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WORKING PAPER:

In compliance with the electoral law, any one willing to run for president must have previously been sponsored by at least 500 elected officials from more than 30 departments. As a consequence the only official (and legal) candidates are those who have sent the 500 mandatory sponsor forms on due time to the Constitutional Council, and, likewise, those who have failed to do so should not thereafter be considered any better as would-be candidates, regardless of whatever popularity they may have basked in or whatever funds they may have raised. For many political scientists, journalists and polltakers, the latter very often cease to exist as soon as the Constitutional Council publishes the list of official candidates to which they do not belong, in the case they have ever existed at all. Very little is therefore known about most of those unfortunate, self-declared candidates, let alone about their communication strategies, whereas their very presence during the period prior to the official campaign is far from being meaningless as regards democracy and, what is more, the "simple" citizens' attitude towards nowadays politics.

One of most outstanding and striking features of those would-be candidates might be, from our point of view, their readiness to make use of the new information and communication technologies, especially of the Internet. The advantages thereof are indeed manifold. Firstly, whether they are backed up by a (small) party or not, would-be candidates are seldom rich enough to cope with all expenses required for any national campaign. They thus willingly invest in a website where all sorts of campaign material are available and printable (posters, flyers, interviews, etc.). Mailing also enables them to save some precious money, for instance. Secondly, they have better access to public thanks to their websites. On the one hand, they can expound their sometimes unconventional views, stances and propositions on their whole without fearing the "censorship of relevance" imposed by media ratings or intellectuals. On the other hand, in according to a recent media periodical trend, the journalists eager to find out the most unexpected and/or weirdest would-be candidates can more easily give their audience or readers the portrait of isolated, local figures who sometimes happen to be known by no one else than the web visitors. Thirdly, would-be candidates offer citizens the opportunity to discuss issues overlooked by main candidates and, more generally, to discuss political matters outside parties and party meetings, by the means of forums, that is without the usual physical requirements of representative democracy.

In our presentation we aim to deal with the use of the new information and communication technologies by would-be candidates whose number has been increasing ever since the development of such technologies.

Introduction

In the Constitution of the 5 th Republic, the title regarding the presidential institution comprises 15 of the 89 existing articles (far more than any other title) and is placed right after the title on the sovereignty of the French people. This emphasises the importance of the President who is not only the Head of State, but also the guardian of the institutions, the referee in cases regarding the regular functioning of public authority and the guarantor for the integrity and the independence of the national territory. The president is commonly referred to as the stone key of institutions in France. So the designating process is a serious business not to be handled thoughtlessly, but with the due respect the president deserves. Now, that process consists in organising two-tier elections by direct universal suffrage 1 with a majority basis (absolute majority for the first round election, relative majority for the second round) every five years 2 . Any French national above the age of 23 who has fulfilled his or her military duties is entitled to run for president. However no one may legally be a candidate unless they have met three conditions. They must be sponsored by 500 elected officials from at least 30 different départments or territorial units, provided that the number of sponsors from one department or territorial unit cannot exceed one tenth of total number of sponsors. Given that there are some 40.000 potential sponsors, there cannot be more than 80 candidates. These three conditions were aimed at preventing minor parties and simple individuals with no real national audience from possibly diminishing the legitimacy and the prestige of the presidential institution by their allegedly ill-representing or bad-intentioned participation.

There has been (and still is) much debate as to whether these three conditions shield the representative democracy based on the general will from the reign of individuals or whether they harm democracy by denying the individuals' right to tackle (new) issues overlooked by the political personnel of major parties. Negative practical consequences do exist indeed.

Firstly, some ideologies or trends are not represented in the debate associated with such a critical election as the presidential. Secondly, some ruling or opposition major parties can put pressure on elected officials who are members or allies so as to have them not sponsor anyone else but their candidate. In 2006, the leader of the Socialist Party gave written instructions 3 to 1 Before the Law of November 6 th 1962, the President was to designated by a restricted college of elected officials. 2 Before the Law of October 2 nd 2000, which was passed after a referendum on September 24 th , the term was two years longer. 3 It was the first a socialist leader resolve to write instead of verbalising such instructions. In a interview in La Croix (18/08/2006), French political scientist Pascal Perrineau coined the expression "solemnisation of an oral tradition" to describe this new way of dealing with members and allies. socialist possible sponsors in order to hinder many left-leaning candidacies which could cause the socialist candidate not to be selected for the second round of the presidential election like in 2002. Thirdly, some rather shameful practices appeared owing to the sponsorship system.

In few places elected officials (mainly mayors) decided to draw lots to designate the candidate they would sponsor. Elsewhere some others tried to auction their sponsorship in order to raise funds for some expensive plans. The Constitutional Council even had to issue several decisions and make it clear that "being a free and personal act sponsorship cannot give rise to bargaining or payment" (March 8 th 2007).

As a matter of fact the only official (and legal) candidates are those who have sent the 500 mandatory sponsor forms on due time to the Constitutional Council, and, likewise, those who have failed to do so should not thereafter be considered any better as would-be candidates, regardless of whatever popularity they may have basked in or whatever funds they may have raised. The number of candidates has been increasing since the first presidential election: 6 in 1965, 7 in 1969, 12 in 1974, 10 in 1981, 9 in 1998, 9 in 1995, 16 in 2002, 12 in 2007 4 . The number of would-be candidates has also been increasing since recent decades, although it is not as easy to determine precisely as that of legal candidates for lack of any official list. Anyone who publicly declares candidacy should considered as a would-be candidate, whatever media they use to do so, however little active they may be.

