitment in favour of boat people, fleeing such regimes [19].

In fact, attitudes were usually defined by French interests. So, although they initially belonged to different socio-professional categories and 'sub-ethnic' groups, these diasporic communities enjoyed a reputation for being strongly linked by a common heritage, easily visible in France: the work ethic. The "Chinese restaurant" (even if the owners and workers came from other Asian areas) became a generic synecdochical reference, overpowering any other kind of Asian cuisine, in the same way that Chinese art stores quickly became associated with red and yellow colours. However, in both restaurant and store symbols, this inflexible chromatic repertoire has an ambiguity, referring on the one hand to life and warmth and on the other hand to perils (yellow or red); on the one hand to Chinese gastronomy of particular significance in France, recently elected to the Unesco world heritage for its own cookery, and on the other hand to 'fast food' [20] cooking with headlines in the media on non-compliance with hygiene regulations, or the hint at mysterious ingredients in dishes in a country where a dog may be considered as a member of the family. [21] The same ambiguity in the mainstream media can be found in the relation Chinese residents in France have to work. On the one hand, the mainstream media tend to recognize a habitus [22], which explains the natural ability of the Chinese diaspora to melt into the landscape of a French society which supports the civic nation pattern, one which places most value on individual merit rather than on membership of a group, unlike ethnic nation or multicultural nation patterns. [23] Economically, the success stories of these diasporas can be considered as moral, with tens of thousands of small and medium businesses operating in France which is a country proud of its own artisans and small firms set up from a small family inheritance, and reliant on the dynamism of their creator, a "self-made man." Precisely, the achievements of these small businesses bring real benefits for the host country both economically and socially.

[24] The 2 nd and 3 rd generations of the Chinese diaspora, often the result of illegal immigration (there are still 50,000 illegal Chinese immigrants on French soil), now symbolize the dream of social mobility, thanks to the French education system which nurtured them [25], compared with the disappointing results of the 3 rd generation North African diaspora in this field. Such a difference helps to reinforce arguments against affirmative action policies which are not only contrary to civic nation practice but which are also under scrutiny even in the United States where the effectiveness of such measures has been questioned. A series of surveys in 2009 showed that in all cases (with or without a quota system, whatever the rank or prestige of the University concerned), students from Asian countries, including the Chinese minority, obtain better success rates than "Afro-American" minorities. [26] The French university education system also still seems to attract young Chinese students, whose fascination with French culture in turn reinforces the positive perception of Chinese people in France, although French influence could be now considered as "minor" for China (at least as far as the French language is concerned), and although the international mobility rate is far below its potential in France (40,000 Chinese students were in France in 2011, against fewer than 5,000 French students in China in 2011).

On the other hand, the image of the Chinese diaspora is marred by the exploitation of migrant workers in France within the Chinese community, first they are the victims of "snakeheads" who bring the illegal immigrants into France (the figure of 20,000 euros per person is sometimes suggested) and then, they are the victims in France of their fellow Chinese who do not respect French labour and housing laws. [27] The French media finally reacted during demonstrations in Belleville in June 2010 and June 2011, thanks to the activism of the Hui Ji Association, for example. Some in the French press are still sensitive to the impact of the pilot project, set up on March 30 th 2012, that the Chinese central government has approved for the District of Wenzhou (the starting point for the oldest Chinese diaspora in France), opening up legal investment from local residents in sea front cities in China, or from local loan corporations. Expectations are high, both from a moral point of view (the welfare of the populations), and from an economic point of view, too (impact of investments in the host country and reciprocity of investments in a Chinese region with an annual growth rate above 10% for the past thirty years and where France, unlike Italy, is just a junior partner). [28] French politicians are beginning to feel more concerned than previously. In the past, the Chinese diaspora looked after its own activities, without really seeming to integrate the French market [29] and not collectively claiming to contest the French integration system, leading some researchers to speak of a 'silent immigration'. [30] The focus began to shift in September 2007 with media coverage of the death of Zhang Liu Chulan, a Chinese illegal woman worker, who jumped out of the window to escape from the French police. More recently, this kind of event related to local Chinese residents seems to receive more coverage in the mainstream media, because of both its ethical and economic resonance. It is indeed in the light of this double tension between universal values and national interests that the mainstream French media now organize their front page and news themes.

