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One may and one must study design creativity and innovation from theoretical perspectives and
carefully study cognitive aspects of it within the ideation process which is the heart of innovation
process. But one must not forget realities of companies because they are the first beneficiaries of the
practical perspectives: getting effective methods in companies to develop ever more innovative
products and services.

But studying design creativity and innovation from practical perspectives for companies is not much
developed today since many barriers make it uneasy. Indeed, in a company, there are many more
influencing factors than in a controlled lab experiment, experiments are not repeatable, company
executives do not tolerate non profitable experiments, designers are most of the time working on
different projects at a time, and it is hard and time consuming to properly measure the effects of a
creativity method or innovation theory (see a recent survey in [1]).

To do so, it requires a good understanding of the company ecosystem and its inner processes
contributing to delivered innovations [2]. Second, it requires a rigorous design research methodology
so as to provide effective design models, methods, platforms that are truly effective in the context of
company [3].

Working in an Industrial Engineering laboratory, | advocate a more systemic vision of design
creativity and innovation in company ecosystems [4]. | presently work with my team and colleagues
to develop and make professional an innovation engineering to professionalize as much as possible,
an innovation supply chain in companies (see also [5; 6]), i.e. to ensure a continuous production of
innovations without "killing innovation" by framing too tight, organizing too much. But one must
make possible to deliver a stream of innovations in accordance with the concerned disciplines in
companies as well as with the layers of business processes that contribute to it. We are also at the
crossing of several scientific disciplines that have their language, their methods of observation,
production and model validation like design engineering, industrial engineering, strategic
management of innovation projects, management of technologies, strategic marketing, business
information systems, process modeling, accounting and market economy.

| hope this journal can be also the place to publish this type of research works.
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