For most political scientists, journalists and polltakers, would-be candidates very often cease to exist as soon as the Constitutional Council publishes the list of official candidates to which they do not belong, in the case they have ever existed at all. Very little is therefore known about most of those unfortunate, self-declared candidates, let alone about their communication strategies, whereas their very presence during the period prior to the official campaign is far from being meaningless as regards democracy and, what is more, the "simple" citizens' attitude towards nowadays politics. In the present study candidates will be ignored so that only would-be candidates will be to the front. We intended to find out if the new technologies of information and communication offered would-be candidates a solution to the specific problems they were faced with. Whether they were backed up by a (small) party or not, would-be candidates were seldom rich enough to cope with all expenses required for any national campaign (posters, flyers, interviews, conferences, travels, mails, etc.). Their access to public was either bad or dire because of the "censorship of relevance" imposed by 4 The recent decrease is accounted by the shock of Le Pen's selection for the second round of the 2002 presidential election. Some parties decided against running for president in 2007 so that the number of candidates would be fewer than in 2002 and Le Pen would not benefit from another dispatching of votes between too many candidates media ratings or intellectuals which were not much helpful in their endeavour to expound their sometimes unconventional views, stances and propositions on their whole. We tried to see more particularly what use would-be candidates made of the Internet as an alternative to traditional media.

Resort to Internet as a source of information on would-be candidates. §1.1 List of candidates

Listing all would-be candidates and collecting data on their candidacy was by no means an easy job. No official list was issued by public authorities; no exhaustive data was updated in media reports5 . As official material we used six on-line reports of the Conseil Supérieur de l'Audiovisuel (CSA). This High Council for TV and Radio broadcast is indeed charged of ensuring time equity and equally between "potential candidates"6 before and during the official campaign. The CSA distinguishes three periods: during the "preliminary period" (from December 1 st 2006 to March 20 th ) speech time and reporting time should be equitably given to all candidates; during the "intermediate period" (from March 20 th 2007 to April 9 th ) reporting time should be equitably given and speech time must be equally given; during the "official campaign", candidates must have as much time to speak as one another.

All this considered, we decided for a distinction between proto-campaign (period before the Constitutional Council's "Period I"), early pre-campaign (the Constitutional Council's "Period II") and media pre-campaign (the CAS's "preliminary period"). Fewer than 20 would-be candidates declared candidacy before April 2006 during the protocampaign, so most would-be candidates declared candidacy during the pre-campaign, especially during the early pre-campaign rather than the media pre-campaign (only four). The period during which a would-be candidate declares candidacy has an impact on his/her likelihood to use Internet, as will be shown below. The CSA focused on the time spent only on the 5 main national channels (TF1, France 2, France 3, Canal + and M6), on 5 "other channels" (LCI, BFM-TV, I-TV, France 5) and on 5 radio stations (Europe 1, France Internet, France Info, RMC and appearance and high frequentation of which may well be one of the most interesting original aspects of the 2007 presidential election, did not side with one candidate rather than with another; neither did they unfairly or mockingly present anyone. They instead intended to display objective information on all candidates (biography, photographs, slogan, quotations, programme, etc.), regardless of the candidates' actual political significance. They sought to become authoritative references as much dependable as the sites of cultural institutions such as www.lequid.fr (website of a well-known volume of miscellaneous cognitive items) or www.france5.fr/presidentielle-2007 (website of a French public TV broadcast). Since they took pride in providing their visitors with a reliable updated, detailed list of candidates, they had to track down hoax candidacies whose mention in their list would decrease their reliability. Internet could have multiplied untrue would-be candidacies under the influence of hoaxes, but it didn't in 2007. For want of any available and reliable information on candidates they had heard of, those websites preferred not to mention those candidates in their lists7 and sometimes "missed" some actually declared candidacies. The fact is that none of the ignored would-be candidates had a website or a weblog of their own. So Internet could be an alternative to traditional media or campaign for would-be candidates, as long as they paid their tribute to the Internet by advertising their candidacy and campaign on a site of their own or by having their candidacy and campaign advertised on someone else's site. The circle was either virtuous or vicious.

According to our sources, Franck Abed, Yves-Marie Adeline, Jean-Philippe Allenbach, Yves Aubry, Clémentine Autain, Yvan Bachaud, Michel Baillif, Robert Baud, Soheib Bencheikh, Zacaria Ben mlouka, Jacques Borie, Leïla Bouachara, Christine Boutin, Patrick Braouerec, Marc Buffler, Roland Castro, Christian Chavrier, Jacques Cheminade, Jean-Pierre Chevènement, Yves Cochet, Jean Desessart, Yves Diaine, Laurence Doffiny, Cécile Duflot, Nicolas Dupont-Aignan, Gabriel Enkiri, Laurent Fabius, Romdane Ferdjani, Georges Fernandez, Edouard Filias, Armand Galéa, France Gamerre, Christian Garino, Nathalie Gettliffe, Jean-Marc Governatori, Jean-Michel Jardry, Jean-Marc Jouffroy, Rachid Kaci, Pierre Larrouturou, Jacques Lang, Cindy Lee, Jean-Paul Le Guen, Corinne Lepage, Michel Martucci, Bruno Mégret, Nicolas Miguet, Alain Mourguy, Rachid Nekkaz, Yves Salesse, Dominique Strauss-Kahn, Christian Taubira, Alain Uguen, Antoine Waechter publicly announced they would like to run for presidency. From this purposefully long series of names 8 , we should eliminate those of politicians who were not designated as the official candidates of their party and thus renounced to run for president without their party's support.