Acute tension between the defence of humanistic values and economic constraints

The period when France could still feel courted by China is over. [31] In addition to the changing balance of power between the two countries, these relations are now threatened by political criticism of China and by an increasingly vehement discourse on human and minority Rights by French political leaders.

Relations threatened by French demands for human and minority rights in China

Only a few French observers are able to to combine the promotion of these values with a sensitivity to cultural relativism and the strategic dimension of some of the attacks on China's social control. Most observers denounce Chinese social control in no uncertain terms, with no consideration of the specific socio-historical process or power strategies at work in China.

[32] Without renouncing their own commitment as citizens to political openness in China, a few researchers in the social sciences and humanities say how difficult it is in such a morally heated context to provide and diffuse conceptual and theoretical tools that the public sphere requires in order to facilitate a thorough reading of contemporary societies.

[33] Suspicion of Chinese people in the streets of some neighbourhoods in Paris is growing to reach the levels of that experienced by other groups of immigrants, but accompanied by declarations by members of the government and the media, too. Both the extreme media focus on the event in France (and in China too for the opposite reasons) revealed how the challenges of this new millennium are also communicational ones and mobilize strategic, normative and communicative action as well [36] The brutal reactions of the Chinese authorities came as no real surprise to those who profited from appearing to be surprised -the French media and politicians. Likewise it is unlikely that Chinese communication strategists were really taken aback by the intensity of French criticism in media and government circles, since they were surely aware of the sensitivity of such issues in the country which prides itself on its Declaration of human and citizen rights of 1789 and which has since systematically included this document in all its following constitutions. [37] Retrospectively, some French sinologists have 32 Wieviorka, Rapport à la ministre de l'Enseignement supérieur et de la Recherche , 8. 33 Rouleau Berger, La nouvelle sociologie chinoise. Lun, Merle (eds.) 'La Chine en transition, regards sociologiques'. Rocca, Jean-Louis. La société chinoise vue par ses sociologues. 34 Wieviorka, Rapport à la ministre de l'Enseignement supérieur et de la Recherche , 7-8. 35 A painful and humiliating walking test. 36 To use Jürgen Habermas words. See Habermas, The Theory of Communicative Action. 37 Works of Chinese philosophers, such as for example Jin Xiping as a professor of Western philosophy and a Director of the Institute of Foreign Philosophy at Beijing University are not so confidentials to leave Chinese decision makers in the dark (see Jin, 'Research on the Social Nature of the Human person'), as it is in the same way in France about China for example with François explained the tension in 2007/2008 from the official French point of view, as the result of a double phenomenon. First, a particularly intense media pressure in this period, as a result of efficient grassroots lobbying from Human Rights activists: hence, treatment of China in the French media in 2008 was particularly 'subjective and aggressive '. [38] Considering the heated discussion in the French public sphere in this period, there would have been a political crisis locally, if the French government had done nothing, according to the famous trio: naming, claiming, blaming, characteristic of a crisis situation. Naming (experience) is to define a situation as an offense; Claiming (reaction) consists in transforming what has been noted into an accusation; Blaming (understanding and responsibility) leads to a process of demands for institutional reforms. [39] In parallel, official French protest has been analyzed as an illustration of French president Sarkozy's clumsy tactical game. Thus, for some experts of Sino-French diplomatic relations, this revealed the lack of maturity of the new administration in France: Sarkozy was elected president in May 2007 and had to give immediate evidence of the sincerity of his election promises. [40] Observers now speak of "a specific presidential style" related to Sarkozy, since confirmed after a full term in office, in which frenzied activity took the place of long-term strategy, forcing the government to change direction on several occasions.

