Attribution theory meets compensatory control

Correlational study

Experimental study A

Experimental study B

• Yes! Exposing consumers to the notion of order prior to goal failure prevents them from blaming the brand.

• Next step: Differentiating controllability when locus is firm-related: volitional vs. constrained

Conclusion and next step

Research question: Does "forcing" order into the consumers' environment prevent them from blaming the brand(s) involved in goal failure? 
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