Even though we excluded these 11 party members complying with party discipline, we still had a list of 55 would-be candidates.

§1.2 Distinction between would-be party candidates and freelance would-be candidates

In the face of the large number of such different candidates, we felt the need for a helpful, usable classification. Amongst the possible criteria for a classification of would-be candidates, party membership immediately seemed to be indisputably acceptable and, as it indeed turned out to be, of utmost relevance 9 . So we made a difference between would-be candidates supported or prompted by a political party and would-be candidates without the official support of any possibly existing political party. We called the former "would-be party candidates" and the latter "freelance would-be candidates". We thus had to find out which would-be candidates represented a party and, to do so, we had to find out which groups supporting them were actual parties. Not all political groups or movements are political parties according to the traditional definition proposed by political scientists. No political 8 We did not include in the list the names of politicians who did not declare candidacy and were notwithstanding considered as "potential candidates" by the CSA at a certain time because they could or were expected to declare candidacy (e.g. Dominique de Villepin, Michèle Alliot-Marie, Jacques Chirac, Nicolas Hulot). On the special case of blackmailing power of Nicolas Hulot, who threatened politicians to run for president if they would not sign his "environment pact", cf. S. Cadiou, "Nicolas Hulot: sage trublion de la campagne présidentielle?", Revue Parlementaire, n°1044, juillet-septembre 2007, pp. 54-57. 9 According to Pierre Avril's typology of candidacies, one should make difference between "individual candidacies" ("witness candidacies" and "fanciful candidacies" of isolated or lonely political entrepreneurs), "organizational candidacies" (prompted by political parties) and "in-between candidacies" (representing a new ideological trend or movement on the fringe of an already existing party and on the verge of becoming a new party). Some retrospective analysis and the legal definition of parties helped us merge the third category into either remaining two. P. Avril, "La fabrique politique", in N. Wahl & J.-L. Quermonne (eds), La France présidentielle, Paris, Presses de Sciences Po, 1995, pp. 52-53. movement or group can be considered as a political party unless it seeks public support when carrying out its activities at both national and local levels as a sustainable organisation characterized by a lifespan surpassing its leaders' and by its attempt to fulfil its leaders' wish to seize and exert legal power from elected offices or offices allocated as a result of elections 10 . In spite of its heuristic advantages, this definition leads researchers to disregard at a certain time, say a given election, inchoate groups that happen to remain active long after in the political history and so will later be regarded as parties.

Besides, there is no legal definition of political parties in France. Hardly are political parties mentioned in the Constitution of the 5 th Republic so far as they "shall contribute to the exercise of suffrage" and "to the implementation of the principle" (art. 4, § §1-2) of "equal access by men and women to elective offices" (art. 1, §2) and as they "shall be formed and carry on their activities freely" provided they "respect the principles of national sovereignty and democracy" (art. 4). "The pluralistic expression of opinions and the equitable participation of political parties and groups in the democratic life of the Nation", which have been only recently enhanced 11 , is guaranteed by statutes. One of those, namely the Law n°88- Hence we can list would-be candidates as follows:

10 All four relevant criteria were proposed as definitional prerequisites in J. Lapalombara & M. Weiner (eds), Political parties and political development, Princeton, Princeton University Press, 1966. 11 This was added as a third paragraph to the fourth article of the Constitution as a consequence of the revision of the Constitution in July 2008 (art. 2, §2 of the Constitutional Law n°2008-724 of July 23 rd 2008 on the modernisation of the institutions of the 5 th Republic). 

General use of the Internet §2.1 Newness of the practices

To many respects, the 2007 presidential election was the first presidential election on the occasion of which the Internet was so decisively and intensely used in France, giving rise to a new ideology of participative democracy 12 . This is why journalist had to report and comment not only on the campaign, but also on the e-campaign 13 . The uses of Internet were manifold: campaign websites, forums, newsletters, and so on. What is more, whereas candidacy declarations used to be dealt with according to a well-established ritual: they were announced in the newspapers headlines candidacy on a blog, to cite the example of a famous would-be candidate, and Laurence Doffiny's candidacy was probably known only to the visitors of her weblog. Some would-be candidates emailed their programmes15 , their request for sponsorship16 or some protests against traditional media's silence on their candidacies to several news websites or independent websites dedicated to the presidential election.Some supporters also posted comments on political forums to advertise for their candidate17 . At least one freelance wouldbe candidate, namely Sylvain Poirier, somehow harassed a website18 into including the mention of his candidacy on the list that website displayed. This means that would-be candidates, like candidates, believed e-campaign to be crucial. However, according to Thierry Vedel, the political use of the Internet was still modest and rather restricted to a certain public in 200719 . §2.

Internet as an abuse of democracy?