After the clash, diplomatic circles and communications networks acted to continue bilateral relations, in the sense of perfectly understood mutual interests, particularly economic ones, beyond the philosophical and ethical sensitivities on both sides. So, just to try to restore the balance of foreign trade in France, the French political authorities probably should have been responsive to the communications exercises (soft power) recently undertaken by their Chinese counterparts. Thanks to this more diplomatic approach, official Sino-French relations expanded in the last years of Sarkozy's term of office in spite of -or thanks to -the imbalance in bilateral trade and economic relations (French investments are down in China), China remains the most important trading partner in Asia for France. [41] At the same time, French politicians are now more and more inclined to take into account popular reactions to Chinese soft power, particularly because this power, even if relatively minor in France, is increasingly visible. The French media are working to decode the Chinese authorities' involvement in many directions as elements of a strategy to enlarge the cultural influence of China, by diffusing cinema abroad, creating the English language Global Times, opening new offices of CCTV, teaching Mandarin from Confucius Institutes and decreeing Aujourd'hui la Chine, http://chine.aujourdhuilemonde.com/le-traitement-de-la-chine-dans-les-medias-francais-fut-en-2008-particulierement-subjectif-et-aggress (november 3 rd , 2009). 39 Felstiner, Abel, Sarat, 'The Emergence and Transformation of Disputes'. 40 See Vairon, loc. cit. 41 Peng, 'Bilan des relations sino-françaises en 2011'. a year of the language in 2011 (French speaking year in China, which responded to the Chinese speaking Year in France)…

But from this point of view, the aggressive image of the Chinese dragon is still strong in the French collective unconscious, much more than the new symbolic panda. [42] Certainly, cultural markets have given much more space to China since the beginning of the millennium, to such an extent that some authors consider that in France 'Chinese culture is introduced as a product of the consumer society and entertainment. ' [43] Thus, film productions have gradually met with a more positive critical reaction, boosted both by the activism of many Franco-Chinese associations and the generosity of libraries and bookstores giving more and more space to 'products from China'. [44] So, China has become the centre of attention in influential newspapers and magazines, such as Le Point, Le Monde, Le Nouvel Observateur, Le Courier International and being the subject of special issues in Paris Match, for example. [45] But just as CCTV has done no better than the China Daily or the Global Times in trying to take over the place occupied in France at the moment by Al Jazeera [46] so, for some informed observers, Chinese soft power can no longer be efficient without the opening of Chinese social networks, "Over half a billion users [that] make extensive use of social networks like Weibo, [and] give a positive image of the country, completely contrary to Chinese propaganda" [our translation]. [47] Despite President Hua Jintao's denunciation of a "westernisation of China," among the videos to receive most attention have been those of young Chinese clumsily doing karaoke or the remake of Western hits by Back Dorm Boys Chinese musicians from their own room.

As well as being found on multiple consumer products, the made in China label has left its mark on daily life in France. With paradoxical results!

The paradox of the "made in China" label 42 Xie, Trajectoires de Chinois et représentations de la France. 43 Zhang, La Chine vue par des Français, 36. 44 Angremy, Laureillard, Thivolle, and Sanjuan, France-Chine : des livres en français sur la Chine, 10-11. 45 Zhang, La Chine vue par des Français, 33. 46 For example, during "Arab revolutions", the Qatari transnational channel became a western reference (even for president Obama, despite its first image as an anti-US operator), diffusing full twit messages from the streets, as an exclusive source abroad and working with a professional charter directly inspired from BBC World ethics charter, as a credible interlocutor. See our own chapter, Cabedoche, Bertrand. 'About the societal impact of ICTs: a persistent gap between Journalists analysis and researchers conclusions. The example of "Arab revolutions" gaze'. Some products continue to enjoy prestige in France: Chinese calligraphy is now usual in advertising; the "col mao" (Mandarin collar) enjoys positive transgressive status; Kungfu is associated with fitness in sports magazines; shelves of tea boxes, red of course, are renamed garden of retrieved flavours; the Ming period is sanctified with its precious vases… But at the same time, the made in China label seems increasingly to have lost status. Admittedly, Sino-French exchanges grew at the end of President Sarkozy's term of office, but the imbalance still exists, at the level of bilateral trade and commerce. French investment in China has declined and China is only the tenth source of foreign investment in France. [48] This last point can be partly explained by the French tendency towards protectionism which is part of the trade policy of the new President, François Hollande, behind the label made in France. The context is significant. Barely out of the global financial and economic crisis, France is now facing the European debt crisis, which undermines growth and pushes French companies to block the domestic market to competitors, whatever their origin.

