Method

Results

Data collection process

Sampling population and sample drawing

Other information collected on (inter alia)

• the respondent and his/her household;

• the new car bought recently;

• other car considered before final choice (if any);

• opinions on car technologies;

• opinions on car-related environ. problems;

• attitudes towards the environment:

 use of energy-efficient light bulbs; energy label of fridge;  use of air conditioning in the car;  use of 'new gen.' fuels (Excellium, BP Ultimate…).

A visual help (e.g.): required info to be taken from regist. certificate

An SP choice situation: hybrid vs. electric A supplementary info (e.g.): description of a range extender

Main survey response rates

• Response rate slightly more than 10%  5,218 interviews, of which 4,355 complete • Abandon. rate lower than in pilot phase (~17% vs. ~20%)  Adjustments to questionnaire • Improving response rate from wave to wave  Possible effect of survey homepage referencing (in view of difficulties of some respondents to reach the questionnaire)

• Response rate higher for buyers of 'non-conv.' cars (electric, hybrid, LPG, super-ethanol)  Probably more sensitive to environmental problems 

Miscellaneous observations

• Low mastering of Internet by some users (failure to reach questionnaire page…)

• Info / instructions (in letter or online) not always understood or even considered

• taking info from registration certificate (e.g. engine power)

• veh. attributes in SP games (e.g., range, descriptions of car tech.)

• Risk of errors, partic. serious if info used online (e.g. generation of hyp.)

• Risk of fanciful responses, even though participation is voluntary • Risk of disengagement from questionnaire tasks



  IFSTTAR, AME/DEST, 14-20 boulevard Newton, 77447 Marne-la-Vallée cedex 2 -France Tel: +33 1 8166 8613; Email: akli.berri@ifsttar.fr Objective Evaluate the market potential for clean and energy-efficient vehicles among French households.  Collect individuals' preferences regarding the choice of a new car in the presence of hypotheses on, notably, the technical characteristics and performances of vehicles, and purchase and use costs.

) Total time spent (possibility of multiple connections)

  

	1 st letter 24/07/12; 2 nd letter 10/08/12
	• Main survey: end of Sep. 2012 -mid-Dec. 2012 (closed 13/12)
	• Time spent btw. 1 st connection and completion of questionnaire (minutes)
	 Minimum: 7.4 min; Max: 2651.4 min

• Pilot survey: end of July 2012end of August 2012  Wave 1: end of Sep. 2012 (1 st letter 27/9/12; 2 nd letter 6/10/12 & 14/11/12)  Wave 2: mid-Oct. 2012 (1 st letter 15/10/12; 2 nd letter 05/11/12)  Wave 3: mid-Oct. 2012 (1 st letter 09/10/12; 2 nd letter 09/11/12 Average: 30,1 min (expected duration: 20-30 min);  Median: 22.8 min; 28 "sprinters" (less than half median duration) •Total connection time before abandoning (minutes) Minimum: 0 min; Max: 4462.4 min; Average: 21.2 min  Half of abandon. after 6 min (cf. average duration announced in letter: 20 min).