Paradoxically enough, Internet was often conceived of as an advantageous solution to the purported or actual media exclusion of candidates whose candidacy was precisely conceived of as a necessary solution to the purported or actual exclusion of a category of people or of a cause they intended to defend and stand up for. Michel Baillif had the feeling that media took into as little account of disability as public authorities usually did, so he decided to be a (would-be) candidate and get from media the extra public audience he could not hope for otherwise: "It's the only way we've found to get heard by politicians, because otherwise nothing ever changes" 20 . Several freelance would-be candidates alleged to participate in the presidential election in order to restore the democracy professional party politicians had confiscated. Yvan Bachaud, for instance, claimed to be the only candidate apt to give the people its sovereignty back. Robert Baud wanted to run for president because he was dissatisfied of politicians failing to solve simple people's problems and, incidentally, to reply to a questionnaire he had sent them in January 2006. For her part, Laurence Doffiny contented herself as a would-be candidate with sending posts to her weblog with a few proposals she expected major candidates to make theirs and insert in their programmes Most would-be candidates who lucidly granted that they would not obtain the required number of sponsorships and who nonetheless obdurately persisted in their campaign abusively utilised their candidacy for a non-electoral purpose. They started a campaign with the view of drawing the attention of media, politicians and public opinion on neglected issues or people.

Media did not take them seriously not only because of their claims and of the unlikelihood of their being elected, but also because of the claimed or self-evident perverting of the original purpose of presidential campaigns. Media ignorance or inequitable treatment did not then boil down to political censorship, but to a demonstration of (somewhat excessive) loyalty and attachment towards the institutions that such perverting virtually endangered. Incidentally the recently growing interest of media in such candidacies reveals their decreasing loyalty and attachment, unless it reveals that of their readers, listeners or watchers for whom they indulge in ever more reporting on such candidacies. Internet represents a useful alternative in the face of the traditional media's reluctance to granting supposedly overdue importance to such candidacies; it also represents a useful alternative in the face of self-constrained loyalty and attachment insofar it may introduce its users into a virtual world, albeit connected to the real world, in which the above-mentioned perverting seems less serious and less likely to endanger the institutions. It can give its users an impression of impunity: would-be candidacies on the Internet, especially when they are not discussed and active elsewhere, seem harmless, if not meaningless. So could eventually the presidential election to people. In the case of Laurence Doffiny, would-be candidacy ended up being political comments imbued with nihilism or relativism that implied the uselessness of present political institutions.

Equipment of would-be candidates §3.1 Website equipment of would-be party candidates

All would-be party candidates had the opportunity of carrying out their official sponsorship campaign and their yet unofficial presidential campaign on their party's website, on a personal website or on a specific website dedicated solely to their presidential endeavour.

Only one of them did not make use of a party website, for the reason that no such website existed at all. Rachid Nekkaz was the leader of a party which was not listed as one of the political movements legally subjected to send their books of accounts to the C.N.C.C.F.P21 . In three other cases, the party website has ceased to be online since the party of the candidates ceased to exist. "Réconciliation Nationale" disappeared in 2008 and Innovation Démocratique, too. However in these two cases either the leader (Franck Abed) has carried on his political career inside another movement (FA8) equipped with a website, however informal this movement seems to be, or the name of the party has been allocated to some other movement also equipped with a website. Pierre Larrouturou's "party" website has ceased, too, but one should keep in mind that his party, like Rachid Nekkaz's, was not listed by the C.N.C.C.F.P. as a political party or group.

To that respect at least, would-be party candidates were not outclassed by other party candidates running for national or local elections. Nearly half of the 296 political groups which were legally bound to send their account books to the CNCCFP in 2007 were equipped with a website or a weblog 22 . We have been able to collect reliable information on 243 groups 23 , of which 53 aimed at taking part in the municipal elections of 2008 and should be thus considered as candidates' lists rather than proper parties. Of the remaining 190 political parties, 79 regularly take part in national elections (presidential, legislative, senatorial elections), 77 are regional or local parties and 34 are personal political vehicles 24 of independents or members of a nationally active party. 67 "national" parties were equipped with a website (i.e. 84.8%), 37 "subnational" parties (i.e. 48%) and 19 personal party vehicles (55.9%) also were. Incidentally 20 political groups supporting a municipal list had a website or a weblog (i.e. 37.7%). When it came to website equipment, the size of a party did not matter as much as the political level it aimed at. Whatever their programme and their actual representativeness, however unusual or insignificant their claims, the parties of would-be party candidates must be considered as national small parties, because they tended to function as national parties rather than local parties. In fact those parties implied in the presidential election were more equipped than other political parties, as regards web materials, although their equipment was generally not better but worse than that of other political parties, as regards contents and interactivity. We may reasonably infer that the likelihood of participating in a presidential election is a deciding factor in the equipment of a party website, while we cannot affirm that such equipment is the undeniable piece of evidence of any future presidential ambition of parties.

§3.2 Website equipment of freelance would-be candidates supported by an association

Only 8 freelance would-be candidates launched an e-campaign from an association's or a movement's website. This comes as no surprise, given that very few of freelance wouldbe candidates claimed to be propped up by an association or a movement. In only three cases the association or movement existed prior to or independently of the presidential endeavour of its member: "Fédération Nationale de l'Invalidité et de la Retaite" (National Federation of Disablement and Retirement), "Collectif des Démocrates Handicapés" (Group of Disabled Democrats) and "Attention ! Handicap" (Watch out! Disability). All three stand up for the rights of disabled people and back up different kinds of collective action in favour of the disabled cause. Michel Baillif's, Jean-Christophe Parisot's and Eric Taffoureau-Millet's candidacy momentarily ranked up in the initiatives these associations ordinarily support because, as a result of the sudden national mediatisation of their candidate-members, more light was momentarily cast on the disabled cause and on the work they achieve. The more the association takes the form of a lobby, the more room it left to the candidate on its website. Michel Baillif's candidacy was mentioned only in the press review of the website of the Fédération Nationale de l'Invalidité et de la Retraite, which belongs to an network of practical associations. Jean-Christophe Parisot's candidacy was highlighted in the website of the Collectif des Handicapés Démocrates, which notably advocates the presence of disabled people in politics, by the means of several articles and a column25 .