"Should we be afraid of China?" the title of a recent conference in France, taken up many times by the media [49] is indicative of new phantasms now triggered by an economically conquering China. On this subject, analysts often point to the negative role of the French mainstream media -more than the US media -, whose pessimistic view of the future is fed by the stigmatization of China.

[50] Indeed, China has become the ideal candidate for the role of villain, left vacant by both Japan (which has got back the role of victim after recent nuclear and natural disasters), and the United States which was long held up as the justification for the French plea for cultural exception. [START_REF] Mattelart | La diversité culturelle : entre histoire et géopolitique' and 'Cultural diversity belongs to us all Communication breeds Democracy[END_REF]. And now, 57% of French people believe that China has become the leading economic power in the world, against 29% for the United States. [START_REF] Meunier | L'éveil du dragon chinois[END_REF] Despite the fact that this adds the very cultural diversity that France usually calls for, China seems to have become too powerful for mainstream French media. [START_REF] Bergougnioux | Faut-il avoir peur de la Chine ?[END_REF] Hence the proliferation of stereotypes in articles, books and essays: industrial threats -all the more menacing because stripped of ethical processes (technological theft, massive counterfeiting, generalized corruption); military risks (territorial claims in the South China Sea and the South East and reinforced modernization of the army); [START_REF] Brunet | [END_REF] authoritarianism of the single-party, massive corruption, increasing social inequalities. [55] If France may still be synonymous in China with romance, elegance and cultural richness, China is more and more synonymous with economic pollution and the exploitation of its workers. [56] On the contrary, the rise of Brazil presents a reassuring image. Existential fears resurface of a China about to buy up Europe with the euro crisis. Recent titles in the French media are significant in this way:

How is China invading Europe? … Why is China so frightening? … When the Chinese buy up France… The Chinese want to take over the world… The return of Yellow Peril. Will the rise of China be the detonator of the next world war? … [START_REF]Comment la Chine envahit l'Europe ?[END_REF] In its turn, sports news contributes to this media trial of an economically greedy and cynical China. French journalists expressed their outrage on learning of the salary (234.000 euros a week) offered by the Shanghai Shenhua football club to Nicolas Anelka, one of the France's most criticized members of the South African World Cup 2010 team. A few months later, the same journalists presented the player as a French victim, when the club owner threatened not to pay his players if he himself did not get a 70% share of the club [START_REF]Anelka menace (déjà) de quitter Shanghai[END_REF]. In parallel, the football player refused to play if he was not selected as head coach after having sought -and obtained -the departure of his predecessor Jean Tigana [59].

This gradual increase of distrust in the French public sphere explains now the Olympic flame episode in 2008. This was also the year when the first Chinese investment appeared in France at the same time as the Lehman Brothers' bankruptcy and the explosion of the financial crisis in the United States. Since then, the collective fear has not only changed its object (China after U.S.), it has also changed its nature, with the threat of economic downgrading, rather than cultural alienation. The major question now is how to maintain social standards, with restructuring and pressure on employees, redundancy plans, lack of personal recognition and a wave of work-related suicides. [60] In addition, there is the fear that the country no longer seems able to fall back on its traditional assets, on the luxury market for example [START_REF] Thiénot | La Chine peut-elle mettre en faillite le vignoble français ?[END_REF] (with take-over bids, boycotts, industrial piracy patent and copyright theft…). Even the traditional place of France or the French language in the world seems to be under threat.