The presidential campaign did not occupy their whole website, while it mostly did in the case of movements especially created for the presidential purpose of their leader (and occasionally only member). "Elan Républicain" (Soheib Bencheickh), "Pour l'honneur de la France" (Armand Galéa), "Esperanto Liberté" (Christian Garino), "Coeur de la France" (Gaël Hascoët) were ad hoc movements with no previous history, no legal association statute, little or no actual supporting team. The website of those movements either duplicated personal or campaign websites (in Bencheikh's and Garino's case) or took the place of personal or campaign websites (in Galéa's and Hascoët's case). When duplicating a personal or campaign website, the movement's website was hardly anything but another display of the same political messages, which made personal or campaign sites redundant (and conversely). That, of course, gave evidence of the high level of personalisation of the movements. For their part, Armand Galéa and Gaël Hascoët chose not to dissipate lavishly their scarce cyber resources in several websites, the maintenance of which would have increased their expenditures and decreased their available time. As for Roland Castro, the website of his "Mouvement de l'Utopie Concrète" was apparently created in 2006, that is three years or so after the foundation of the movement, and was stopped soon after he had to quit running for president in March 2007. So his website should be ranged with the kind of above-mentioned websites. §3.3 Specific equipment : personal or campaign websites When using a website for their presidential endeavour, freelance would-be candidates opted for personal or campaign websites rather than for an association or a movement's website, mainly because they had no effective association or movement of their own.

Interesting enough, 19 of the 29 (65.5%) freelance would-be candidates and 17 of 26 (65.4%) would-be party candidates used a personal or a campaign website, so that the kind of wouldbe candidacy did not matter to that respect. The difference between both kinds of would-be candidacy lies in the would-be candidates' possibly exclusive preference for personal or campaign website as cyber headquarters for their presidential pre-campaign: 15 freelance would-be candidates had no other website than their own or that devoted to their endeavour (51.7 %), while only 1 would-be party candidate (3.8%) chose not to use his party's website.

Given that this candidate's party was not regularly registered as a party by the CNCCFP, we have good grounds for asserting that party membership exempted would-be candidates from developing a website different from their party's and party non-membership forced would-be candidates into creating a website of their own. Besides, party membership did not prevent would-be candidates from doubling their ecampaign on their party's website with an e-campaign on a personal website: half of them used both websites in their e-campaign. Ten of those chose a weblog rather than a proper website; seven of 10 freelance would-be candidates equipped with a personal website used a weblog. As a consequence, would-be candidates preferred personal weblogs to personal websites. We assume that two reasons explain such a trend. Firstly, weblogs are far less demanding than websites: blog hosting sites supply ready-made site architecture and often free facilities, for the maintenance and updating of which no special skills or resource people are required. Secondly, the early personal web pages published by famous politicians in France took the form of weblogs, thus modelling political personal web activities. It is hard to decide which of the two reasons is more accurate in the case of would-be party candidates. Some were broadly known (e.g. Christine Boutin, Jean-Pierre Chevènement, Nicolas Dupont-Aignan, Corinne Lepage) and therefore likelier to conform to the web page format progressively imposed as the most suitable standard for respectful, renowned politicians. They were probably imitated by some other less famous candidates such as Edouard Filias and Jean-Michel Jardry. Weblog equipment was a requirement for the former ("first-rate" politicians) due to their belonging to a certain group of somewhat Prometheian prominent politicians; it meant for the latter ("second-rate" politicians) acquirement of one significant attribute of that group.

In the case of freelance would-be candidates, the lack of funds and/or of competence required for the personal or subcontracted maintenance of websites almost certainly accounts for their preference for weblogs. Four freelance would-be candidates, namely Yves Aubry, Soheib Bencheikh, Zacaria Ben Mlouka and Armand Galéa, had a personal and a campaign site without being propped up on an association's or a movement's website ; save for Zacarias Ben Mlouka, they chose weblogs as web page format for both addresses instead of proper websites. In addition, 8 of the 13 freelance would-be candidates equipped with a campaign website chose a weblog rather than a proper website.; 3 of the 8 would-be party candidates comparably equipped did so. Using weblogs as their campaign webpage format seemed thus more convenient to freelance would-be candidates and less appropriate to would-be party

candidates. §3.4 Campaign website abstainers

Of the 29 freelance would-be candidates, 6 abstained from using either a website or a weblog for their campaign. Among those six 26 , 3 declared candidacy in the very year of the presidential election: Marc Buffler and Hervé Mathiasin did so in January and Yves Diaine, only two weeks before the legal deadline for sending sponsorship forms. As for Daniel Ramassamy, who also announced his candidacy in January, he admittedly owned a blog, but his blog consisted of only three pages without any real political contents. So the four of them had very little time to spend in building and updating a website and, not being supported by a party, they could not organise their e-campaign from a ready-for-use party website. They spent more time in phoning and mailing sponsors, whose missing signature would not allow them to publicly have a say in the official campaign as challengers. Late candidature therefore accounts for avoidance of partaking in home-made e-campaign. However early candidature did not ensure the use of websites. Early though his candidacy may have been (December 2005), Dieudonné M'Bala M'Bala did not create any website, nor did he see to it that campaign web pages be hosted by any websites. One should notice that he quit very early too, before all other would-be candidates, in October 2006.

Campaign website abstainer Stéphane Pocrain quit rather early too, compared with other would-be candidates, in January 2007, and he declared candidacy sooner than many other would-be candidates (May 2007), but no sooner than half of them. Early candidacy coupled with early withdrawal is thus not sufficient to account for e-campaign avoidance. In these two cases, some other characterizing trait of their candidacy must be taken into account.

Dieudonné M'Bala M'Bala, who is more largely known as Dieudonné due to his once successful humorous duo with Elie Sémoun "Elie et Dieudonné"¸ had somehow become a persona non grata in media in France since he indulged in a long series of explicitly or implicitly anti-Semitic sketches or statements from 2003 on. He grew closer to the Front National (F.N.) 27 , whereas he had formerly opposed to a F.N. candidate in 1997. Contrary to most would-be candidates' candidacy, his was not deemed as useless, anecdotic or extravagant candidacy, but as an unwanted one, because it undermined or threatened to undermine the political and institutional system, without any clearly valuable purpose or pleasant method 28 , in a way that no candidates dared to do 29 . What is more, any of his public statements were by the time scrutinised by several influent associations against racism and anti-Semitism which would readily sue him for incitement to racial hatred (punished crime in France). Had he created a website, he would have probably offered them more opportunities for legal proceedings. Stéphane Pocrain's candidacy was obviously less controversial than Dieudonné's, although it was not deprived form any controversial potential. Stéphane Pocrain, who was the former spokesperson of the main leftish-leaning environmentalist party Les Verts, was more or less officially connected with the Conseil de Répresentatif des Associations Noires (CRAN). This federation was leading a somewhat aggressive campaign for defending the Black people's right in France and against crimes, abuses and discrimination perpetrated 27 In 2008 he even chose Jean-Marie Le Pen as godfather for his third daughter. 28 This is a major noticeable difference with another, more popular humorist's previous try in 1981. Cf. E. Criqui, « Coluche Président ? La candidature de Coluche à l'élection présidentielle de 1981 », in Didier Francfort (ed.), Culture de la provocation. Réflexions pluridisciplinaire, Nancy, Presses Universitaires de Nancy, 2007. 29 On Dieudonné's controversial candidacy, cf. an interesting analysis by Jean-Yves Camus in Libération (20/10/2006) .

against Black people (especially during the colonisation period). It was also accused of developing anti-White ideology. His ever closer relationship with the CRAN, together with his ever more politically incorrect interventions in TV daily programme "On a tout essayé", might have also cost Pocrain his position in that programme. Stéphane Pocrain's one-issue candidacy was relatively unwanted, especially from the point of view of his former colleagues of Les Verts or of his friends from other left-wing parties, all the more because it did not correspond with his potential supporters' expectations. Stéphane Pocrain seems to have focused more on seeking support from his famous and/or influent acquaintances, than on sketching a programme and making it broadly known, as it would have been on a website, for that matter. §3.5 Surviving and suppressed campaign websites.

In two cases (Zacarias Ben Mlouka's and Leïla Bouachara's), the personal or campaign website has remained exactly the same, except that the targeted campaign has changed: "2007" formerly standing in the headlines or titles has been turned into "2012". No other would-be candidate have so far been as clear-intentioned as those two, at least in the matter of presidential election. Christine Boutin, Christian Chavrier, Nicolas Dupon-Aignan, Corinne Lepage and Nicolas Miguet, all five would-be party candidates, continued to use their personal sites or blogs to lead another e-campaign for the legislative or the European elections. Yves Aubry was the only freelance would-be candidates to do so, but he was then a party candidate of "La France en action" (Governatori's party) in the legislative election.

Apart from Yves Aubry and Christian Garino who announced his movement had joined a party for the European election of 2009, no freelance would-be candidates used their personal or campaign website to lead an e-campaign for the legislative, municipal and European elections following the presidential of 2007. Laurence Doffiny, Gabriel Enkiri and Lucien Sorreda have kept updating their sites or sending posts to their blogs so as to comment on political matters, without hinting at a possible electoral ambition of their own. Hence website equipment of freelance would-be candidates was especially meant for their presidential ecampaign, all the more as many of them failed to update them or closed them after the presidential election or their renouncement to run for it (50%) 30 , but not only for that sole purpose in several cases.

Besides, half of would-be party candidates' campaign websites have closed, three have remained just as they were before the end of would-be candidacy, one (Jacques Cheminade's) has been converted into a personal website. Campaign website equipment was thus meant as such by would-be party candidates. All personal websites or weblogs of would-be party candidates, when any, have been updated since the end of their campaign, none was closed. This reveals those candidates' sustained political ambition, of which freelance would-be candidates lack as a rule. §3.6 Contents of would-be candidates' websites.