It is precisely the issue of the Chinese presence in Africa that the French media has recently highlighted, even if a majority of French citizens welcome the disappearance of the rather high-handed approach to African affairs known as Françafrique [START_REF]dépendances, France had managed to maintain its sphere of its influence zone in Africa, despite[END_REF] officially brought to an end in 1981 by President Mitterrand.

[63] Certainly, the loss of French influence must be explained first by reduced budgets for Africa, with a significant reduction in the number of technical assistants along with the number of French residents on the continent over the past fifteen years. Meanwhile, many French investors have withdrawn from a continent that seemed largely doomed to instability, crisis and poverty to the extent that sub-Saharan Africa now accounts for only 3% of French foreign trade. [START_REF] Ahmad | Intelligence économique. Accords sino-africains. 65 Pinault, 'Les chiffres de l'investissement direct chinois en Afrique'. 66 Gomes[END_REF] However, even if it is not easy to get precise statistics, [65] the presence of China in Africa since 2007 is considered alarming. [66] First, because its growth has increased at an extraordinary rate. French observers point out that trade on the African continent has increased twentyfold since 1997, putting the country in second position, just after the U.S., but already ahead of France and this, through unfair competition. The French press agency AFP reproduces the grievances of French entrepreneurs, facing Chinese competition they consider as fierce, capable of providing 'complete packages' during bidding, with 30 to 50% lower prices, with the use of immigrant labor in China; the practice of dumping, contrary to competition laws; the accounting opacity of Chinese public companies. [67] So, in the space of a few years, China has acquired the image of predator in France, [START_REF] Lafargue | La rivalité entre la Chine et l'Inde en Afrique australe[END_REF] not only related to methods accompanying this Chinese expansion in Africa, but also related to its local consequences (exacerbation of local conflicts surrounding the search for new raw materials; strengthening of local dictatorships and encouragement of corruption, created by their mere presence; massive deforestation...); in relation to the dumping of imported goods, exempt from customs duties [START_REF] Paul | Il ne faut pas que la Chine commette en Afrique les erreurs passées de la France et des Etats-Unis[END_REF] and additionally defective goods (low reliability or toxicity, counterfeit) accompanying this penetration. So, it can be said that an increasing part of the African population has developed an animosity against a too brutal Chinese presence. [70] However, more nuanced views should be highlighted, even if they are the expression of a minority. [71] The image of the Chinese plundering African riches is sometimes weakened when one is reminded that it is the Europeans who are the number one buyers of African oil. Chinese investments in Africa are still low, compared to American and European investments. Otherwise, if some African chiefs such as Thabo Mbeki are very critical, others admit they are less dependent than is usually believed, and profit from the competition between India and China… [START_REF] Lafargue | La rivalité entre la Chine et l'Inde en Afrique australe'. 73 Schaumasse, 'France et Chine sur le continent africain : de l'inévitable rivalité à la nécessaire coopération ?' 74 Brunet[END_REF] Finally, it is not so rare to read some positive reports in favour of a tripartite China /France/Africa partnership. [73] Moreover, China is listened to when it claims to be powerless against the global downturn. But China's growth is largely analyzed in France as unfair competition, 'unacceptable ' [74], since the Asian nation decided that it was exempt from all customs duties on its exports, through its membership of the WTO in 2001. So, the country benefits from both a very low hourly wage rate, maintained by intense and permanent wage controls; and an undervalued currency, maintained through exchange controls and severe restrictions on daily sales of the yuan by the Central Bank. The subject became particularly acute in the last quarter of 2012, when the French media took up the criticism jointly addressed by Presidents Obama and Hollande, the latter having expressly mentioned in the French press during his presidential campaign that the time had very nearly come for him to name the opponent: 'I did it for finance, I will do it for China'. [75] But since, as was the case after the first few outbursts of President Sarkozy, the tone seems to be more subdued now that Hollande is in power [START_REF] Pierre | François Hollande et la Chine : de la menace au pragmatisme[END_REF], with the media relaying the call for the development of trade [START_REF]Hollande dénonce la concurrence déloyale de la Chine[END_REF]. The objective is clear and assumed: to accelerate the moment of growth in the economy, which will hopefully convince the Chinese leaders of the potentialities in Europe (it is at this level that France can realistically expect to have influence). Thereby, French leaders hope to redefine a new relationship with China, based on a 'fair deal ' [78], in the euphemistic words of the French Socialist Party now governing France since May 2012. To help them, a media discourse of rehabilitation has begun, looking at China from a dynamic perspective [79]. First, recalling the induced effects of its extraordinary economic growth; the emergence of a middle class; the beginnings of the rule of law; the appearance of a village democracy. Secondly, describing the immediate challenges for China: the aging of the Chinese population, male/female relationships, the balance between urban and rural populations… Other observers note that, if negotiations are sometimes difficult between the two countries concerned with their own interests and defence of their own values, it is in the interests of China and France (through Europe) to work in a coordinated manner. Specialists of the French public sphere, consider it unlikely to see China one day profiting from European vulnerabilities, [80] especially as they believe the Eurozone crisis can gradually be overcome through the mechanisms now in place, unlike the situation in the USA. [81] Thus, an increasingly positive discourse is now available in France, when after a few setbacks, some new Chinese investments in the country ultimately prove more effective with a vision of long-term commitment, from which more growth and thus, more jobs should result. [82] In short, for some observers of French political life, [83] and the French media too, several factors could overcome obstacles -sometimes described as 'ideological' statements by the current French administration -and thus unlock Sino-French relations. Some factors are on the way to being achieved: a similar perception in China and in France of major international issues in the UN Security Council and a real economic cooperation between the two countries. Other factors remain outstanding: a larger opening of the Chinese market, especially in the field of public bids and as regards European high-tech companies based in China; a convertible yuan; the inclusion of the Sino-French strategy within a long-term shared vision; and finally, the opening up of Chinese society in the wake of changes introduced by the new Chinese President Xi Jinping's team.