As regards the contents of the personal or campaign websites and weblogs, the differences between would-be candidates are obvious. First and foremost, they did not all display the same kinds of information related to their presidential endeavour, so that neither candidacy unconventionality or insignificance nor electoral target was a determining factor in framing or formatting web pages dedicated to would-be candidacies. Surprisingly, some would-be candidates were oblivious enough of their mediocre fame or anonymousness to fail to display personal information on themselves in a specific column. So did not only a few would-be party candidates who were already known to the public (such as former presidential candidates Christiane Taubira and Jacques Cheminade) or who were lesser known (such as France Gamerre and Yvan Bachaud), but also freelance would-be candidates who were more or less totally unknown (e.g. Lucien Sorreda, Eric-Taffoureau-Millet, Soheib Bencheikh).

Visitors had to browse through their sites to find out some biographical items. What is more, would-be candidates' programme was not necessarily displayed on their personal or campaign sites. France Gamerre, Nicolas Miguet and Yvan Bachaud were the only would-be party candidates to display their programme. However nearly all would-be party candidates used their party's website and could display their programme on it. Freelance would-be candidates equipped with a personal or campaign site displayed more readily their programme, especially when no association or movement had a website on which to advertise for their campaign.

Still four of them did not find it useful to do so or had no programme to display (e.g. Laurence Doffiny or Eric Taffoureau-Millet).

Besides, would-be candidates very seldom used their personal or campaign website to display (possibly printable) campaign materials such as posters, leaflets, flyers, manifestoes.

Save for France Gamerre, no would-be party candidate did. Although they could do so on their party's website, they hardly ever did either. The fact is that those would-be candidates preferred traditional printed material and could afford such material (in limited quantities, though). Freelance would-be candidates did not any better, whereas they mostly had fewer resources, apart from Jean-Philippe Allenbach, Yvan Aubry and Georges Fernandez.

Displaying such communication material on the Internet may be cheap or free, the production thereof was not and it seemed all the more expensive because would-be candidates could not be sure such material would be used during the official campaign. The contingencies of the real world impacted the e-campaign in the virtual world. Michel Baillif's interview on France 3 channel on March 4 th 2007 gives us another hint. He said "campaign posters, not for the moment, because we have few resources, but we're thinking more and more about it, we're fixing that, but we're especially interested in obtaining sponsorships". Resources were first used for the quest of sponsorships (mails, phonecalls, visits paid to elected officials), then for the e-campaign. Some other specificities and facilities related to the cyber medium were little employed by would-be candidates on their personal or campaign sites. Half of would-be candidates displayed no videos, sound tracks or press reviews on their sites. All would-be party candidates but one allowed some interactivity in their sites (forum, comments, links, donation calls, newsletters); only 58 % of freelance would-be candidates did. So, contrary to what could be imagined, freelance would-be candidates were less open to or ready for democratic debates and exchange in the very space where they could hopefully not be excluded from public, democratic debates by traditional media applying their relevance censorship. Actually the more organised a party was (an the likelier its programme was to be supervised by executives who could act as censors), the more interactivity there could be found on its website. The less organized or experienced a party was, the less interactivity was granted to website visitors, as it was especially the case of the parties of would-be party candidates. Freelance would-be candidates had few or no political group members, militants and supporters who might be opposed to movement non-members short-circuiting the process of defining the programme and the electoral or political strategy. This notwithstanding, they paid little or no attention to the possible suggestions of non-members visiting their sites, which they did not much equip for collecting suggestions or proposals. Either they wanted to ignore such suggestions or proposals, which means that the more isolated a would-be candidate was, the more inflexible he/she was in his political standpoints and political offer; or they were not able to collect suggestions and proposals or to integrate them into their corpus, which means political inexperience or insignificance can very little or hardly be coped with by Internet.

Another striking feature of would-be candidates was their eagerness to display traditional media reports on their websites and weblogs. Press review, when available, was presented as a main category on all personal or campaign websites of freelance would-be candidates and would-be candidates supported by ill-known parties. The more isolated a would-be candidate was, the more exhaustive the list of articles and interviews (or the links thereto) was: what mattered for them was the number and the diversity of reports. The more integrated a would-be (especially party) candidate was in the field of national party politics, the more selective he or she was in the press review: what mattered for them was the allegedly high quality and the national audience of the reporting media. The more unquestionable a would-be candidate's belonging to the list of first-rate politicians was, the less likely he/she was to disregard the display of a press review which he/she probably thought of as little useful for his/her campaign and maybe vexing to the respect of his/her fame. While would-be candidate despaired of traditional media, they were apparently desperate to collect the reports of those media, rather than those of such an alternative medium as the Internet. They indeed would not display articles or comments from websites on theirs, nor would they insert links to such reports. This means that, still in 2007, the only media which would-be candidates deemed as legitimate and appropriate for a campaign or thought their fellow citizens deemed as legitimate and appropriate were traditional media: newspapers, newsmagazines, radio stations and TV channels.

Conclusion

As a conclusion, we saw that the would-be candidates' use of the Internet was an important feature of the 2007 presidential elections. But we also found out that the use of such medium was very different from one another. What often made the difference was the wouldbe candidates' membership or non-membership of a party. Would-be candidates supported by a party were likelier to publish web pages than would-be candidates supported by an association or standing on their own. Time was also important, since the later one declares candidacy, the unlikelier one is to lead an e-campaign. Moreover, much as French citizens were undoubtedly free to declare candidacy, that is to become would-be candidates, they were obviously not free to choose the ways of leading their campaign: their e-campaign revealed the kind of candidacy that was theirs. Internet did not put an end to the inequality between first-rate politicians, second-rate politicians, would-be politicians and simple individuals publicly willing to run for an office only first-rate politicians win. It simply brought such inequality from the actual world into the virtual world. Furthermore, as it appears from our study, journalists can or will no longer be blamed for their supposedly biased, underestimating, amused or ridiculing reports on would-be candidates, when they ever report on such candidates in the newspapers or magazines, on TV or on the radio, and even on news websites. The responsibility for the failure of would-be candidacy has become or will soon become only the candidates', insofar would-be candidates will have hardly any other reason for failing than their lack of proficiency in the use of Internet and, of course, the irrelevance of their candidacy or proposals.