Conclusion

78 « A fair exchange » [our translation] 79 Pierre Bergounioux, loc. cit. 80 Picard, La Chine dans vingt ans et le reste du monde. 81 Pierre Picquart, « Guerre commerciale : L'Europe osera-t-elle affronter cette Chine qui est aussi son créancier ? », Atlantico, www.atlantico.fr/.../guerre-commerciale-europe-osera-t-elleaffronter... 82 Pierre Picquart, « Comment la Chine a profité de la crise pour racheter nos entreprises, Atlantico.fr, publié le 12 août 2012, www.atlantico.fr/.../comment-chine-profite-crise-pourinvestir-massi. 83 Shen, 'Les quatre facteurs qui pourraient influencer la politique chinoise de François Hollande' Information and communication sciences were initially reluctant to be involved in the analysis of media discourse, probably because since it started in France at the end of the 70s, the discipline believed that to reach an understanding of the mechanisms of human relations, it is necessary to delve into the complex interplay of social actors and to double the identification of different discourses with fieldwork and contextualized analysis. [84] The present study has demonstrated that some statements about China in the French media, politicians' speeches or other public statements, are linked to the constitutive values of the national public sphere (human rights, cultural diversity, multi-party politics), in which multiple social actors and negotiations already open up strategic options and readings of these values, as well as readings of the Other. In the same vein, China can embody both wisdom and greed, the depth of its cultural production and the lack of reliability of its industrial production. But because the process of democratic creation must also be understood as growing inside and outside too, [85] this interaction also works between the two national communities, China and France. Their divergences and reconciliations are linked to the political issues at a precise period. At the beginning of a presidential term of office, the president might be tempted to deliver an uncompromising message, but this may well be softened as time moves on and economic realities require the building of a sustainable partnership, based on the interests of both parties.