  227 of March 11 th 1988 on the transparency of the financing of political parties, gives a rather practical definition of political parties, for want of any other available definition, as legal entities of private law pursuing a political goal under two conditions. First they must benefit from public financial support or design a financial proxy. Second they must have their account books certified by two auditors and send them to a special commission called the National Commission of Campaign Accounts and of Public Financing (CNCCFP). So our definition of political parties in France mostly depended of financing.

Table 1 : List of would-be party candidates. Party would-be candidates Party names Party lifespan

 1 

	1	ABED Franck	Réconciliation nationale 1

  14 , it is no longer true since Stéphane Pocrain declared

	12 Cf. Gersende Blanchard, « Le rôle de la figure du citoyen ordinaire dans la communication politique
	électronique », paper presented at the colloquial « Les élections présidentielle et législatives de 2007 »,
	University of Valenciennes, 16/06/2008.

13 

Cf. Arnard mercier, « Les traces de l'ecampaign dans les médias traditionnels », paper presented at the 13th colloquial of the Centre d'Etudes Comparées en Communication Politique et Publication, University of Paris 12, 01-02/06/2007. 14 Le Groupe de Saint-Cloud, L'image candidate à l'élection présidentielle de 1995. Analyse des discours dans les médias, Paris, L

'Harmattan, 1999, pp. 24-25. 

Table 2 : List of freelance would-be candidates.

 2 

		Candidates' names
	1	ALLENBACH Jean-Philippe
	2	AUBRY Yves
	3	BAILLIF Michel
	4	BAUD Robert
	5	BENCHEIKH
	6	BEN MLOUKA Zacaria
	7	BOUACHARA Leïla
	8	BUFFLER Marc
	9	CASTRO Roland
	10	DIAINE Yves*
	11	DOFFINY Laurence*
	12	ENKIRI Gabriel
	13	FERNANDEZ Georges
	14	GALEA Armand
	15	GARINO Christian
	16	GETTLIFFE Nathalie
	17	HASCOET Gael*
	18	LACROZE-MARTY Daniel
	19	MATHIASIN Hervé
	20	M'BALA M'BALA Dieudonné
	21	MEYNIE Francis*
	22	PARISOT
	23	PICCOLO Ange
	24 POCRAIN Stéphane
	25 POIRIER Sylvain
	26 SORREDA Lucien
	27 TAFFOUREAU-MILLET Eric
	28 TOLASSY Guy*

Several major national newspapers dedicated portraits or (short) articles to would-be candidates, according to a new media trend to focus on such unconventional candidates as the entertaining, anecdotic part of the chronicle of the political effervescence prior to main campaign debates.

In the recommendation n°2006-7 published in the Official Journal on November 2006, the CSA used the expression "potential candidates" to call "anyone who publicly utters their wish to run for president, even though conditioning their participation, and who especially subordinates the actuality of their candidacy to a political party's approval". "Potential candidates" are supposed to "obtain significant public support for their candidacy". As a matter of fact the CSA paid attention to would-be party candidates as well as to freelance candidates.

A few would-be candidates who were considered as such by the Conseil Supérieur de l'Audiovisuel were not mentioned in a couple of dependable websites, most probably because the webmasters could not find any reliable information on them on the Internet (which was their main source).

For instance, Francis Meynié, who might have been the least known would-be candidate, sent his programme in an attchment file to free newspaper 20 Minutes. So did he to websites such as www.agoravox.com, www.zdnet.fr, www.cnetfrance.fr.

Cf. Jean-Paul Le Guen's letter published on www.pourquivoter.com.

This is especially true in the case of radical freelance would-be candidate Franck Abed, one of whose supporters posted several advertising comments in political forums.

Cf. https://www.liberaux.org/index.php?showtopic=29101&pid=217553&mode=threaded&start=

Th. Vedel, « Les pratiques d'information politique aujourd'hui », paper presented at the 13th colloquial of the Centre d'Etudes Comparées en Communication Politique et Publication, University of Paris 12, 01-02/06/2007.

 20 Interview for France 3 (Ouest) on March 4 th 2007. The statement is his wife's.

Rassemblement Social Démocrate (or Allez France) does have a weblog (http://rsdnord.easy4blog.com/), but this weblog was created in December 2007 (i.e. after the presidential election) and, incidentally, displays only two comments and no posts.

We have based our statistics on « Publication générale des comptes des partis et groupements politiques au titrede l'exercice 2007 », annex to Journal Officiel, n°293, 12/17/2008. 

We have deliberately excluded political think tanks, financing associations and other groups without any statutory electoral ambition from our list of political parties. We have failed to include in our list some other groups on which no dependable information was available

We borrowed this expression from J. Rochen, "Mobilizers and challengers: towards a theory of new party success", International Political ScienceReview, 6(4), 1985, pp. 419-439. 

Now what served as the basic programme proposed by Parisot is no longer presented as Parisot's programme but the association's programme or purpose.