Reproducing these inflections, media discourse must also deal with the doxa, this procession of prejudices, false knowledge, dogmas, stereotypes that every human community inevitably constructs. [86] So, we can question the interest of carrying out such research in the media if the outcome is inevitable: to prove the existence of stereotypes. Especially since by highlighting one doxa we may well overlook another one.

« On peut se demander si, à dénoncer les représentations traditionnelles, on ne se voue pas à leur en substituer d'autres non moins contraignantes, voire aliénantes ».

[87] The obsession with tracking down the doxa is even dangerous: to be able to free oneself from stereotypes, the subject should be without culture. If not, his search may become a new doxa, like the vain attempts of Roland Barthes [88]. Then, the ethical dimension of culture gives way to the ethnological dimension.

[89]

However, this analysis is not without interest, first since it reveals how these paradoxical myths have evolved in accordance with the context, notably the economic context: the portrait of Chinese individuals in France rapidly moving from the positive image of a hard-working, sociable, cultivated man or woman, to the distinctly less positive image of the corrupt mafioso, narrow-minded and isolated in his own community. The purchase of Chinese products may indicate fine taste or just worldly pretentiousness. The Made in China label can also arouse rejection when associated with the most trivial objects, with which the culture industries try to organize standardisation and increase consumption, to foil the pressures of competition and legal constraints on the world markets. So, doxa does not necessarily help reinforce knowledge and sustain links based on a mosaic culture of the Other, [90] which is frequently impressionistic and changeable.

« Exilée du jardin soigné du savoir, la doxa habite dans les champs ouverts du sens commun ».

[91]

But stereotypes can play a role as an active agent, pushing the stigmatized interlocutor to respond and make himself more visible, [92] as the Chinese government did, developing its soft power, which led to successful cultural interaction, e.g. the launching of the Years of reciprocal languages, both in France and in China, or the development of university exchanges between China and France.

Finally, following the ups and downs of the relationship between France and China confirms what some sinologists, and a few journalists have always noted: no other country provokes so many reactions in France, probably because whenever France (and Europe) think of China, they are forced to reconsider their own relationship to the world. [93] Perhaps then nothing has changed since Montesquieu: in its Otherness, China produces a mirror effect and helps France to choose its own path. [94] 88 Ibid., 77-82. 89 Gandossi, CNRS editions, 30, 2003: 201-206. 92 Amossy, Les idées recues, 12. 93 Gauvin, François. 'La Chine, une passion européenne' 94 Jullien, Chemin faisant -Connaître la Chine.
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ABSTRACT

Mandarins and Dragons : the paradoxical co-construction of French myths in France about China

Bertrand Cabedoche

If you were to consult travel agency brochures, even some academic works, you would have the impression that there was a trend today France, at least for an elite, 'to have Chinese objects, see Chinese films, listen to Chinese radio and television, go travelling in China to discover, learn Chinese and say hello in Chinese'. This fleeting familiarity has been elevated to the rank of a superior associated with the search for wisdom ('mandarin wisdom' of course), and sets off the construction of myths, fed by a sense of being initiated to mystery. The feeling of a mutual respect, imposed by the conviction of a shared rich cultural heritage also feeds an opportunistic approach to China as a new world economic power, the beginning of a knowledge sometimes considered as real symbolic capital.

But there are two sides to this picture. The phantasm of the Chinese dragon, trampling underfoot the universal humanist values (of which the French Republic sees itself as the flag-bearer), and recently threatening jobs in France, also awakens many negative stereotypes, in a France recognized as world champion in the consumption of antidepressants and obsessed with the idea of decline.

This paradox is widely recognizable in the mainstream media in France, who dream of economic complementarity between the two countries, with a gradual opening up of public space within China and acceptation of the rules of the global economy, thanks to the arrival in power of a new team.

华语与⻰:法国社会对中国双重想象之矛盾性共建,游走于亲近性理解与焦 虑性妖魔化

Bertrand Cabedoche

如果我们参考一些旅游手册或者甚至一些学术性作品,会发现在今日之法国